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Story of the Week 

| Gags of the Week 

' Philosophy of the Week, 
Let’s Be Hopeful ; 


_ Who Are We, Anyhow? 
' Looking Into a Crys Ball 


eek 


of yours,” augured 
he stranger, “may grow up to be 
resident of the United States.” 

“Who are you kiddin’?” snorted 
the boy. ‘“‘We’re Republicans.” 


Gags of the Week 


On the rear end of a streetcar in 
Cleveland a “Dope” reader spied the 
jollowing sign: 

“JUST MARRIED.” 


“Best thing about the good old 
days is that we were younger then.” 
—ERIC EBELING (Lovelock’s Ltd., 
Sydney, Australia). 


Philosophy of the Week 


“It is a mistake for any ‘person 
to. assure himself that he can ‘have 
anything he wants or be anything 
he wants, providing he wants it badly 
enough and is willing to work hard 
enough.’ 

“Life imposes some limitation upon 
us which neither hard work nor stern 
determination can overcome.” — 
Christian Advocate. 


“Some people are so progressive 
they don’t wait until the first day 
of April to make fools out of them- 
selves.’—Highways of Happiness. 


“It is harder to rejoice sincerely 
over the good fortune of another than 
to sorrow genuinely in his bad luck.” 
—Women’s Weekly, London. 


Let’s Be Hopeful 


Roger William Riis (copyright 
1951—by the Book-of-the-Month 
Club, Inc.) has penned the following 
pregnant essay: 


“I admire the human race. I do, 
indeed. Everbody is\busy running us 
down these days, for the mess they 
say we have made here and there 
and everywhere. Pshaw! That’s short- 
range stuff, a worm’s eye view of 
our world. Over the marching and 
abundant centuries, we haven’t made 
any mess. Far from it! 


“We have done and are doing a 
better job than anyone has any right 
to expect. We’re all right! 


“From the beginning, we found 
ourselves alone in a vast universe, 
and not only alone but the only 
living thing on this planet which 
could realize its loneness. We realized 
it, gave it a good close look, and then 
turned our attention to making some- 
thing practical and useful out of an 
unprecedented situation. 


“First of all we found for our- 
selves a Light, a God, and we got a 
sense of direction, a goal to work 
toward. This was pretty clever of 
us, if you think of it carefully. 


“We proceeded to set up standards 
for our living together. Early in our 
experience we made the revolution- 
ary discovery that gentleness and 
kincliness were more practical than 
brute strength. No other species has 
ever found that out and used it as a 
model and practical code of conduct. 


‘\Ve have in actual fact no one 
We need answer to, beyond ourselves, 
and yet we observe our ideal stand- 
ards in remarkable degree. We are 
honest and trustworthy one with 
another so that it is the exception; it 
i8news, when we commit a theft. We 
are lecent 99 per cent of the timé, 
Wher. we could easily be vile. 


‘V ith silence and mystery behind 
“WS aid ahead of us, we make up gay 
little songs and whistle them, and 
our eet keep jig time to them. We 
“ok life and fate in the eye and 
smile. I like that, and I admire the 


peop e who do it. 

“Alone among all living things, 
We have discovered Beauty, and we 
cherish it, and create it for eye and 
Alone among living things, we 
(Coicluded on Page 6, Column 1) 
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Locker Plant as 


‘Food Center’ 


For Home Freezers Is New Role 
Predict Freezer Space Will Equal Lockers In 1952 


CINCINNATI—If existing locker 
plants capitalize on the greatly in- 
creasing sales of home freezers by 
becoming ‘frozen food centers,” their 
future is bright, operators were as- 
sured at the 12th National Frozen 
Food Locker Convention held at the 
Netherland Plaza hotel here Sept. 
16 to 19. 

By the same token, prospects for 
any notable pickup in construction 
of new plants in the near future 
seem rather dim, although new 
plants continue to go up in Canada. 

The locker field, however, could 
represent an interesting market for 
the refrigeration industry through 
the sale of frozen food display cabi- 
nets, increasing of freezing and pro- 
cessing facilities, promotion of ice 
cream freezers, and home freezer 
sales, it was implied. 

The current boom in home freezers 
will result in their combined storage 
space equaling that of all the lock- 
ers combined by the end of next 
year, and by 1956 home freezers will 
provide three times as much space 


Frigidaire Adds 2 New 
9-Cu. Ft. Refrigerators 


DAYTON—Frigidaire division of 
General Motors has announced the 
addition of two new household re- 
frigerators to its appliance line. 

Added to the modern deluxe line 
of refrigerators is an all porcelain- 
finished model (DO-90P) that fea- 
tures a porcelain-on-steel exterior as 
well as an acid-resisting porcelain 
interior. 

It has a capacity of 9 cu. ft. and 
will store up to 46 lbs. of frozen 
food in the full-wide Super-Freezer 
Chest. Eight pounds of ice can be 
frozen in the Quickube trays. 

Other features are: a full-width 
plastic chill-drawer for storing an 
extra supply of ice cubes, flat cuts 
of meat, and other items; rustproof 
aluminum shelves; adjustable sliding 


(Concluded on Page 4, Column 5) 


Gibson Names Sacha, 
Sales Mgr., Pearson, 
Merchandising Mgr. 


GREENVILLE, Mich.—J. L. John- 
son, vice president in charge of sales 
of Gibson Refrigerator Co., announced 
the appointment of F. L. Sacha as 
manager of Gibson sales and C. F. 
Pearson as Gibson merchandising 
manager. 

Sacha has been associated with the 
appliance industry in several capac- 
ities for 21 years. For two years im- 
mediately prior to assuming his posi- 
tion with Gibson, he was assistant 
general sales manager for the Deep- 
freeze Appliance division. 


(Concluded on Page 17, Column 2) 


Long-Forged Flare Nuts 


Casualty of Shortages 


DETROIT—Long-forged flare nuts 
for use on refrigeration systems are 
apparently a victim of the critical 
shortages in materials. 

Producers of equipment and sup- 


~plies wholesalers are being informed 


by manufacturers of the long-forged 
flare nuts generally known as the 
type “N4” that no more will be made, 
at least for the time being. 

It is said that fittings manufactur- 
ers can make six of the smaller-size 
flare nuts with the material it takes 
to produce five of the “N4” type. 


as lockers, the operators were warned 
by the two major speakers of the 
convention: Douglas Pearce, national 
sales manager of Sears, Roebuck & 
Co.’s home freezer division, and John 
Hoppe, publisher of Locker Manage- 
ment magazine. 

“Home freezers are here to stay, 
they are going to increase, and the 
locker operator who does not go after 
and cater to this business of selling 
merchandise for home units and pro- 
cessing it properly is going to be 
faced with bankruptcy before too 
long,’”’ Hoppe said. 

The problem of making money in 
the locker business was, in fact, the 
main theme of the entire convention 
—‘How to Make $11.07 Additional 
Profit from Each One of Your Cus- 
tomers.” 

Nine clinics or “profit parleys” 
were staged so that panels of suc- 
cessful operators could explain how 
they had increased income along 
various lines. The figure of $11.07 
had been determined as the minimum 
which an average plant could gain 
per customer with improved mer- 
chandising. 

Frozen foods should account for 
a minimum of $2.41 increase per 
locker; poultry, 82 cents; packaging 
materials, 53 cents; home freezers, 
$1.05; meats, $2.23; operating costs, 
47 cents; bulk fruits, 75 cents; hams, 
bacon, and turkeys, $1.85; and ice 
cream, 96 cents. 

Total attendance at the conven- 
tion was estimated as upwards of 
1,200 and the somewhat limited ex- 


(Concluded on Back Page, Column 1) 


Servel Replacing 
15-Yr. Old Gas Units 
At Wholesale In N.Y. 


NEW YORK CITY—Servel, Inc. 
has offered to replace any Servel gas 
refrigerator in the New York City 
area that has been in operation for 
15 years or more with a brand new 
model at wholesale prices. 

This offer, announced in a full page 
advertisement in all New York City 
newspapers, is one point in a pro- 
gram the company has inaugurated 
to cooperate with the city depart- 
ment of health in combatting a dan- 
gerous situation that has arisen 
from faulty, obsolete gas appliances. 

The situation in Manhattan, the 
Bronx, and wards 1 and 3 of Queens 
is complicated by the fact that the 
gas utility serving these areas, the 
Consolidated Edison Co., is now in- 
troducing a mixture of natural and 
manufactured gas in its lines. 

Obsolete water-cooled gas refrig- 
erators, which are from 18 to 25 
years old, will not take the mixed 
gas product and burn it properly 
without producing a danger of car- 


(Concluded on Page 4, Column 1) 
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Threatened UAW 
Strike Might Shut 
Copper Fabricators 


WATERBURY, Conn.—The UAW 
(CIO) has set a strike call for Monday, 
Sept. 24 for most of its workers in the 
brass and copper products industry 
unless the companies “come up with 
adequate wage offers” by that time. 

It is estimated that such a strike 
would tie up more than 50% of the 
country’s copper tube fabricating fa- 
cilities. 

Firms in this area who would be 
affected include American Brass Co. 
and Scovill Mfg. Co. Other fabricat- 
ing units included in the UAW strike 
ultimatum are Bristol Brass Co., Sey- 


Wolverine Strike Over 


DETROIT, Sept. 20-—-The 27-day 
strike by UAW workers at the 
Wolverine Tube division plant here 
ended today, with the workers re- 
turning to work and pledging no 
walk-outs in the next 30 days, 
while the company agreed to 
withdraw a damages-injunction 
suit against the union. 

The union’s pledge means that 
the workers will not join in an in- 
dustry-wide strike, which is set 
for Sept. 24. The walk-out at the 
Detroit plant had been a so-called 
“sympathy” strike in conjunction 
with the strike over wage differ- 
ences at Wolverive’s plant in 
Decatur, Ala. 


mour Mfg. Co., divisions of Revere 
Copper & Brass Co. at New Bedford, 
Mass., Detroit, and Chicago, and the 
Detroit branch of American Brass Co. 

The Mueller Brass Co. plant in Port 
Huron, Mich., has been struck since 
Aug. 9 on the issue of wage and pen- 
sion demands. 

All the firms mentioned thus far 
as candidates for the Sept. 24 walk- 
out are primarily tubing fabricators. 
Manufacturers of refrigeration valves 
and fittings who have UAW (CIO) 
unions state that they have had no 
signs of the walk-out being likely 
to affect their operations, but that 
they can’t be sure that it won't. 


Railroad Runs Test on 
Refrigerated Vendors 


NEW YORK CITY—The Pennsyl- 
vania Railroad has announced that 
it is testing the use of refrigerated, 
automatic vending machines on day 
coaches on the New York City to 
Washington, D. C. run. 

The coin-operated machines dis- 
pense fresh sandwiches, pastries, 
milk, coffee, ice cream, and candy 
for the convenience of passengers 
who can’t or do not want to go to 
the diner. 


pee 


By Amendments. 


Wholesaler’s Status Under 
*50 Law Unaffected; Latest 
Rulings On Parts Remain 


WASHINGTON, D. C.—Revisions 
in the existing excise tax laws on 
mechanical refrigerators, home freez- 
ers, and components which became 


-effective Sept. 22 make no change 


in the parts wholesaler’s position. 

Unless he qualifies as a manufac- 
turer himself, he cannot pass along 
tax exemptions on components sold to 
manufacturers. 

The industry has hopes, however, 
that this may be changed next year. 
As reported in the Sept. 10 issue of 
AIR CONDITIONING & REFRIGERATION 
NEWS, the Senate Finance Committee 
has approved such an amendment 
favorable to parts wholesalers in the 
1951 tax bill (H.R. 4473). 

This measure was Officially reported 
out by the Senate committee on Sept. 
18, but it still may face debate in 
conferences between the Senate and 
House as well as the final votes on 
the floors of both houses of Congress. 

As for making such a change in the 
present (1950) tax laws, the Bureau 
of Internal Revenue has taken the 
position that it would require Con- 
gressional action to alter the existing 
law to this extent, according to the 
Refrigeration Equipment Manufactur- 
ers Association, which has_ spear- 
headed efforts along this line. 

(These new revisions in the 1950 law 
do not affect the interpretive rulings 
covering excise taxes on various com- 
ponents which the Commission of In- 
ternal Revenue recently made for 
REMA. Published in the Sept. 10 
NEWS, these rulings clarified the tax 
status of open and hermetic condens- 
ing units for remote or self-contained 
installations, and such items as con- 
trols, relays, capacitors, fan motors, 
water valves, condensers, and complete 
hermetic systems.) 

Representatives of REMA had en- 
gaged in numerous discussions on this 


(Concluded on Page 4, Column 4) 


Govt. Reconsiders Bids On 
Refrigeration Equipment 
After Cal. Assn. Complaint 


LOS ANGELES—An_ unidentified 
federal department agreed to recon- 
sider a request for bids for refrigera- 
tion equipment after the Refrigera- 
tion & Air Conditioning Contractors 
Association of Southern California, 
Inc., complained that terms of the 
request violated accepted building 
practices, according to the associa- 
tion’s current bulletin. 

Under the heading “Is a refrigera- 
tion contractor really necessary?” 
the bulletin reported that the pur- 
chasing agent for a federal depart- 
ment recently requested bids for re- 
frigeration equipment only, with this 
note added: 

“The successful bidder will be re- 
quired to furnish or procure a com- 
petent erecting engineer to supervise 
and install all equipment as per plans 
and specifications. This erector to 
go on the payroll of (the 


(Concluded on Back Page, Column 4) 


Water Shortage Near In Nation, Capital 


Need To Expand U.S. 
Facilities Seen Urgent 


NEW YORK CITY—tThe nation 
was warned that its skyrocketing 
demands for pure water are serious- 
ly taxing the existing means of sup- 
ply. 

Steps must be taken to increase 
and expand water supply facilities if 
the United States is to cope with 
new and growing water requirements, 
according to Dr. Leonard A. Scheele, 
U. S. Surgeon General, and Charles 
H. Capen, vice president of the 
American Water Works Association. 

Speaking here at the premiere of 
General Electric Co.’s water supply 
program, both men emphasized the 


(Concluded on Page 17, Column 4) 


Washington’s Demand, 
Supply Almost Even 


WASHINGTON, D. C.—With some 
4,000 air conditioning units using an 
average of 40,000,000 gals. of city 
water on hotter days, and this rate 
increasing by 3,000,000 gals. per 
year, district water officials are look- 
ing at the situation with some con- 
cern. 

While the situation is not deemed 
critical at present, city officials point 
out that demand is so close to supply 
that the present rather delicate 
balance can be upset by a protracted 
heat spell. 

Even a hot Monday when laundry 
and air conditioning put a combined 


(Concluded on Page 17, Column 3) 
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Westinghouse Plans Big Promotion Drive 
Highlighted by Televising Football Games 


PITTSBURGH—One of the largest 
and most intensive merchandising 
programs in the company’s history 
will be undertaken by Westinghouse 
Electric Corp. this fall when the 
company will sponsor television 
broadcasts of National Collegiate 
Athletic Association football games, 
it was revealed by J. M. McKibbin, 
Westinghouse vice president in 
charge of consumer products. 

Aimed at the promotion of tele- 
vision and household appliance prod- 
ucts, the campaign will be high- 
lighted by a $700,000 newspaper and 
trade magazine advertising program. 
It will include free distribution of 
2,000,000 football handbooks, tie-in 
dealer advertising, window-display 
contests, special distributor-dealer 
meetings, and numerous other fea- 
tures. 

During the 10-week period begin- 
ning Sept. 22, Westinghouse will 
sponsor 19 games, featuring 29 
college teams from all parts of the 
United States. 

Product advertising before and 
during the game, according to Mc- 
Kibbin, will include demonstrations 
of television sets, refrigerators, 
Laundromats, driers, dishwashers, 
roasters, and vacuum cleaners. 

A special pre-game salute will 


JUST ASK US! 


Turn to “What’s New” Page for 
useful information on new products. 


feature a 30-second musical commer- 
cial composed by Adam Carroll and 
Hall Neiman, well-known song and 
lyrics writers, and a demonstration 
by Betty Furness, TV’s “Miss West- 
inghouse.” The remainder of the 15- 
minute pre-game period will be de- 
voted to background stories of the 
two colleges scheduled to meet on 
the gridiron. 

During the course of the game, 
Miss Furness will present four ad- 
ditional demonstrations, the West- 
inghouse executive reported. “Live” 
demonstrations will be presented on 
three Saturdays over the full inter- 
connected network; other demonstra- 
tions are being filmed. 

Westinghouse advertising officials 
regard the football handbook as a 
key factor in the whole promotional 
program. The 52-page booklet was 
prepared by special arrangement with 
the American Football Coaches As- 
sociation and its author, Yale athle- 
tic director Bob Hall. 

The handbooks will be provided on 
a part-cost basis to dealers, with 
imprint space for the dealer’s name, 
and a full station-by-station schedule 
of games to be presented each Satur- 
day. The books will be heavily adver- 
tised for the first four games of the 
schedule, McKibbin said, both in 
newspapers and on TV during the 
televised games. They will be distri- 
buted free by dealers. 

Newspaper advertising will be fea- 
tured in 60 major newspapers lo- 
cated in regions where games will 
be televised, it was disclosed. 


NPA Announcements Regarding Materials 


‘D’ Symbol Rescinded 
In Government Order 


WASHINGTON, D. C.—The special 
preference granted to controlled ma- 
terials orders bearing the “D” allot- 
ment symbol has been rescinded, the 
National Production Authority an- 
nounced recently. 

The “D” symbol is applied to au- 
thorized controlled materials orders 
placed by the Civil Works Corps of 
Engineers, Department of the Army, 
Panama Canal Co., and the Domicili- 
ary building, Old Soldiers Home. 

These orders now carry equal sta- 
tus with other authorized controlled 
materials orders for civilian produc- 
tion. The only orders with a higher 
priority of acceptance are those 
bearing the symbols A, B, C, or E, 
placed by the Department of Defense 
and the Atomic Energy Commission. 


Wines Chilled to Order 
Spell Plus Business 


HAMBURG, N. Y.—Refrigerator 
chilled wines spell considerable plus 
business for Knoche’s Liquor Store 
here. 

The store keeps a large variety of 
leading wines in stock at all times 
and chills them to the customer’s 
order. The customer merely phones 
in his order in advance and the 
chilled wine is delivered at the de- 
sired time. 
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REVERE 


@Dryseal gives dirt and moisture the bounce at 
the factory. A special, precise, mechanical double- 
crimp seal is made at each end of the tube when it 
is manufactured. This means Dryseal is delivered. 
to you bone-dry and free from dirt. The seal is 
made in such a way that the diameter of the tube 
does not change, which permits Dryseal to be 
passed through any opening large enough for the 


tube itself. 


While Dryseal may be stubborn about keeping out 


‘s 


refrigeration tube 


dirt and moisture it’s a soft touch when it comes to 
bending. The soft temper of the copper used in 
Dryseal allows you to make the most intricate 
bends by hand. And its ductility and soft temper 
make it extremely easy to flare for compression 
fittings without danger of splitting. Economical 
tube sizes range from 4“ to 4%" O.D. 


And, for your greater convenience we have just 


recently brought out Dryseal in a nifty-50 one- 


coil carton. This carton, which has been attrac- 


tively designed for easy identification in stock, 


and Rjxer. 
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COPPER AND BR 
Founded by 

230 Park Aven 

Mills: Baltimore, Md.; Chicago and Clinton, Ill; Detroit, Mich.; Los Angeles 


side, Ca lif.; 
“Sales Offices in Principal Cities, Distributors E verywhere. 


contains one 50-foot coil of Dryseal . . . is easier 
to handle, light weight, economical. 
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Oct. 1 siti Set for 
Filing Metals Applications 


WASHINGTON, D. C.— Applica- 
tions for allotments of steel, copper, 
and aluminum for use during the 
first quarter of 1952 must be filed 
by Oct. 1, the National Production 
Authority announced recently. 

Manufacturers of all products list- 
ed in the third edition of the ‘Official 
CMP Class B Product List” dated 
Sept. 1 must file these applications. 
Excepted are those manufacturers 
who filed for and received fourth- 
quarter 1951 allotments and advance 
allotments through the third quarter 
of 1952 from NPA field offices and 
those whose requirements are so 
small that they have never been re- 
quired to file. 

NPA explained that advance allot- 
ments were granted to all manufac- 
turers who filed for fourth-quarter 
allotments, but that only those whose 
requirements for materials were 
minor, and who filed at NPA field 
offices, received firm advance allot- 
ments and therefore are not required 
to file. The symbol “X-3” was as- 
signed to each one of these allot- 
ments. 

When manufacturers whose fourth- 
quarter allotments were large and 
whose applications were processed in 
Washington file for the first-quarter 
allotments, NPA _ will make any 
necessary increases or decreases in 
their previously granted tentative 
advance allotments. 

Advance allotments are made to 
give manufacturers sufficient time to 
place orders for future delivery of 
steel, copper, and aluminum, and to 
grant controlled materials producers 
time to schedule deliveries. 

NPA warned that any manufac- 
turer who received fourth-quarter 
allotments from NPA in Washington 
is required to file for each quarter 
even though he requests no allot- 
ment for that or any succeeding 
quarter. 

Failure to apply when instructed 
to do so will jeopardize a manufac- 
turer’s eligibility for future allot- 
ments, NPA said. 

Manufacturers who have not yet 
received their application forms can 
get them at any NPA field office. 


Clothes Drier Sales 
Boom In Western Sales 


SALT LAKE CITY—Clothes driers 
were the “fair haired” appliance dur- 
ing the first half of the year for deal- 
ers in the eastern Utah and Idaho 
and western Colorado area served by 
the Utah Power & Light Co. and the 
Western Colorado Power Co. 

Sales of this appliance for the first 
six months were 110% higher than 
in the first half of 1950. For the 
months of May and June they were 
61% higher than last year. Clothes 
driers were the only major appliance 
to show a gain over the previous 
year for those two months. 

Sales of all other appliances were 
off during May and June. Ranges 
and home freezers were down 20%, 
automatic washers 38%, water heat- 
ers 39%, dishwashers 40%, disposers 
46%, refrigerators and vacuum clean- 
ers 49%, conventional clothes wash- 
ers 52%, and ironers 55%. 

For the six months, however, home 
freezer sales were 26% ahead of last 
year, electric range sales were up 
16%, automatic washers up 12%, and 
vacuum cleaners up 8%. 

Disposer sales were down 4%, 
water heaters 9%, clothes washers 
15%, dishwashers 17%, ironers 20%, 
and refrigerators 22% from the cor- 
responding half of 1950. 


York Air Conditions Embassy 
In Jidda, Saudi Arabia 


YORK, Pa.—yYork Corp. will air 
condition the U. S. Embassy in 
Jidda, Saudi Arabia, according to 
John R. Hertzler, vice president and 
general sales manager. 

The air conditioning system will 
cool the Embassy Office building for 
the commercial attache and other 
Department of State officials, and 
two separate buildings utilized for 
living quarters for the embassy offi- 
cials. 

York is also supplying the refrig- 
eration system for the cold storage 


rooms. 


Structural Steel Lack 
Limits Approvals 


WASHINGTON, D. C.—Shortage 
of structural steel was cited as the 
main reason why the construction 
division of the National Production 
Authority has turned down 83% of 
applications submitted to it for new 
residential and commercial building 
during the fourth quarter. 

Only 458 applications out of 2,080 
have been approved. All building 
projects using more than specified 
minimum amounts of steel, copper, 
and aluminum must be approved by 
NPA before they can be started 
after Oct. 1. 

Structural steel demand for the 
fourth quarter exceeds the expected 
supply by 233%, according to the 
production authority. 


Refunding Part of Finance. 
Charges on Add-on Sales 
Violates Regulation W 


WASHINGTON, D. C.—Refunding 
a portion of the finance charges al- 
ready paid on an instalment sale 
when an add-on instalment sale is 
made to the same customer would 
violate Regulation W, the Federal 
Reserve Board indicated in a recent 
announcement. 

The board expressed this view in 
its 42nd interpretation of the regu- 
lation. This is the text of the inter- 
pretation: 

“An inquiry has been received 
concerning the application of Regu- 
lation W to a sales promotional pro- 
posal of a registrant doing business 
on a nationwide basis to refund, by 
cash payment or check, a portion of 
the finance charges originally in- 
cluded in an outstanding instalment 
sale obligation held by him. 

“Such refund would be made at or 
about the time of the instalment add- 
on sale to the same customer. 


“It is understood that such refund 
may include some of the finance 
charges already paid, as well as the 
portion thereof not yet paid at the 
time of the add-on transaction and 
the resulting consolidation of in- 
debtedness. 

“There would, of course, be no ob- 
jection under the regulation to a can- 
cellation of the unearned portion of 
the finance charges on the outstand- 
ing obligation at the time of the con- 
solidation of that obligation with the 
new credit. 

“However, the board is of the view 
that a transaction pursuant to the 
proposal in question would effect a 
reduction or refund of the down pay- 
ment required on the instalment add- 
on purchase or a total extension of 
credit in connection therewith in an 
amount greater than that permissible 
under the regulation.” 
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Frigidaire Offers Equipment Users a 
‘Refrigeration Analysis’ To Boost Profit 


DAYTON —A “Refrigeration Se- 
curity” analysis is an _ unusual 
promotional service offered to com- 
mercial refrigeration and air condi- 
tioning equipment users by the 
Frigidaire division, General Motors 
Corp. 

As explained in a direct mail piece 
sent to such users, the “Refrigera- 
tion Security” analysis is “a factual, 
yvritten report, prepared exclusively 
‘or you, about your business to 
answer two important questions: 

“1. Does your present refrigeration 
quipment earn as much profit for 
vou as possible? 

“2. Will air conditioning be a 
sound investment for you, paying for 
‘self, and paying you additional pro- 
t besides ? 

“This information, including an 
ccurate picture of your present re- 
vigeration expense and the dollar- 
nd-cents results that can be ob- 
‘ained by using efficient modern 
juipment, is supplied to you by 
vour Frigidaire dealer without cost 
or obligation.” 

The brochure explains that the 
“rigidaire dealer will come into his 
store and “in a friendly manner, 
without inconvenience to the pro- 
prietor,” check the working efficiency 
of the user’s present equipment. 

He will note such things as horse- 
power rating, compressor running 
time, water and electrical consump- 
tion, temperatures, and other im- 
portant conditions. 

Then he will consult with the user 
on electric rates, water rates, and 
business potential. If the business 
involves food handling, he_ will 
analyze food spoilage, dehydration, 
shrinkage, and vegetable and meat 
trimming. 


With this information, the dealer 
will fill out a three-page analysis 
form, using information verified by 
both the dealer and the user. 

This form is then presented to the 
user. It will show him what equip- 


. ment, if any, should be added or re- 


placed. It will also tell him how 
many months will be required for 
any new piece of Frigidaire equip- 
ment to pay for itself and how much 
extra profit he will realize from the 
investment. 

In urging the user to get such 
an analysis of his own equipment, 
the brochure supplies numerous tes- 
timonials of businessmen in many 
fields who have profited from the 
service. 

The brochure also lists and pic- 
tures the commercial refrigeration 
equipment made by Frigidaire. It 
states ‘Frigidaire has built and sold 
more than 13% million refrigerat- 
ing units.” 

A “profit examination” asks these 
questions and provides space for a 
“yes,” “no,” or ‘don’t know” answer: 

“1. Does your present refrigeration 
equipment provide as much profit as 
possible ?” 

“2. Is your compressor running 
too much ?” 

“3. Is your operating cost higher 
than it should be?” 

“4. Would air conditioning equip- 
ment increase profits in your busi- 
ness?” 

“5. Does your refrigeration equip- 
ment hold ideal temperatures?” 

Then the brochure admonishes, 
“There is only one right answer to 
each of these questions and you'll 
find them in the free Frigidaire R. S. 
Analysis.” 


NARDA Dealers Tell Why They Are 
Strongly In Favor of Fair Trade 


CHICAGO—Appliance retailers are 
strongly in favor of fair trade as pro- 
tection against. established brands be- 
ing used for promotional lures, to put 
small dealers on an equal basis with 
large ones, to protect margin on prod- 
ucts that require servicing, and to 
bolster the ethics of the industry, it 
was shown by a check of a 100-dealer 
survey panel selected for market 
diversification and range of size. 

The survey was conducted by the 
National Appliance & Radio Dealers 
Association. Of the 100 surveyed, 68 
were in favor of fair trade, five were 
opposed to it, and three felt undecided. 

Reasons given for opposition to 
fair trade were: “unenforceable,” 
“gives manufacturer control of our 
markup, which is often set too low,” 
“not at this time,” “if some prices are 
controlled, all should be, and we be- 
lieve that contrary to free enterprise,” 
and “never properly enforced, it 
caused discount house operations.” 

Representative of the responses 
favoring fair trade were: ‘Discounts 
offered are not really great enough for 
cut prices,” ‘‘we believe that the 
manufacturer can put better quality 
in his product, the customer can buy 
with greater confidence, and_ the 
dealer can afford to give adequate 
Service with fair trade,” “everyone 
kne-y the price when fair trade was 
One’ it was a matter then of salesman- 
shi; and service,” “with fair trade we 
can -ompete with large businesses as 
Wwe -annot buy in as large a quantity 
for ve do not have the volume,” “it 
wil’ nake the shady organizations go 
to » ork and sell.” 
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The ethics and service theme recur 
in the responses, as “It stops unfair 
price cutting by concerns that don’t 
give service,” or “it puts the industry 
on a higher plane and protects the 
good name of manufacturer, distribu- 
tor, and dealer.” 

“Our store is a legitimate servicing 
operation, not a price store,’’ one 
writes. “Would eliminate the fringe 
operator looking only for a ‘fast buck’ 
and having no intention of servicing 
merchandise,’ writes another. 


Many of the respondents called for 
fair trade legislation with teeth in it, 
or stressed the importance of thorough 
policies of outlets by suppliers if fair 
trade could be restored. 

Of the several investigations of 
retailers’ attitude toward fair trade, 
this one, with 91% of the definite re- 
sponse in favor, showed the leaning 
in favor of fair trade heaviest. ; 


This was the first survey conducted 
by NARDA on this subject since the 
Supreme Court’s action in declaring 
the ‘“‘non-signer”’ clause illegal. 

The fair trade survey immediately 
preceding this one was conducted 
last spring when enabling legislation 
was introduced in Missouri to allow 
fair trade. At that time 1,000 dealers 
were surveyed and 81% of the respon- 
dents favored the pre-set prices. 


I-H Estimates 25,000,000 
Persons Will See Its Products 
At Fairs from Coast to Coast 


CHICAGO — International Harves- 
ter Co.’s refrigerators and freezers 
will be on display before an esti- 
mated 25,000,000 persons from coast 
to coast during the annual festival 
season, the company said. 


This figure represents the attend- 
ance expected at state, county, and 
special fairs in practically very state 
in the nation. 

Thirty-six I-H district offices in six 
sales regions, as well as individual 
dealers and distributors, are parti- 
cipating in these fairs. Product 
demonstrations are featured at most 
major events. 

Largest attendance is expected at 
the Texas State Fair, Oct. 6 to 21. 
Estimates are that 2,000,000 persons 


a TYPHOON Air Conditioning Co., Inc. will visit the Dallas Exposition. The 
794 Union Brook Los Angeles County Fair held in 
= . oie Street, lyn, Wi. ¥. Pomona Sept. 14-20 was expected to 
=. attract at least 1,000,000 persons. 
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Phoenix Proposes New 
Mechanical Code 


PHOENIX, Ariz.—A proposed new 
mechanical code, regulating the in- 
stallation, repair, and inspection of 
refrigeration and air conditioning 
units, furnaces, elevators, boilers, and 
pressure vessels was introduced in 
City Council on Sept. 12. 

The code provides that contractors 
must be licensed, sets up licensing 
provisions for refrigeration journey- 
men, and requires that permits be 
obtained from the city before work 
is done. _ 

A five-member advisory board will 
assist in administering the code. It 
will consist of two licensed, practic- 
ing, professional engineers, two li- 
censed contractors, and one layman. 


The board, which will be named by 
the city council, will have authority 
to rule on appeals from decisions of 
the city mechanical inspector. 

The code also provides for estab- 
lishment of a board of refrigeration 
examiners, to test and license refrig- 
eration journeymen. 

It will consist of the mechanical 
inspection supervisor, a licensed con- 
tractor as chairman, and a licensed 
refrigeration journeyman as_ vice 
chairman. 


EEI To Conduct Sales 


Training Course for 
Retail Appliance Men 


WASHINGTON, D. C.—A sales 
training course for retail appliance 
salesmen will be conducted in four 
sessions this fall by the Edison 
Electric Institute of Washington. 

The four sessions will be held 
from 8 to 10 p.m. on Oct. 17, 24, 31, 
and Nov. 7. Each session will include 
two sound films, skits, lectures, text- 
books, and work sheets. 

All costs of the course are ab- 
sorbed by the institute. There is no 
charge to the dealer or the sales- 
men, 

Enrollment in the course is 
limited to 100 men, as that is the 
capacity of the institute’s Playhouse, 
where the instruction sessions will 
be given. 


‘Prices More Likely To Go Up Than Down’ 


Hotpoint Ad Points Out Reasons to 
Consumers Who Play Waiting Game 


CHICAGO—Consumers who have 
put off buying major appliances be- 
cause they think these items are in 
oversupply and prices may be cut 
were warned by Hotpoint Inc. that 
“prices are more likely to go up than 
to come down.” 

In a newspaper advertisement 
headed “The Truth About America’s 
Supply of Electric Appliances,” the 
manufacturer declared: 

“Fe you consider all the facts... 
growing demand, shrinking supply 
and the outlook for higher, rather 
than lower, prices . now is a 
very good time to purchase any 
major appliance you may need. 

“We believe,” the company told 
readers, “that you should know the 
facts about the entire appliance situ- 
ation. 

“Earlier this year, knowing that 
material shortages created by the 
defense program would force cut- 
backs later on, appliance manufac- 
turers produced all they could with 
the materials that were available. As 
a result, there has been a temporary 
oversupply of one or two major ap- 
pliances. 

“Many of the newer type appli- 
ances, however, have never been in 
oversupply. These include electric 
dishwashers, garbage disposers, au- 
tomatic clothes washers, and driers, 
all of which are essential to the 
modern’ all-electric kitchen and 
laundry. In fact, because of the 
growing demand for all-electric work- 
saving centers, some of these newer 
appliances are in such short supply 
right now that they are being allo- 
cated to dealers. 

“Manufacturers are already feel- 
ing the effects of material shortages 
and today electric appliances are ac- 
tually being bought faster than they 
are being built! ... 

“In the face of this rising demand, 
production is shrinking. Our national 
defense program is cutting deeper 
and deeper into available supplies of 
steel, copper, aluminum, and other 
critical metals. 

“For the fourth quarter of this 


year, appliance manufacturers cur- 
rently are allowed only 58% of the 
amount of steel they used during 
the base period in 1950. Copper, 
nickel, and other critical metals have 
been cut back even more... . 
“Since 1939, the cost of living has 
increased over 80%. In the same 
period, appliance prices have risen 
a little more than half that. And even 
smaller price’ increases have been 
made on many appliances such as 
refrigerators which have risen less 


than 15% in 12 years. ... 


“However, because of higher 
wages, higher material costs, higher 
taxes and an ever-increasing cost of 
doing business, appliance prices are 
more likely to go up than to come 
down... .” 


1952 Dairy Industries Show 
Will Be Held In Chicago 


WASHINGTON, D. C.— The 1952 
Dairy Industries Exposition will be 
held in Chicago, K. L. Wallace, presi- 
dent of the Dairy Industries Supply 
Association, Inc. announced recently. 

In 1952, for the first time, Chicago’s 
facilities have been cleared for dates 
acceptable to the dairy industrial field, 
he said. 

The mid-continent holding of the 
show is expected to attract an attend- 
ance exceeding any previously. 

Specific dates for the exposition 
have not yet been announced. 

Chicago and Atlantic City are said 
to be the only cities with exposition 
and hotel facilities large enough to 
accommodate the DISA Exposition, 
claimed to be the largest regularly 
held industry exposition in the world. 


Gregg Buys Gaffey Appliance 


HERKIMER, N. Y.—The Gaffey 
Appliance Co., Inc. has been pur- 
chased by Palmer W. Gregg of Ilion, 
N. Y., and the name of the firm has 
been changed to Gregg Appliance Co. 
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GAS ATTACK! 


The case of the valve that had a 


The efficiency of the entire system was seriously impaired—valve 
control was lost and coil capacity reduced. 


Gas in the liquid line—due to pressure drop caused by vertical lift 
—even the best controls can’t cope with that. A solution to this 
problem is the application of a heat exchanger, creating adequate 
subcooling, and resulting in a solid stream of liquid entering the 


thermo valve. 


When the trouble was corrected with the help of ALCO engineers, 
the system operated like clockwork — accurately and efficiently 
controlled by ALCO valves. ALCO engineers — either in the field 
or at our factory —are always ready to help you iron out your 
tough refrigeration problem. Over a quarter of a century of refrig- 


eration experience is at your service. 


direct to: 


Your friendly ALCO wholesaler will put you in touch with the 
ALCO field engineer in your neighborhood—or, if you prefer, write 


ALCO VALVE CO. 


1 


Designers and Manufacturers 


853 KINGSLAND AVE. « ST. LOUIS 5, MO. 


of Thermostatic Expansion 
Valves; Pressure Regulating 
Valves; Solenoid Valves; 
Float Valves; Float Switches. 


\ 4 * “we ’ . < : 3 ele ; 4 - 2 a. E A as 4 : : ee Fok Se eae ¥ 2 ees ; : vs 
\ i 
Ri I me ae ET Ga 
ee a — | . 
a 
PE 
: 
1 pl ' 
l- ; 
le . 
is 
Id 
al i 
nt 
in 
‘u- 
r= 
ed 
‘u- 
“0- 
SS 
by 
of 
—_ ee 
ont 
or 
id- 
nd | ¢——_—— 
ice ——— 
the 
the a 
ind 
in- ee 
ob- on ‘ bs 
‘of eo ee 7 2a] 
of ‘ ial 
nd- onl 
on- ; ; oe 
the ° . . ‘ 
iew i : 
the | 
ta § 7 ; 
ay- 
au. - 
“ a 
an 
ible | 
. | ee 
| ; a 
me 7 
— Zz 
ee | | . 
i —~—— vo ee 
ee oe —— 
Td ; 
pe 3 3 = ; 
ee | ‘ 
1c. . 
a : 
pe i¢ 7 . ' | . 3 ; | 
- i ) ae le . 4 ass 
Po a . rh a (| sah ah a (0) ’ a 
OT bt. =z 
Sym we at se 
i 
- iss 
, 2 z ; om 
et te met Bie BS A ig A ee a ae ee RAS) ae Oe Ee ee ee oS ee oe se 


4 


\ 


AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 24, 1951 


Old Servel Gas Units In N. Y.-- 


(Concluded from Page 1, Column 3) 

- bon monoxide poisoning, Servel offi- 
cials pointed out. This is because of 
their small size generator flues. There 
are estimated to be about 50,000 to 
85,000 such units in the city. 

Another complicating factor is that 
Consolidated Edison ceased servicing 
gas appliances in 1944. Since then, 
hundreds of independent servicing 
firms have attempted to fill the gap. 

Only 92 of these firms have been 
authorized by Servel to service its 
refrigerators. This authorization was 
given only after the dealer’s service- 
man had taken Servel factory train- 
ing—at Servel’s expense. 

A third factor is that Servel, as 
of Sept. 1, ceased making replace- 
ment parts for these old water- 
cooled refrigerators. 

In its recent full-page advertise- 
ment, signed by W. Paul Jones, 
president, Servel commended _ the 
city’s health department and news- 
papers for “actively and effectively 
discharging their public responsibili- 
ties.” 

The advertisement said that the 
company had worked closely over the 
past year with health department 
officials to “end the difficulties aris- 
ing from the operation of neglected 
or obsolete gas refrigerators in cer- 
tain areas of this city.” 


DETAILS OF PROGRAM 


It continued that the company has 
inaugurated, and the health depart- 
ment has approved, the following 
program: 

“1. Establishment of free, factory- 
supervised training for more than 
300 employes of service firms cover- 
ing Manhattan, the Bronx, and wards 
1 and 3 of Queens in an effort to im- 
prove the standards of service work. 

“2. Sending of letters to all known 
users of gas refrigerators in the 
above areas strongly urging them to 
have these appliances serviced by 
authorized companies, and listing the 
names, addresses, and telephone num- 
bers of these firms. 

“3. Publication of three newspaper 
advertisements in all New York City 
papers advising the public of the 
steps taken to give them adequate 
refrigerator service. 

“4, Setting up a rework station in 
New York for the repair of old units 
in accordance with factory specifi- 
cations. 

“5. Setting up meetings with all 
of the 92 service firms now listed as 
authorized, and giving them detailed 
outlines of the problems and the 
steps that must be taken to correct 
them. 

“6. Setting up a 24-hour, seven- 
day-a-week telephone service’ to 
handle calls for refrigerator service. 

“7, Organizing a task force of ex- 
perts from the Servel factory to work 
in the field with service dealer em- 


ployes in an effort to raise the 
standards of service work. 

“8. Setting up a close working re- 
lationship with Health Department 
inspectors so that any reports of 
trouble are immediately followed up 
by Servel men. 

“9. Establishment of a school of 
instruction for Health Department in- 
spectors to acquaint them with the 
mechanics of the refrigerator. 

“10. Publication of advertisements 
in real estate magazines pointing out 
to landlords the problems presented 
by inadequate service. 

“11. Furnishing information § to 
health centers of the city for dis- 
tribution to the public. 

“12. Servel, Inc. hereby advises the 
Health Department, the gas com- 
panies in the New York area, and 
the public that it stands ready to re- 
place until further notice, at whole- 
sale prices every Servel refrigera- 
tor—water-cooled or air-cooled—that 
has been in operation 15 years or 
more and is now in use on the lines 
of these companies. 


REPLACEMENTS TO BE NEW 


“The replacements will be new, 
completely modern Servel models 
with a 10-year factory warranty on 

*the freezing unit. They will be avail- 
able for operation on either gas or 
electricity, and for either a.c. or d.c. 
current. 

“Replacement will be made as 
rapidly as orders can be filled in the 
face of shortages created by defense 
regulations and conditions.” 

In setting forth the company’s at- 
titude toward the present situation, 
the advertisement also made these 
statements: 

“(The health department’s warn- 
ings) express concern over whether 
the new mixed gas now being sup- 
plied to the critical areas of the city 
increases the danger of operation of 
obsolete appliances. 

“Obviously, it does unless these ap- 
pliances are adjusted and serviced by 
expert mechanics. 

“We join the Health Department 
in publicly and emphatically warning 
owners of obsolete refrigerators that, 
like every other obsolete gas appli- 
ance, their continued use may be 
dangerous. 

“Publicity has been given to our 
decision to terminate the manufac- 
ture of replacement parts for obso- 
lete water-cooled models. 

“We notified gas companies in New 
York City two months ago that we 
would supply no more parts for the 
obsolete water-cooled models after 
Sept. 1—except in cases in which 
utilities had service contracts with 
owners. 

“We did this after consulting with 
the Health Department to force re- 
tirement of obsolete water-cooled 
models, now from 18 to 25 years in 
continuous use.” 
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BOTTLE COOLER 


IN 4’-6’-8’-10’ STANDARD OR STAINLESS STEEL MODELS. 
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n LA CROSSE 


dry 
storage 


Years ahead in engineering and design the La Crosse Bottle Cooler 
is first in beauty, convenience and economy. 


Curved, stainless steel slide away doors, finger-tip controlled . . . ad- 


justable partitions and shelf for greater capacity . . 


struction . . . recessed base . . 


CHM. i 


. sturdy steel con- 


. 4’ model—16 case capacity—190 
. 6’ model—27 case capacity—275 c.f.m. 


... 8’ model—39 


case capacity—-330 c.f.m. ... 10’ model—48 case capacity—460 c.f.m. 


Another ‘performance proved"’ product by La Crosse, the leader. 


LA CROSSE COOLER CO. 


2801 LOSEY BLVD. S. 


LA CROSSE, WISCONSIN 


EXPORT REPRESENTATIVES: 


Melvin Pine & Co., 80 Broad St., New York 4, New York 


Cable address: Eximport 
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Milwaukee Drops Plan 
For Severe Licensing 


Of TV Service Firms 


MILWAUKEE, Sept. 19—Milwau- 
kee’s proposed municipal ordinance 
which sought to impose the most 
severe licensing restrictions yet on 
television service dealers and service- 
men was killed in committee last night 
after the retailers present gave the 
city councilmen adequate evidence of 
their ability to police themselves and 
their willingness to cooperate with the 
Better Business Bureau, reports Wen- 
dal Lewis, general manager of North- 
ern Supply Co., and chairman of the 
Legislative Committee of the Milwau- 
kee NARDA chapter. 

Some 150 members of the audience, 
75% of whom were NARDA members 
and representatives of distributors, 
heard Aldermen Al Hass and Milton 
J. McGuire lead the fight. 

Lewis traced the history of thé 
surge of complaints about television 
servicing, identifying it largely with 
a brief parts shortage of sometime 
back and a misunderstanding on the 
part of the consumer about the serv- 
icing requirements of a television re- 
ceiver. 

Bruce M. Askew, associate of J. A. 
Cobbey, chief legal counsel of the 
National Appliance and Radio Dealers 
Association, presented a brief report 
on the national progress being made 
by NARDA in expanding CTIS par- 
ticipation. 

Frank Greusel, local Crosley dis- 
tributor, presented a strong advocacy 
of the competence of dealers to police 
themselves. Richard Jordan of the 
Better Business Bureau agreed to co- 
operate with the dealers in voluntary 
correction of the difficulties the legis- 
lation sought to erase and the Griev- 
ance Committee of the local NARDA 
Certified Television Installation and 
Service group agreed to work closely 
with the Better Business Bureau in 
bringing about the healthiest possible 
conditions in television servicing here. 

Earlier this year, NARDA led a 
fight to defeat the state licensing 
measures for television servicemen in 
Massachusetts, Wisconsin, and other 
areas, also basing opposition to the 
measures on the ability of the dealers 
to police themselves. 


OPS To Crackdown on 
Retailers Who Fail To 
File Pricing Charts 


WASHINGTON, D. C.—Retailers 
subject to Ceiling Price Regulation 7 
who have not yet filed their pricing 
charts may be faced with court ac- 
tions without warning or grace 
period, Edward P. Morgan, head of 
the OPS enforcement division, de- 
clared recently. 

Radio, television, and housewares 
dealers, among others, are subject to 
this regulation. They were required to 
file the charts before May 30. 

Morgan said that the enforcement 
division is now ready to seek injunc- 
tions against 43 retailers for fail- 
ing to file. Twelve of them are in 
New York, 10 in Florida, and seven 
in New Jersey. 

He pointed out that OPS con- 
sidered the filing of charts important 
because without them neither the 
agency nor the dealer can determine 
his ceiling prices. 

He added that the enforcement di- 
vision has already issued general 
warnings to retailers to file their 
charts and that ample time has been 
allowed for them to do so. 

Under these circumstances, the 
division is now considering criminal 
prosecution or court action without 
any warning or grace period against 
delinquent dealers. 

Because of the division’s limited 
staff and many regulations to en- 
force, only a spot check is being 
made now, but Morgan promised 
many more court actions. 


G-E Announces Cutbacks 
On Small Appliances 


BRIDGEPORT, Conn.—The Gen- 
eral Electric Co. is stopping produc- 
tion on its roasters and waffle irons 
and is cutting production on all 
other small appliances, C. K. Rieger, 
general manager of the small ap- 
pliance division, announced recently. 

Materials shortages are causing 
cutbacks he noted. “We are sold out 
on most items and shall have to go 
on allocation soon,” he said. 


Excise Tax-- 


(Concluded from Page 1, Column 5) 


and other matters with both the tax 
bureau and the Senate committee, and 
succeeded in persuading the Senate 
group to change the proposed new law. 

Complete details of the amendments 
to the 1950 tax law which went into 
effect last week were reported earlier 
by -the NEWS in its issue of June 4. 

Some of the major provisions of the 
amendments: 

1. Provide that a manufacturer of 
specified refrigerator components can 
establish the right to exemption from 
tax on sales to a manufacturer of 
refrigerators, refrigerating or cooling 
apparatus, or quick-freeze units by 
obtaining from the purchaser a prop- 
erly executed exemption certificate. 

2. Define “household type units for 
the quick freezing or frozen storage 
of food” as including “units solely for 
the quick freezing of foods or solely 
for the storage of frozen foods and 
combination freezer and storage units 
for rural or urban home use. Units 
designed and constructed solely for 
commercial, industrial, or scientific 
purposes are not taxable.” 

Other provisions are as follows: 

“This exemption from tax does not 
apply in the case of a sale of re- 
frigerator components by the manu- 
facturer thereof to a _ wholesaler, 
jobber, dealer, etc., where such whole- 
saler, jobber, dealer, etc., does not 
qualify as a manufacturer of refrig- 
erators, refrigerating or cooling ap- 
paratus, or quick-freeze units. 

“Under section 3405 (b) of the 
Code a manufacturer who purchases 
a refrigerator component tax free 
under an exemption certificate is 
considered the manufacturer of the 
component so purchased and is liable 
for the tax on the resale thereof un- 
less (1) such component is resold on 
or in connection with, or with the 
sale of a complete refrigerator, re- 
frigerating or cooling apparatus, or 
quick-freeze unit manufactured or 
produced by him or (2) such resale 
is otherwise exempt from tax, such 
as sale for export, sale to other manu- 
facturers of refrigerating equipment. 

“Following is the form of exemp- 
tion certificate which will be accept- 
able for purposes of this section and 
which must be adhered to in sub- 
stance: 

“EXEMPTION CERTIFICATE 


(Date) 

“(To support tax free sales under sec- 
tion 3405 (b) of the Internal Revenue 
Code, as amended by section 606 of the 
Revenue Act of 1950.) 

“The undersigned hereby certifies that 
he is a manufacturer or producer of re- 
frigerators, refrigerating and cooling appa- 
ratus, or quick-freeze units and that the 
refrigerator components specified in the 
accompanying order No. 
chased within the period from 
WB ciccsasanne (such period shall not exceed 
six months) are purchased tax free by 
virtue of the provisions of section 3405 (b) 
of the Internal Revenue Code. 

“It is understood that if any of the 
refrigerator components purchased under 
this certificate are resold by the under- 
signed otherwise than on or in connec- 
tion with or with the sale of complete 
refrigerators, refrigerating or cooling ap- 
paratus, or quick-freeze units manufac- 
tured or produced by him, the under- 
signed is considered the manufacturer or 
producer of the articles purchased here- 
under and unless such resale is otherwise 


exempt must pay the tax on his sales of — 


such refrigerator components, as provided 
in section 3405 (b) of the Internal Revenue 
Code. Thus, the undersigned is liable for 
tax on all resales of such refrigerator 
components for repair or replacement pur- 
poses on either household or commer- 
cial refrigeration equipment. 

“It is further understood 
fraudulent use of this certificate to secure 
exemption will subject the undersigned 
and all guilty parties to a fine of not 
more than $10,000, or to imprisonment of 
not more than five years or both, to- 
gether with cost of prosecution. 


that the 


(Address) 

“If it is impracticable to furnish 
a separate exemption certificate for 
each order, a certificate covering all 
orders between given dates (such 
period not to exceed six months) will 
be acceptable. 

“The certificate, with supporting 
orders, invoices, etc., must be main- 
tained by the manufacturer, pro- 
ducer or importer of the refrigera- 
tor components for a period of not 
less than four years from the date 
on which the tax free sale is made. 

“Where the certificate is not ob- 
tained prior to the time the manu- 
facturer thereof is required to file 
a return covering taxes due for the 
month during which the sale was 
made he should include the tax on 
such sale in his return for that 
month. However, if the certificate is 
later obtained a claim for refund of 
tax paid may be filed on Form 843, 
or a credit taken upon a subsequent 
return, but such action must be taken 
within the four-year period of limi- 
tation prescribed by section 3313.” 


ree 
* 


Frigidaire model SO-92. 


Frigidaire Models-- 
(Concluded from Page 1, Column 2) 


shelf; and two easy-sliding Hydra- 
tors for keeping as much as three 
fifths of a bushel of fruits and vege- 
tables dewey fresh. 

Hydrators can be stacked to make 
room for storing large containers. 

The other new refrigerator is a 
standard model (SO-92) with 9.2 
cu. ft. of storage space and a shelf 
area of 17 sq. ft. 

It features a large Super-Freezer 
for storing up to 29 lbs. of frozen 
food; Quickube trays that freeze 
8 lbs. of ice; acid-resisting porce- 
lain finished interior; storage drawer 
for fresh meats and poultry; two 
Hydrators that can be stacked one 
on the other for greater space flexi- 
bility, and hold three quarters of a 
bushel of fruits and vegetables; rust- 
resisting shelves consisting of three 
full-width plus two half shelves and 
one swing-down utility shelf; and 
the Frigidaire Meter-Miser. 

Frigidaire introduced two new re- 
frigerators and a range last July. 


Mfrs. Must Cut Orders 
To Fit 4th-Quarter 
Firm Allotments 


WASHINGTON, D. C.—When an 
advance allotment of controlled ma- 
terials for the fourth quarter was 
greater than the amount later au- 
thorized by a firm allotment for that 
quarter, the manufacturer affected 
must immediately cancel or reduce 
his authorized orders for such mate- 
rials to the point where they do not 
exceed the reduced allotment, the 
National Production Authority ex- 
plained recently. 

The manufacturer must show a 
zero in his fourth-quarter allotment 
section of Form CMP-4B and show 
the amount of controlled materials 
that must be deducted from the ad- 
vance fourth-quarter allotment in an 
attached form CMP-11. 

This requirement of immediate 
cancellation or reduction applies 
whether or not a manufacturer has 
filed a request or an appeal for a 
supplementary allotment. 


SALES EXECUTIVE 


Industrial Sales Manager—Worth at least $10,000 
per year wanted by leading, independent manu- 
facturer of ‘‘package’’ air conditioners and air 
driers. Responsible for selling standard and 
special units for industrial use through distributors 
and direct to manufacturers, government buyers 
and sub-contractors. Ability to make BTU esti- 
mates, use psychrometric chart and knowledge of 
practical special design essential. For personal 
interview send full background information in 
confidence. If you’re not interested advise of any 
good candidates you know. 

E. A. Bonneville 

Remingt Air Conditioning 

it Willey Street 

Auburn, New York 


MORE FROZEN FOOD STORAGE! 
EQUALIZED REFRIGERANT DISTRIBUTIO | 


pemovasle 


* 
full LENGTH 
poor 


+ 
CONceALEl 
CONTROL 
MOUNTING 

Stainless Steel, all refrigerants, 


Evaporators. Sizes 3% to 10 cubic 
feet. 


Write for bulletin E-6 


STANDARD REFRIGERATION CO. 
332 S. Hoyne Ave., Chicago 12, lil. 


STAINLESS STEEL EVAPORA "ORS 
UQUID RECEIVERS =~ 


COUNTERFLOW CONDENSERS 
SHELL AND COM CONDENSERS. 
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Bruno Moves To End Use 
Of Co-op Ads To Move 
Distress Merchandise 


NEW YORK CITY—In an effort 
to prevent dealers from using Bruno 
distributed products in advertise- 
ments featuring distress merchandise 
sales, even though these products are 
not included in the sale, Bruno-New 
York, Inc., major appliance distribu- 
tor here, has announced new restric- 
tions on its cooperative advertising. 

This is what the distributor told 
its dealers: 

“We will not participate in any 
lealer cooperative advertising where- 
by any of the products that we dis- 
tribute are featured either coinciden- 
tally or by design with competitive 
merchandise. This applies to single 
page, double page, or following page 
idvertisements. 

“Under our cooperative advertising 
plan, we do not wish to appear in 
he same paper, on the same day, 
vith competitive merchandise when 
idvertised by the same dealer. Nor 
io we wish our merchandise to be- 
come part and parcel of a ‘spread’ 
even where the opposite page fea- 
cures non-competitive merchandise. 

“We are setting up this policy to 
avoid the confusion and the misun- 
derstandings on the part of the pub- 
lic which have been caused by adver- 
tisements described above. 

“All the other clauses on our 
standard cooperative advertising 
form are still in effect, and we call 
particular attention to paragraphs 
7 and 8: 

“7, Proofs of advertisements are 
to be sent to us for approval at least 
24 hours before publication deadline. 

“8. If this product is advertised in 
conjunction with other advertising, 
it will not be honored under any 
circumstances unless permission is 
first obtained in writing.” 


I-H Distributor Names 
6 Field Men and Mgr. 


CHICAGO—Six territory men and 
a new field sales manager have been 
appointed by Dulaney’s, Inc., of Okla- 
homa City, wholesale distributor of 
International Harvester Co. refrig- 
erators and freezers in the Oklahoma 
City district, the company announced. 

Robert Lawyer will handle the 
Oklahoma City and Tulsa metropoli- 
tan markets, R. T. Moore the north- 
west section of the territory, Robert 
Van Cleef the southwest, Eugene 
Johnson the south central, Robert 
Burris the southeast, and Frank 
Endorf the northeast section. 

Jordan B. Reaves, a former terri- 
tory man for Dulaney’s, was ap- 
pointed field sales manager and will 
supervise the territory organization. 


Engineering Research 
Buys Motor Adaptor 


HAZEL PARK, Mich.—Purchase 
of Motor Adaptor Corp. by Engi- 
neering Research Associates, Inc. 
here, has been announced by Harvey 
B. Snyder, president of the latter 
firm. 

Actually, Snyder’s firm had been 
manufacturing the adaptors (de- 
signed to simplify mounting of 
motors) since 1948 for the firm that 
designed and sold the products, he 
explains. 

Engineering Research has _ also 
been active in the field of rebuilding 
refrigeration compressors, both open 
and hermetic units, after buying the 
rebuilding business from Lee Equip- 
ment Co. about two years ago. 

In addition, the firm produces a 
number of seasonal items and spe- 
cialized tools, including such things 
as beam compasses, trammel heads 
for combination square scales, the 
“Pulleze”’ for pulling Grennlee type 
punches through heavy metals, and 
miscellaneous short run screw ma- 
chine parts. 

Continued production and delivery 
of the motor adaptors is planned, 
although priority and allocation prob- 
lems threaten scarcity of materials, 
Snyder indicated. 


Peterson Named Asst. 
Sales Manager at Par 


TOLEDO —R. L. Sears, general 
sales manager of Lynch Corp.’s Ohio 
divisions, announced that A. V. Peter- 
son has been ap- 
pointed assistant 
sales manager for 
the Par compres- 
sor division, cover- 
ing both Par 
air compressors 
and Par refrigera- 
tion units. 

Following serv- 
ice as a lieutenant 
in the Navy dur- 
ing World War II, 
Peterson joined 
the Lynch Corp.’s Par compressor 
division in the summer of 1946, han- 
dling Par air compressor and refrig- 
eration allocations. 

In 1948 he was appointed South- 
eastern district sales manager with 
headquarters in Atlanta for the Par 
compressor division and remained in 
this position until his promotion. 


A. V. Peterson 


Quick Frozen Blood, Sperm 


Cells Retain Qualities 
Toronto Firestone Store 


Will Handle Appliances 


TORONTO, Ont., Can.—Handling a 
complete line of appliances, a new 
Firestone dealer store has been open- 
ed at 540 Bayview Ave. by Edward 
Carr. This is the first Firestone dealer 
store in Toronto. 


NEW YORK CITY—Life blood 
and sperm cells can be preserved 
almost indefinitely by diluting them 
with glycerine and quick freezing 
them, the Glycerine Information 
Service reports. 

In the case of blood cells, the bul- 
letin says, whole blood is first diluted 
10 to 20% with glycerine and then 
frozen rapidly at -79° C. A recent 


Board Named To Administer 
Seattle Refrigeration Code 


SEATTLE—A six-man board of 
“overseers” representing all phases 
of the refrigeration industry has been 
appointed by Mayor William F. 
Devin to administer the city’s new 
refrigeration code. 

The board will work with the city 
department of health and civil serv- 
ice commission to set up licensing 
requirements and to conduct exami- 
nations for refrigeration licenses. 

Appointed to the board are Walter 
S. Meriam, service shop operator; 
Joseph Wilderman, contractor; 
Maurice A. Meyers, mechanic; John 
Bartoluzze, operating engineer; Fred 
Cornford, industrial engineer; 
Harold S. Swanberg, industry repre- 
sentative. 


Bendix N. J. Laundry Sales 
Reach Near Record In August 


NEWARK, N. J.—August sales of 
Bendix automatic home laundry 
equipment in New Jersey were the 
third largest in history, it was re- 
ported by Barney G. Krich, president 
of Allied Distributors-New Jersey. 

Bendix volume in New Jersey has 
only twice before exceeded $500,000 
for a single month, Krich pointed 
out. He added that August’s volume 
was especially noteworthy in light of 
the fact that the industry regards 


and - 


IVE Contends Profits to 
Electrical Industry 
Stockholders Too High 


BUFFALO—Profits on _ stockhold- 
ers’ investments in the electrical in- 
dustry are too high, asserts the In- 
ternational Union of Electrical, Radio 
and Machine Workers (CIO). 

A report to the union convention 
here, presented by James Carey, 
president, and Al Hartnett, secretary- 
treasurer, said the average return 
on stockholders’ investments in the 
electrical industry during 1950 and 
the first quarter of 1951 was 20.7%, 
compared with an average for all 
other manufacturing of 15.4%. 

The report listed the percentage of 
stockholders’ profits for 10 firms as 
follows: Admiral, 101.9; Motorola, 
74.6; RCA, 32.2; General Electric, 
28.1; Philco, 26.9; Emerson, 26.7; 
Remington Rand, 22.3; Sperry, 19.6; 
Sylvania, 19.1; and Westinghouse, 
17.6. 

It is “significant,” the report said, 
that the two companies with the 
highest percentage of profits—-Ad- 
miral and Motorola—were not or- 
ganized by the IUE-CIO. It was also 
noted that the third company, RCA, 
has a membership divided between 
the IUE and _ the _ International 
Brotherhood of Electrical Workers 
(AFL), and that the sixth firm, 
Emerson, did not grant any bargain- 
ing rights to the IUE during 950. 


August as a 6% month. ———_—__| 
According to Krich, “Bendix drier 

sales in New Jersey are currently JUST ASK US! 

five times ahead of last year to date Tyupn to “What’s New” Page for 


despite the scare buying caused by 


useful information on new oducts. 
the Korean situation during 1951.” pe in 


method for removing absorbed gly- 


cerine from the cells after thawing 
has opened the way for possible large 
scale storage of supplies of red cor- 
puscles which can be used for re- 
constituting whole blood from plas- 
ma. 

Some cells are destroyed by the 
treatment, the bulletin adds, but, in 
the case of blood cells, recoveries of 
80 to 90% have regularly been made. 
With both blood cells and sperm cells, 
it is the weaker ones that are lost so 
that the process is, in addition, one 
of selectivity of the healthiest cells. 


Glycerine, according to the bulletin, 
has the unusual property of cradling 
the cells jn the interstices of its crys- 
tal structure when suspensions of 
cells in glycerine are subjected to 
low temperatures. 

Cells can be kept immobilized in 
this way almost indefinitely and, in 
the case of sperm cells, still remain 
fertile and unharmed by the treat- 
ment on thawing. 


its 


brand new 


FRONT display case 


It speculated that, by using this 
method of sperm cell preservation, a 
champion race horse or prize bull 
may sire entire herds of offspring 
even after death. 


MANUFACTURERS’ REPRESENTATIVES! 


FROZEN FOODS 


wet TITS ae 
35 LOBSTER 


STEA 
STRING BEANS 44° SALMON §§ VEAL CHOPS 52) 
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As an industry service, Ain Conpitioninc & REFRIGERA- 
TION NEWs maintains a file of manufacturers’ represen- 
tatives—serving the refrigeration, air conditioning, and 
allied industries—in all parts of the country and in 
some foreign countries. 


We periodically check our files to expand this service 
and request all qualified representatives (except those 
who have written within the last six months) to send 
us the following information today on their own 
letterheads: 


1. Complete name of company or 
individual, address, and phone 
number. 


2. Lines and products now carried 
(not necessary to list manufac- 
turer represented). 


3. Lines and products being added 
or interested in adding. 


4. Territory covered by states, parts 
of states, or countries. 


v 


Please send the above information to: 


Arr ConpitTioninc & REFRIGERATION News 
BOX RP-A, 450 W. FORT ST., DETROIT 26, MICHIGAN 
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thee BREWER-TITCHENER 


Corporation 
BINGHAMTON 


DISPLAY 


NEW YORK 


Here's the case that's sure to send your 
profit picture soaring—it's the handsome 
new BTC Glass-Front Cabinet. And it's 
designed to display more and sell more! 


mr 
90 ‘emenre stat $9) 
93) ROUND STEAK 92 
94 STEAK womoe 95) 
KS CRAB MEAT 88° 


FLUORESCENT-LIGHTED INTERIOR 
shows off foods stored within — holds 
a full 10 cubic feet in only 53” x 30” 
floor space! 


EXCLUSIVE “HIDE-A-WAY" LID is self- 
contained, fully insulated — slides under 
rear deck when cabinet is opened! 


AND ALL THESE BTC FEATURES 
Quadruple Thermopane glass front — 4 
compartments—full-color, 3-dimensional 
picture — gleaming white enamel finish 
—all-steel bonderized cabinet—'2 H.P. 
hermetic compressor — vapor-sealed in- 
sulation — lateral plate evaporators — 
plus 5-year compressor warranty. 


es WRITE BREWER-TITCHENER TODAY and learn 
the full story on this profitable new frozen food 
ea Ask for Glass-Front Display Case 
ulletin. 


MODEL SS-5310-D with superstructure. 
Also available without superstructure. 


SS — 
SSS 


CASES tie 


SMART-LOOKING 16 Cubic Foot Display Case. 
Model DC-16. With or without superstructure. 
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INSIDE DOPE: 


by GEORGE F. TAUBENECK ; 


RE ee 


(Concluded from Page 1, Column 1) 


have the power to look at our en- 
vironment and criticize it and im- 
prove it. 


“Finding it necessary to live to- 
gether by the millions, we created 
for ourselves governing systems cov- 
ering vast geographical spaces. Now 
we actually have the thrilling and 
terrific idea of a world government, 
a global government to bring justice 
to white and black, to Eskimo and 
Afrikander, rich and poor, not be- 
cause any tribe is powerful and can 
exact justice, but because we have 
conceived and created the ideal of 
justice and plan it for all men. This 
is great. This is not the act of a 
little animal, or a mean animal. This 
is possible only to a great animal. 
We think in global terms. We inhabit 
a star, and we know it. 


“Finding that we have to work to 
stay alive, we work with ability be- 
yond imagining. 

“Out of the earth we take food, 
and improve that food year by year; 
we take heat, and light, so that dark- 
ness which lay upon the face of the 
earth is dispelled by man-made light. 
We enjoy all the myriad products of 
our unparalleled ingenuity. 

“Every morning the necessity for 
the day’s work faces us. And we go 
and do a day’s work, with an over-all 
average effectiveness and persever- 


ance that is amazing, considering 
many of the jobs. 

“Of a persistence, a daring and 
ingenuity impossible to surpass, we 
find ways to move easily under the 
water and through the air. Now we 
speculatively eye our neighboring 
planets. How shall I not admire such 
a creature? Daunted by nothing, his 
horizons constantly recede, the ter- 
ritories of his possessions and use 
expand and expand. 

“Whenever he comes to an impass- 
able obstacle, an apparently final 
barrier, he goes to work at it, and 
in due time, surpasses it. If he has 
limits, I do not see where they are. I 
do not think he has limits. I think 
he is a child of the universe who in- 
herits eternity. I think he is wonder- 
ful, I am his devoted partisan, and 
I am proud indeed to be one of him.” 


Who Are We, Anyhow? 


the Advertisers 


According to 
Digest: 

“The most interesting person in 
the world is the average man. The 
average man is 39 around the chest, 
40 around the waist, 96 around the 
golf course, and a nuisance around 
the house. 

“He gets up first in the morning, 
is second at the morning newspaper, 
and third in the bathroom and prac- 
tically misses the bus to town. He 
wears a conventional gray or brown 
suit with a white shirt but always 
thought he’d be at his best in a 
checkered suit with a dark flannel 
shirt and a red tie. He passes up the 
French-fried potatoes and the hot 
rolls at lunch and then eats mince 
pie to bridge the gap. 

“He can hit two quail out of five 
tries, catches an occasional fish, plays 


poker once a month, opens with a 
large pair, bluffs when he is winner, 
and doesn’t like conversation when 
he is loser. He complains about taxes, 
hot weather, and politics. He has a 
favorite football team but will take 
the other team and fourteen ‘points. 


“He drinks three cups of coffee 
per day has bacon four days per 
week, likes his toast hot, and is al- 
ways going to clean out the garage 
some Saturday afternoon. He has 
three false teeth, five fillings, a small 
cavity, and needs a haircut. He 
shaves once a day with an extra 
thrown in on appropriate occasions. 


“He contributes regularly to the 
support of his pastor, congressman, 
poker friends, and many others who 
are not mentioned on his income tax 
return. He takes reducing exercises 
regularly three days in a row some- 
times and holds his stomach in when 
people look like they are about to tell 
him he is fat. 

“He wears the ties people give him 
for Christmas and knows some stor-, 
ies about the same color. He can’t 
remember about The Lady of The 
Lake or Julius Caesar but can do a 
complete rendition of “The Face on 
The Barroom Floor,” and “Our Nell.” 


“He reads mystery stories and 
doesn’t peek into the back of the 
book to see how they come out. He 
likes pictures no matter who painted 
them and couldn’t tell you for the 
life of him what Mrs. Soandso wore 
at the dance. 

“He needs a new suit of dinner 
clothes and there is a rip in his hunt- 
ing coat. He is supposed to live to 
be 74, had pains at 22, should have 
been shot at 30, and feels fine at 48. 
He has sparrows in the attic, ter- 


mites in the flooring, and mice in the 
pantry. 


—_— 
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. .. but these two major elements of performance require a great 
deal of careful engineering in proper application of the com- 
pressor assembly to the evaporator and cabinet. Maximum re- 
frigeration with minimum power and cost is the prime objective. 
Thus, one designer may achieve the same operating efficiency 
‘with a small unit that requires a larger unit in another similar 
product. Again careful balance is the answer. 
1. Balance of the cabinet heat leak to the unit capacity by 
attention to: Proper insulation * Vapor barriers * Cabinet 
sealing * Tight construction and Good door seals. 


2. Balance of the evaporator to the unit capacity by proper 
design for temperature and cooling. Size * Shape * Surface 


* Position * Baffling and Mounting. 


3. Balance in the evaporator refrigerant passages to obtain ¢ 
Correct refrigerant flow * Minimum refrigerant charge. 


All of these combinations of 
bore, stroke and refrigerant 
give an unequaled versatility 
of displacement and capacity. 
There is a Tecumseh Hermetic 
to fit your application. 


And—equally important—our 
engineering loboratories have 
the ‘know how’ to help you in 
proper balance of the unit to 
your evaporator and cabinet. 


Write or wire today for 
complete information about 
these Tecumseh Hermetics. 


mess 


The 1/9 H.P. Tecumseh 
compact compressor—for 
limited space application, 
but maximum perform. 
ance and efficiency. 


IN A DOMESTIC REFRIGERATOR IS ESSENTIAL 
TO SUCCESSFUL OPERATION IN THE USER’S HOME 


_— G) CG) 
el 
<- 4, 
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space. 


product. 


Tecumseh Products Company are in the best position of any 
manufacturer in the industry to give you the correct hermetic 
compressor for your application. 


MICH. 


TECUMSEH PRODUCTS COMPANY, TECUMSEH, MICH. 
EXPORT DEPT.: 2111 WOODWARD AVE., DETROIT, MICH. 


of the hermetic unit capacity to the refrigerating 


Balance system and cabinet are of prime importance. 


. of the reciprocating and motive mechanism is 
necessary to quiet operation and freedom from vibration. 


4. Balance in air flow over the motor compressor to * Maintain 
low shell temperature * Minimum motor winding temperature 
¢ Low oil temperature. 


5. Balance of condenser to the compressor to obtain * Low 
operating head pressures * Adequate air flow * Minimum 


6. Balance of the capillary tube to unit capacity to obtain ¢ 
Proper restriction * Correct refrigerant flow. 


The success in balancing the entire system, in a large degree, 
measures the customer satisfaction and appeal of the final 


The internally spring 
mounted single cylinder 
compressor, suppli 
all sizes from 1/8 to 1/3 
H.P. in four bores and 
three strokes for either 
F-12 or F-22 refrigerant. 


TECUMSEH PRODUCTS 


TECUMSEH, 


ed in to 3/4 H.P. in four bores 


The Tecumseh twin, sup- 
plied in all sizes from 1/4 


and three strokes for 
either F-12 or F-22 re- 
frigerant. 


World’s largest inde- 
pendent producer of 
compressors and con- 
densing units for the 
refrigeration industry. 
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“He’s going to buy a small farm 
some day, just outside of town, and 
live there—and do part of the farm 
work personally. He’s too old to join 
the army, too young to enjoy social 
security, and too lazy to exercise 
down to the correct weight. 

“You meet him every day at the 
bank, in the store, the office, on the 
street, and in front of the mirror.” 


Looking Into a Crystal Ball 


The United States has experienced 
three distinct 54-year cycles in com- 
modity prices. During each cycle 
these prices began at a low level, 
moved up to a peak, and moved down 
again to approximately the level they 
had sprung from—according to the 
Foundation for Study of Cycles. 

Other examples of economic rhy- 
thms: 

Prof. Ellsworth Huntington of 
Yale has studied libraries and book- 
stores during the past 20 years in 
an effort to plot the month-by-month 
figures of non-fiction circulation for 
these libraries as a criterion of men- 
tal activity. He found that demand 
for books increases in late winter 
and early spring, decreases in sum- 
mer, and rises with cold weather. 

A wave of increased mental ac- 
tivity begins in the north in Febru- 
ary and sweeps southward, reaching 
the southern United States in March 
and arriving at Panama in April, 
according to the Yale professor. 

For more than 50 years the orders 
received by the General Electric Co. 
have fluctuated in a rhythm cycle of 
about six years in length. Through 
wars and depressions, in spite of 
changes in the nature of business, 
this rhythm has persisted. 

Average effect of this periodicity 
in the past has been an over-all shift 
of about 30% in natural trends. 


Definite cycles have been found in 
the emotional life of human beings, 
too. Professor Rex B. Hersey of the 
University of Pennsylvania has dis- 
covered that individual males ex- 
perience emotional ups and downs in 
rhythmic cycles which vary from 2% 
to 91% weeks. (He doesn’t pretend 
to chart the emotions of females.) 


More crime, suicides, and insanity 
occur in summer than at any other 
time of the year, according to the 
Foundation for the Study of Cycles. 


Automobile sales figures from 1893 
(when the Duryea Brothers’ first 
gasoline driven vehicle appeared) to 
1950 show a definite six-year cycle. 

Of the 13 highs and lows indicated, 
all but one have come exactly on 
time, or within a year and a half of 
perfect timing on a projected cycle 
chart. 


People have shown a tendency to 
join churches in greater numbers at 
nine-year intervals, a study of church 
membership records over the past 
120 years indicates. 


Churches’ represented by _ these 
memberships’ studies include the 
Presbyterian, Methodist, Congrega- 


tional, and Episcopal. It is believed 
that these cycles apply generally to 
nearly all Protestant denominations. 


A cycle of about 9.6 years has been 
plotted in the acreage of wheat sown 


and reaped in the United States from 
1866 to date. 

Recurrence of this cycle over a 
span of 85 years and the strength 
and regularity it has displayed, make 
this rhythm significant in the ac- 
counting of agriculturalists and in- 
vestors connected with this $3,000,- 
000,000 age-old industry. ‘ 


Common stock prices leaped and 
fell during a nine year cycle from the 
earliest available figures down to the 
present time. 

Ten waves of 9.2 years are appar- 
ent in cycle-studies of stock market 
prices since 1854. 

The next crest of the wave is due 
in the mid-50’s, if this historical pat- 
tern continues. 


Important periods of international 
conflict may be predictable. 

A detailed study of wars from 
1400 A. D. forward affords a basis 
for the belief that major wars occur 
in cycles of about 22 years. 

If past tendencies continue, a large 
number of international battles may 
occur in the late 50’s. 


From Our Mailbag 


Siebert & Willis, Inc. 
Wichita, Kan. 


Editor: 

Here’s one for your column “In- 
side Dope,” as related to me by a 
friend: 

He was seated on July 13, 1951, 
at his desk in his office located in the 
flood district of Kansas City. An em- 
ploye came in and said, “Say, boss, 
they tell me that a levee has broken 
and we are liable to get flooded.” He 
quickly phoned the city engineer’s 
office who assured him that it was 
impossible and was only a rumor, 
whereupon he returned to his desk 
and went to work. 

Not too much later, he noticed 
quite a stream of water coming 
through the door and trickling back 
towards the warehouse. Wheeling 
around, he looked out in the street 
and saw his car had about three feet 
of water roaring past it. 


“There was nothing to do.” he said 
philosophically, ‘except take the ac- 
counts receivable ledger to the fourth 
floor, and the accounts payable led- 
ger to the basement, lock up, and go 
home.” 

A dealer of ours in Marion, Kan. 
reports that at the height of the 
flood, with water flowing ten feet 
deep in the main street, right down 
the main street came a pig floating 
along and swimming his darnedest. 
Perched on his back was a beautiful 
black and white skunk. Needless to 
say, the skunk was quite agitated 
and reacting in the way skunks 
usually react when unduly excited. 

With kindest regards, I am 


CARROLL WILLIS 


Tekni-Craft 

Rockton, Ill. 

Editor: . 
Did they forget to add that it 
wasn’t the bank’s umbrella in the 


first place? 
° CHARLIE SHAW 


Quote from ‘Inside Dope’ 

“‘We might call a bank a place 
where they lend you an umbrella in 
fair weather but ask for it back 
again when it starts to rain.’”— 
Thermo Topics. 


"- YOU CAN'T BEA 
THE VICTOR 


DISPLAY CASE 
LINE 


© Every type of display case. 


@ For Meats, Vegetables, Fish, 
Delicatessen and Dairy 
Products. 


@ Self-Service and conventional 
cases. 


@ Variety of sizes and endless 
models for any store layout. 


@ Economical and Efficient. 
@ Displays that Sell. 


For information write: 


MANUFACTURERS OF THE FAMOUS VICTOR QUICKFREEZE 


Terie 7 
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PRODUCTS CORPORATION * HAGERSTOWN, MD. 
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AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 24, 195tr 


Interior of compressor room at Peoples Ice Delivery Co., Honor 
Brand frozen foods distributor at Muncie, Ind., shows Kramer 


Unicons. 
perature of -50° F. 


Specifications called for units which would hold tem- 
“No water" 


was also specified. 


How a Frozen Food Warehouse Handling a 
Carload a Day Holds -50° F. Without Water 


MUNCIE, Ind.—Water was a ma- 
jor consideration when plans were 
drawn for a new low temperature 
warehouse for the Peoples Ice De- 
livery Co.’s frozen food division here. 

The company is distributor for 
Honor Brand frozen foods for the 
east central section of Indiana. To 
meet the storage problem for this 
ever-increasing business, a new ware- 
house capable of handling a carload 
of frozen food products each day was 
planned. The warehouse is 50 by 40 
ft. with a 9-ft. ceiling. 

In reviewing the refrigeration prob- 
lem, Chief Engineer George Luding- 
ton explained that although there is 
an ample water supply on the prop- 
erty from three wells, past difficul- 
ties with water, sewage disposal 
charges, and freeze-ups during cold 
winter weather dictated a “no water” 
decision. 

In addition to the elimination of 
water, he further specified the need 
for a constant temperature of —5° 
F. with automatic defrost, compres- 
sor protection at defrost, and storage 
temperature protection from possible 
service trouble. 


The equipment selected included 


Kramer Unicon air cooled conden- 
sers, Kramer Thermobank automatic 
defrost systems, and Brunner com- 
pressors. 

The 20-hp. low temperature in- 
stallation was divided into four sepa- 
rate 5-hp. systems, each piped sepa- 
rately. Service on any one will not 
effect the operation of the other 
three systems. The air cooled con- 
denser operates only when the com- 
pressor motor, to which it is elec- 
trically connected, operates. 

The Thermobank systems are set 
to defrost the coil automatically by 
the patented Kramer ice coat control, 
eliminating any unnecessary defrost. 
Each coil accomplishes the defrost in 
6 minutes. Each of the four 5-hp. 
units has its own thermostatic con- 
trol connected to a solenoid valve to 
pump down on each cycle. 

Major equipment involved four 
model RC500 Kramer condensers, 
four model TV350 Kramer Thermo- 
banks, and four E500M5-FL Brun- 
ner compressors. The equipment was 
furnished by the Duncan Supply Co. 
of Indianapolis, and installed by W. 
J. Gibson of the Commercial Refrig- 
eration division of the Peoples Co. 


Calling Card-Catalog 33 
Put Out by G-E 


BRIDGEPORT, Conn.—A combina- 
tion business calling card and cata- 
log is now available to General Elec- 
tric dealers, E. H. Norling, manager 
of sales education for the company’s 
major appliance division, has an- 
nounced. 

The card, which is slightly larger 
than the average calling card, is a 
16-page booklet printed 
colors. Each page pictures and gives 
the principal sales points on a major 
appliance; and there is also a page 
on which the dealer can write down 
the price and budget terms for any 
appliance in which the customer is 
interested. 

Space has been left for the name 
of the dealer, his company, address, 
and telephone number on the first 
page. They may be imprinted or 
stamped locally. 

The cards are priced at $2.50 per 
hundred, without imprint. They are 
available through G-E distributors. 


JUST ASK US! 


Turn to “What’s New” Page for 
Useful information on new products. 
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REMCO DRIERS 
S$ ANDARD-DUTY 
T e lowest-cost, most efficient 
DRIER on the market. 


hese are the ideal low-cost stand- 


‘d duty driers—for use by 
riginal equipment manufacturers, 
‘Id installation or service replace- 
ent. With new MOLDED Rem- 
‘cl drying element or granular 
‘ica gel. Copper bodies 1-5/8” 
‘am. with spun ends. In 1/3 thru 
H. P. Send for descriptive folder. 


EMCO INCORPORATED 


ZELIENOPLE, PA. 


> served as advertising manager and 


General Controls Names 
Fallon, Safford To Manage 
Sales, Factory Posts 


GLENDALE, Calif.—General Con- 
trols Co.’s appointments of Henry B. 
Safford, Jr., as advertising and sales 

promotion man- 


ager and Joseph 
Fallon as factory 
branch office man- 
ager for the firm’s 
new 
Columbus, 

been 


location in 
Ohio, 
have an- 


- 


* 


Joseph Fallon 
nounced by J. F. 


Ray, vice _ presi- 
dent in charge of , 
sales. 

Safford, who 
was graduated 
from Dartmouth 
college in 1938, 


came to the com- 
pany from New H. B. Safford, Jr. 
York City where he was a partner 
in a creative advertising services 
concern. 

For two years, 1947 to 1949, he 


European sales manager of the 
British Magazine in London and 
Paris. Prior to that he had been 
assistant manager of the New York 
office of the Lehigh Portland Cement 
Co. and assistant advertising man- 
ager of Jenkins’ Bros., of New York 
and Bridgeport, Conn. 

Fallon has been in charge of the 
General Controls office in Cincinnati 
for the past year. The move is being 
made to bring the sales represen- 
tative in closer contact with outlets 
in the central section of Ohio. New 
offices for General Controls in Co- 
lumbus will be located at 81 E. 
State St. 

Fallon is a graduate of the Uni- 
versity of Cincinnati, qualifying with 
a B.S. in mechanical engineering. He 


Self-Service Unit Shows 
All Refrigerated Food 


In One Location 


BUFFALO—A new type of self- 
service refrigeration unit is being 
employed to good advantage in the 
Woodlawn supermarket on the Lake 
Shore Road leading into Buffalo. 


Instead of having foods requiring 
refrigeration scattered about the 
market in individual refrigerated 
units, the market has all these items 
displayed in the one huge unit at a 
central location in the store. 


The unit is a double-deck affair 
equipped with sliding doors made of 
glass. 

The customer looks through the 
glass to see the item he wants, then 
slides back one of the doors in a self- 
service operation. 

Among items kept in the unit are 
milk, eggs, cheese, butter, beer, and 
carbonated beverages. 


Ed Lee Named Educational 
Chairman of Detroit ASRE 


DETROIT—Ed Lee of the Lee 
Equipment Co., refrigeration parts 
wholesaler here, was elected educa- 
tional chairman of the Detroit chap- 
ter of the Refrigeration Service En- 
gineers Society at the group’s first 
fall meeting. 

Lee replaces Ed Squires who was 
elected to the post last 
Squires vacated the position when 
he moved to South Bend, Ind. to join 
the Bendix Home Appliance division, 
Avco Corp. 


Spring 


3-Checkup Callbacks Lead to More 
And More Business from Same Customers 


GULFPORT, Miss.—How impor- 
tant it is that the refrigeration con- 
tractor impress the customer imme- 
diately with the efficiency of his serv- 
ice department has been well il- 
lustrated by the experience of J. M. 
McDaniel, Frigidaire dealer here, with 
the Gus Stevens Restaurant-Lounge 
in nearby Biloxi. 

Stevens, well-known _ resort-area 
entrepreneur, began building one of 
the largest restaurants, casinos, and 
cocktail lounges in this famous tour- 
ist center during late 1950. Among 
initial equipment purchased was a 
5-ton package unit, provided by 
McDaniel’s Refrigeration Co. 


As per usual, McDaniel made a 
series of call-backs after the instal- 
lation was completed, one within the 
first week, another within the next 
30 days, and a third one 90 days 
later. 

At each call, the machine was thor- 
oughly inspected, adjustments made 
and recommendations for maintain- 
ing its efficiency posted with the 
management. 


This both surprised and pleased 
Stevens, according to McDaniel, with 
the resut that the Gulfport firm was 
called for every refrigeration repair 
job required. Efficient service at all 
hours of the night or day likewise 
impressed Stevens, whose institution 
is open 24 hours a day, and as the 
lounge expanded, McDaniel won the 
job of installing all refrigeration and 
air conditioning. 


Net sales to date include a 25-ton 


air conditioning system, remotely 
controlled, for the cocktail lounge, © 
dancing area, and casino, a 5-ton 
cooling system for a small dining 
room, three 32-case beer coolers, a 
large reach-in chef’s refrigerator in 
the kitchen, an 8 x 10 walk-in cooler, 
a series of drinking fountains, two 
18-ft. home freezers, a “zero. safe’, 
and all bar refrigeration. 

“All of this has been installed in 
less than a year’s time,’ McDaniel 
pointed out, “and we have still an- 
other excellent. opportunity in the 


- recent decision of the restaurant op- 


erators to consolidate all of the reach- 
‘n refrigeration into a single, large 
walk-in box.” 

Each successive sale, McDaniel in- 
dicated, is based entirely on the fact 
that the resort center lounge opera- 
tor has been able to depend upon 
swift service, whether the break- 
downs occur at high noon, or at 
4:30 a.m. 


“Needless to say, we bend over 
backwards to reach the spot within a 
matter of minutes,’’ McDaniel further 
added. 


Among the most unusual features 
of the Gus Stevens restaurant are 
completely air conditioned restrooms 
for men and women. Whereas in most 
resort buildings, tourists walk from 
comfortably cooled lounges or dining 
rooms into a “steam bath’, uncooled 
lavatory, Stevens maintains the same 
cool temperature in the comfort 
rooms, with separate ductwork and 
even a booster blower. 


is a registered engineer in the state 
of Ohio and has affiliations with the 
Refrigeration Service Engineers 
Society and the Engineering Society 
of Cincinnati. 


for all water cooling use Zi/frine 


-sell more condensing units 
“DO Rating’’ Orders are Vital... 


Filtrine products meet government specifications 


For all Federal Agencies . . 


Corps . . 


COOLERS FOR MESS HALLS — CAFETERIAS 


Sell your own condensing unit 
by Filtrine’s 40-year dependability. 


. with coolers backed 
1. General acceptance for high 


efficiency—dependability—20-year life construction. 2. High capacity— 


super storage. 
stainless trim). 


5. Bubblers, glass-fillers, front, back or all sides. 
equipped to banish chlorine and insure sparkling water. 


Master” 


3. Handsome exterior (all stainless steel or Duco with 
4. Equipped to suit with top and/or side shelves. 


6. Can be “Taste- 


COOLERS FOR X-RAY & PHOTOGRAPHY 


Sell your own condensing unit. . . 


with these Filtrine 


coolers as repeatedly named for military and V.A. X-ray installations; 


Signal Corps and Air Force dark rooms and photo labs. 


1. Dependable 


water of correct temperature for film processing. 2. Large storage for 


heavy duty and emergency requirements. 


3. High efficiency, economy 


operation—20-year life construction. 4. Floor mounted with stainless 
steel work-table top; also under-counter models. 
prevent scratched and pinholed negatives. 


MH-300-R M-90-R MA-40-R M-25-R M-14-R = 
MH-150-R M-75-R M-43-R 

M-300-R M-40-R 

M-150-R 


5. Filters (extra) 


lation everywhere: 
schools, post offices. 


with complete Filtrine 


systems for circulating drinking water in offices, hospitals, industrial 


plants . . 


. for processing water as low as 34°. 


1. Completely packaged 


for streamlined engineering, quick installation. 2. Capacities 5 to 400 


g-p-h.—Storage 5 to 150 gaHons. 


3. Equipped with heavy-duty pump. 


4. Your condensing unit factory installed. 5. Insulation—2-inch hydro- 
lene-sealed corkboard. 6. 20-year life construction. 7. Filter-Rectifier 
assembly (extra) to kill chlorine and keep water sparkling. 


Air Force ... Army... Navy. 
Filtrine products meet government specifications. 


. Marine 


MC-25-S 
MC-40-S 


PH-7 PH-14 PH-25 


REMOTE COOLERS FOR ALL USES 


Sell your own condensing unit . 
Filtrine coolers suitable for new and replacement instal- 
barracks, military depots, mills, 
1. Capacities 5-800 g.p.h.—storage 
7-300 gallons. 2. High efficiency—20-year life-span. 3. 
10-8 Insulation—2” hydrolene-sealed corkboard. 4. Filters 

and Reectifiers/Dechlorinators available for all sizes. 


PACKAGED CIRCULATING CHILLED WATER SYSTEMS 


Sell your own condensing unit... 


. with 


Typical ‘‘Packaged”’ 
Circulating Chilled Water System 


Get our new “How to Sell DO Jobs” Write Dept. RF-1 


FILTRINE MANUFACTURING COMPANY - BROOKLYN 5 - N.Y. 


“Water Coolers and Filters for 40 Years” 
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Refrigeration Men Pass Up Good Bet 


Initial Cost of Heat Pump Deters Dealers; 


Heating Contractors Get Lucrative Business 


By George M. Hanning 


DETROIT—Fears that the heat 
pump is too expensive when com- 
pared with other types of heating 
systems may cause refrigeration 
equipment dealers to lose that busi- 
ness to outsiders, Alwin B. Newton, 
vice president in charge of engineer- 
ing for Acme Industries, Inc., warned 
recently. 

Speaking on the heat pump before 
the Detroit chapter of the Refrigera- 
tion Service Engineers Society, New- 
ton indicated that refrigeration men 
often ask how much the heat pump 
would cost. When they learn it would 
amount to $3,000 or $4,000 for a 
small residential they figure that it 
is too expensive for the public. 

“But,” Newton said, “in going 
around the country studying heat 
pump installations, I find that it is 
usually a heating contractor or some- 
one else completely unfamiliar with 
the refrigeration industry who is 
selling the installations. 

“They have become enthused with 
the idea of the heat pump and do not 
know that it can’t be sold. They just 
go right out and sell it.” 

He said that while the heat pump’s 
cost is higher than that of the con- 
ventional heating system, it should 
be compared with the cost of both 
air conditioning and heating, for both 
are provided. 

In his talk Newton indicated that 
much more needs to be known about 
sizing of the heat pump for particu- 


lar installations. With the heat pump, 
he declared, you do not need the re- 
serve that is required with conven- 
tional heating system. 

A five-room house, he estimated 
roughly, can be heated by a 2 or 3- 
hp. unit. But, he warned, you can- 
not generalize on this because there 
are many factors to be taken into 
consideration. 

He pointed out that a study of 
heating seasons indicate that a unit 
that can produce about 70% of the 
peak capacity needed can handle the 
heating load for about 95% of the 
season. 

Therefore, if a means can be de- 
vised to store up heat to supplement 
the heat pump during the few days 
of the year when capacity load is 
necessary, a much smaller machine 
can be used than would otherwise 
be called for. 

Newton also told the servicemen 
that the trend in heat pump develop- 
ment now is toward using water as 
the heat source. This simplifies the 
refrigeration equipment required and 
cuts down the size needed. 

When lake or well water is used, 
the water can be run through the 
heat exchanger and, after the heat 
has been extracted, can be replaced 
in the ground or lake without a low- 
ering of the water level. 

City water is more expensive to 
use, but can be employed economi- 
cally during in-between heating sea- 


—— sons, when a little heat is needed 


REACH-INS 


Modern flush fronts with 
recessed handles in popu- 
lar sizes. Ten models to 
choose from. Available in 
white Dulux, stainless steel 
fronts and glass’ doors. 


UPRIGHT FREEZER 
15 Cubic Feet 


Scientific placement of 
cooling coils, two separate 
food compartments, dual 
doors to minimize cold 
loss, insure balanced freez- 
ing at minimum cost. 
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DRY KOOL BOTTLE COOLER 


World famous 
for perform- 
ance and de- 
sign. 14 mod- 
els to meet all 
requirements 
in stainless steel 
or brown Dulux finish, 


KOOLMASTER DIRECT DRAW 


Engineered to 
serve beer to the 
“Brewmaster's" 
taste. Its smart 
appeorance en- 
hances any establish- 
ment. Choice of 8 
models in Stainless steel 
or brown Dulux finish. 


KUBEMASTER 
ICE CUBE 
MAKER 


Whenever food or refresh- 
ment is served, ice cubes 
as you need them. Choice 
of 3 beautiful models. 


eee -eaen TURED 
y 

UNITED 
REFRIGERATOR 


COMPANY 


Locust and Walnut Sts. 
HUDSON, WISCONSIN 


rhe eed 


ww 


though not enough to operate a con- 
ventional heating system economi- 
cally. 


F. H. Langsenkamp Shifts 
Personnel To Smooth Setup 


INDIANAPOLIS — Personnel 
changes designed to streamline the 
organization and provide better cus- 
tomer service have been announced 
by F. H. Langsenkamp Co. here. 

Jerrell A. Cassady has been ap- 
pointed general manager of the 
firm’s refrigeration parts division. 
He has been with the company for 
22 years. ' 

Emil R. Whitehead has been named 
branch manager at Langsenkamp’s 
South Bend store, and Gene Knepper 
has assumed full managership of the 
Fort Wayne branch. 

Other branch managers are un- 
changed. They are Harold Gray at 
Indianapolis, Jack Berry at Louis- 
ville, and Louis A. Wallace at Evans- 
ville. 

Paul E. Williams heads the com- 
pany’s purchasing department. The 
metals division, distributing alumi- 
num, brass, and copper, is now 
under the direction of H. L. Collins. 
The manufacturing division consists 
of L. I. McInturf, sales manager, and 
John H. Anderson, plant manager. 


Friday the 13th, Somebody’s Luck 


WATERTOWN, N.Y.—Strauss Ap- 
pliances here selected Friday the 13th 
as the day to make an offer of 13 
steaks with the purchase of each 
refrigerator. 


Hotpoint Survey Sh 


eds New, Profitable 


Light on Electric Water Heater Market 


CHICAGO—New information on 
the electric water heater market that 
may profitably lead to a revaluation 
of accepted dealer practices of mer- 
chandising this appliance have for 
the first time been brought to light 
in a national survey based on person- 
al interviews with users. 

The survey was conducted in re- 
cent months by the market research 
department of Hotpoint Inc. to de- 
termine first hand reaction to water 
heaters in use and the dealer’s ap- 
proach in selling them. 

Detailed interviews with users in 
all parts of the country brought 
information on the replacement mar- 
ket, reasons for buying, type of 
outlet making the sale, brand com- 
petition, dealer influence, customers’ 
knowledge of the product, size and, 
type of heater preferred, product 
satisfaction, service, and general 
market characteristics. 

In an interpretation of the survey, 
Edward R. Taylor, vice president, 
marketing, said the tabulations “def- 
initely peg this appliance as a neces- 
sity, with its strongest appeal in the 
rural and farm market.” The official 
believes that one of the outstanding 
highlights of the poll is the section 
showing that. “customers buy auto- 
matic hot water rather than the 
heater itself.” 


Geographical Spread 


Selected interviews were made 
following tabulations of warranty 
cards to set a geographical pattern 
of sales volume. Interviews were 
spread as follows: East, 21%; cen- 
tral, 41%; south, 23%; west, 15%. 
Cities larger than 50,000 made up 
18% of the interviews; cities of 2,500 
to 50,000, 36%; villages and farms, 
46%. 

The poll indicated that the reason 
for buying an electric water heater 
was predominantly the desire for a 
better and more convenient method 
of heating water. 

Taylor noted that only 21% of the 
buyers were influenced by features. 
Of this group, 11% cited appearance, 
style, size, and construction. Only 
5% indicated that design of the heat- 
ing element or heating unit influenced 
their purchase. About 1% named an 
adjustable temperature control. 


Replacement Market Strongest 
In Metropolitan Areas 


As might be expected, the survey 
showed that the replacement market 
is stronger in metropolitan areas 
than in village and farm sections. In 
cities of 50,000 and over, 78% of the 
sales are replacements of other heat- 
ers. In villages and on farms, 55% 
of the purehasers were buying their 
first water heater. 

Of the heaters replaced, 29% were 
gas fired, 22% coal, 13% furnace 
coil, and 12% oil. Nineteen per cent 
of the heaters replaced were electric. 

Of those owning a heater before, 
47% said that their old heater was 
working all right, 29% said it was 
not working very well, and only 10% 
reported that it had not worked at 
all. In other words, 90% of the users 
did not have to buy a new heater. 

In addition to wanting more effi- 
cient water heating facilities, reasons 
for buying reflect increasing hot 
water requirements—larger family, 


and the use of automatic equipment 
such as washing machines and dish- 
washers that consume more water. 
The survey found that 16% of the 
families bought a new heater for a 
new home; 11% said they wanted 
“all electric appliances.” 

The tabulations seemed to point 
conclusively to the fact that a spe- 
cific brand of water heater is bought, 
not because of features, but because 
of the manufacturer’s and dealer’s 
reputation. More than 60% of the 
purchasers shopped at one store only 
and considered only one brand. A 
remarkable projection of the survey 
is the disclosure that almost one 
third of the users buy a water heat- 
er without seeing it. 


Water Heaters Complement 
Other Appliances 


Taylor concluded from this sec- 
tion of the survey that both manu- 
facturers and dealers may profitably 
switch from the practice of merchan- 
dising water heaters as an isolated 
appliance to one that complements 
an ensemble of modern appliances. 

The close relationship between an 
ample hot water supply and new 
automatic equipment that is plumbed 
into the hot water lines—automatic 
dishwashers and washing machines— 
makes a natural tie-in theme for 
demonstrating, displaying, and adver- 
tising, it was pointed out. This ap- 
proach furthers the idea of the all- 
electric kitchen and home laundry, 
and dramatizes modern water heat- 
ers as the key to new work-saving 
equipment. 

The farm and metropolitan mar- 
kets are divided sharply on the pri- 
mary reason for buying a _ water 
heater, and presumably this attitude 
would carry over to other appliances, 
Taylor believes, City buyers men- 
tioned safety as the prime factor 
influencing the sales. In metropolitan 
areas, most buyers are making re- 
placements, indicating that home 
electrification is farther advanced. 

Farm users said economy is the 
leading consideration in their choice, 
and more than half are buying their 
first water heater. The experience of 
farmers with electric brooders, milk- 
ing machines, and automatic feeders 
has helped pre-sell them on other 
electric equipment. 


General Satisfaction of 
Present Users Found 


General satisfaction with the prod- 
uct can be seen in tabulations in- 
dicating the 96% of electric water 
heater users have all the hot water 
they need; 76% of the owners never 
used the temperature control after 
its initial setting. 

When asked what they liked best 
about the appliance, most users re- 
plied that the heater gave plenty of 
hot water and was dependable. More 
than half of the users recommended 
their heater to friends, and of this 
group 20% said that one or more 
friends had followed the recommen- 
dation. 

The part of the poll dealing with 
service tabs the water heater as one 
of the most trouble-free appliances 
in the home, Hotpoint said. More 
than 90% of the owners never had 
a service call, and there was little 
variation in this figure by size of 


its merchandising products. 


and Industrials. 


factory executive in your area. 


Exclusive Territories Available 
for 
Factory Representatives 


Nationally known, old-established manufacturer of air conditioning | 
and refrigeration equipment now building a strong sales organization for 
Needs sales-engineering organizations in 
key marketing areas. Proven Products have large potential in residential, 
commercial, and industrial applications. 


Products have wide usage in defense industries. Experience estab- 
lishing and selling through wholesalers, merchandising dealer-contractors 


Potential sales in these territories from $250,000 to $3,000,000 annually. 
Write today giving complete resume of experience for interview by 


Write Box 3821, Air Conditioning & Refrigeration News 


community. Most of the service calls 
made were adjustments of tempera- 
ture control and thermostat. 


Appliance Dealers Make 
57% of Sales 


Taking the country as a _ whole, 
appliance dealers made 57% of the 
sales; utilities, 14%; plumbing and 
heating, 8%; and the remainder was 
divided among department, hardware, 
furniture stores, etc. 

Taylor noted, however, that dis- 
tribution by type of outlet varied 


considerably according to geographic 
location. For example, 72% of the 
sales were made by appliance deal- 
ers in the South. In the north central 
area, 51% were made by appliance 
stores. Utilities made their best show- 
ing in this area, accounting for 30% 
of the sales, compared with 6% in 
the East, 3% in the South, and 2% 
in the West. Plumbing and heating 
and hardware stores made a stronger 
showing in the east than in any other 
section of the country. 

New information on _ installation 
disclosed that 50% were installed by 
| the dealer making the sale, 20% 
were installed by the owner, and the 


Correction 


In Aug. 6 Issue Article on 
‘Transfer of Odors In Storage’ 


Victor H. Cox, refrigeration and 
air conditioning contractor in La- 
fayette, Ind. should have been 
identified as the author of the 
article ‘Transfer of Odors in Stor- 
age” published in the Aug. 6 issue 
of the NEWS. This story described 
the installation for research stud- 
ies being made at Purdue to deter- 
mine if foods requiring the same 
temperature can be kept together 
without absorbing each other’s 
odors. ° 

One of the descriptive cutlines 
under a picture accompanying the 
story wrongly identified it as 
being a “refrigerated test room” 
while actually it was a corridor 
between the rooms in which cor- 
ridor test equipment was set up. 


remainder by plumbers and electri- 
cians. Users reported in 73% of the 
cases that plumbing and heating 
dealers did the best job of installing 
the heaters they sold. 

Taken as a whole, the retail out- 
lets did not go to much effort to 
reach the customer in his home. In 
only 13% of the cases did a salesman 
make a call at the home prior to the 
sale. However, by dealer category, 
electric utilities did a good job in 
this respect; 51% of the people who 
bought from this type of outlet re- 
ported that a house call had been 
made. 


Conclusions Su™marized 


Taylor’s conclusions, based on the 
tabulations of this survey, can be 
summarized as follows: 

Customers are buying hot water 
rather than a heater. This points up 
the importance of relating a water 
heater to the needs of a laundry, 
kitchen, or bathroom. In most cases 
a water heater is an “out of sight” 
piece of home equipment, and its 
performance is judged at the kitchen 
or bathroom spigot. 

The farm and city buyer differ 
sharply in their approach to buying 
a water heater. The city user places 
a premium on safety, while farm 
families want economy. 

Selling aids such as temperature 
controls are outweighed by the rep- 
utation of the manufacturer and 
dealer. Past experience with a spe- 
cific brand of household appliance is 
an important factor in the customer’s 
choice of a water heater. 

Customers do not shop extensively 
for a water heater, and a substan- 
tial proportion of buyers make a pur- 
chase without seeing the appliance. 


JUST ASK US 


For “easy-to-get” 
product information... 
use coupon on “What’s 
New” page. 
Use Key No. for fastest service. 


WATER-COOLED 


CONDENSERS 


More Efficient Double-Tube 
Counter-flow Design 


Acceptance in the field is rapidly 
changing to “Demand” for these 
efficient, more economical Clean- 
able water-cooled Condensers. 
Owners and service men prefer 
the “‘new unit” efficiency that can 
always be maintained by a simple 
cleaning process. Brass headers, 
machined and brazed. 

Write for Catalog and Prices 

WHOLESALERS IN PRINCIPAL CITIES 


bals tead. & Mitchell 


BESSEMER BLDG. PITTSBURGH 22, PA. 
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nnouncIng 


1 | A NEW, ORIGINAL BOOK 


i. by GEORGE F. TAUBENECK author of 
, “One Foot In The Door” 


DEALERS, SALESMEN, DISTRIBUTORS, 
MANUFACTURERS, 


| PROGRESSIVE BUSINESSMEN 


: Read 


: BOTH FEET ON 

: THE GROUND | 
: The Specialty Dealer’s Handbook & 
: | This book wasn’t written... It was lived! 


aig 


Mare House 


Se ie A 
sly This encyclopedia of appliance and specialty retailing was not The publication of this book could YOU KNOW THE AUTHOR 
“ dictated from any ivory tower! It was carefully assembled and not have been more timely if we ordered , op alg 
, , , ‘ ; an exact date. Now that the President George F. Taubeneck for his brilliant books on 
ce. organized from notes taken during thousands of interviews with 323 hes decked 6 nathendl euecnenes, he specialty selling, salesmanship, and sales manage- 
= of America’s finest and most successful appliance and specialty dealers. knows what is liable to happen to the a “One Foot oe Door,” “It’s Mpc 
appliance dealer. If rationing and pri- —_ = fio — 6 Baton” still cell copy 
Twelve months and 52 weeks in every one of the last 20 years, orities are imposed, the service side of N i y all — 
. your business will boom, because of the oh, See ae pereeys te wee pee 
George F. Taubeneck, as editor and reporter for Air CoNpITIONING & a 2 ; anion Cua tant work, “Both Feet On The Ground” for use 
. ° e be *pairs mm equpme 
REFRIGERATION News, listened and noted and listened again to the pee Olas cae Sa é and study by our Industry. 
ni re 2 ee . Bagi would have otherwise been traded in or His 20 years as Editor and Publisher of Am 
real authorities on retailing—men in the retailing business. . America . junked. This book cay complete, ref: - Conperioninc & Reraceaation News emineatly 
m finest dealers not only sponsor this book, but are responsible for it. ence information on how to properly qualify him for the job of compiling such a 
med They actually LIVED every one of the tested experiences, attitudes, and most ciiciently rum service Handbook, and the results are beyond our fondest 
nctl d h ‘ din the Handbook’s 600 pl business. hopes. In his work as reporter, editor, ambassador 
actions and reactions, that are mirrored in the Handbook s plus pages. to the Industry, and champion of the businessman, 
Y P 
ATTENTION MANUFACTURERS AND literally thousands of hours have gone into his 
FH No wonder “Both Feet On The Ground” is a complete guide book DISTRIBUTORS: interviews and travels throughout the country, and 


to the most profitable way to operate an appliance or specialty dealer- 
ship! It is a weighted summary of the very best dollar-producing 
approaches to every dealer problem, right from selecting the franchise, 
to closing the books in black, at the end of the month. There isn’t 
ove aspect of running an appliance business that isn’t treated in this 
Hindbook. A convenient index makes it easy to answer any problem, 
la-ge or small, with just a flick through the pages. 


Anyone who hopes to become a better retailer can find, in this 
j w nderful new book, basketsful of dollar-making ideas he can apply 
to his own business, in his own way. 


Manufacturers and distributors, who rely on retail outlets for sales 
of your products, see an abundance of new ways to merchandise to 
yo uw dealers, to create more demand for your particular refrigerators, 
ra ges, washers, disposers, humidifiers, and freezers. See the business 
as retailers see it. 


end for a copy of this new book today. Use the purchase order 
forn at the right and mail it immediately. This book is sold on a 
mo iey-back guarantee basis. Don’t miss this opportunity to collect 


big dividends on a nominal investment. (If you prefer you can order NN eas. aed eee Ee Dina be koopa WN ohh ofes oF ice 64s abebivseegs Form 
4c»py on approval. If not completely satisfied, return the book under FS ES UES SERRE EEBADES 4S ROT SUSY Snap T / 
no obligation. ) ‘ aes” pipptalaale yas hoy byte ee Mame. 2... BMG iw r odg Z y- ¥ 
a 
~<a * 2 “7 , - , al pie . ‘ E . a _ ft - wi 
, Ge te re 4 - i SS sesipa ter" F ve ‘ as me 4 3 Oe Sea: of. ee hs & oy ; Py 2! 
a a : 4 = = <a gue 7a UE a, ae a ee ee: BSNS" AR aaa Sh 2 z isk i 
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Here is a book you should present to 
your distributors and dealers because it 
provides stimulation and inspiration to 
sell more goods and build a_ bigger 
business. The results of this increased 
business and sounder business manage- 
ment for everyone concerned are obvi- 
ous. Plenty of information on how to 
run a service business also. 


638 PAGES, 9” X 6” BOUND 
IN DURABLE HARD COVER. 
PRICE PER COPY $5.95 


ON MONEY-BACK GUARANTEE 


| Air Conditioning & Refrigeration News 
| Conjure House Book Division 

450 West Fort Street, 

Detroit 26, Michigan 


the world. The wisdom and knowledge he picked 
up along the way are reflected in every one of his 


books. : 


“Both Feet On The Ground” renders at a time 
when such service is perhaps more solely needed 
than ever before. because of credit restrictions, 
unique guidance to all of America’s appliance and 
specialty dealers and the manufacturers and 
wholesalers who supply them. Taubeneck’s insight 
and grasp of the core of every problem in retailing, 
as learned by and from men in the business all 
their lives, provide counsel and assurance to all 
concerned. In months like these, when we don’t 
know from one day to the next, whether we'll be 
in a shooting war or a cold war, whether there 
will be oversupply or undersupply, or whether 
there will be credit restrictions or no credit restric- 
tions, it pays every man concerned with the 
appliance and specialty business to be prepared 
for any conditions, favorable or not. 


“Both Feet On The Ground” offers a sane, 


sound, and sensible way to be prepared. 


_ Gentlemen: 
| ‘Please send me oo... copies of the wonderful new book by George __ Use This 


| KF. Taubeneck, “Both Feet On The Ground,” at $5.95 per copy. My 
(You may order this book on | 


approval. If it does not completely satisfy, you may return it under no | Or der 


cue 28 enclosed. 


| Check for G........ 


obligation.) [] Send on approval. 
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They'll Do lt Every Time... . By Jimmy Hatlo 


S0-0-0«RIGHT 
AFTERW. “a PAPAPLEX FROM 
HOLLYWOOD THEY 


SAY THEY'LL FAY 


|| Editorial Assistants: MARGARET 


Do You Have ‘Both Feet On The Ground’? 


“Lasily understandable - - - 
and a great aid to sewice engineers” 


REFRIGERATION PROBLEMS 
AND THEIR SOLUTION 


In four volumes, J-1, J-2, J-3, and J-4 


by Paul Reed 
Handy, practical, reference information for the refrigeration 


service engineer, ‘‘Refrigeration Problems and Their Solution”’ 
is written and illustrated so as to be of interest to salesmen, 
users, and others who want a fuller knowledge of refrigera- 
tion. 

You'll like the way Paul Reed has organized his material . . . 
and he writes clearly, making these books easy to understand | 
and a pleasure to read. And because Paul Reed has such a wealth of practical knowl- 
edge of refrigeration, and years of experience behind him, you'll find reading these 
books the next best thing to a person-to-person chat about your refrigeration problems. 
Conveniently cross-indexed for instant use, ‘Refrigeration Problems and Their Solution” 
can provide “the missing link’’ in your search for authentic advice on ‘how to make 


it work.” 


VOLUME 3 


Lost Time and Short Cuts; Refrigerants and 


VOLUME 1 


Measuring Temperature; What Heat Is; Tempera- 


ture-Pressure Relationships; Components In the 
Compression Cycle; Expansion Valves and Their 
Properties; Capillary Tube; Float Valves; Heat 
Exchangers; Oil-Refrigerant Mixtures; Control 
Settings; Air Circulation; Multiple Systems; etc. 


VOLUME 2 


Condensers; Compressor Shaft Seals; Defrosting 
Evaporators; Compressor Oil; Charging Refrig- 
erant; Humidity and Air Circulation; Carbon 
Dioxide; Use of Gauges; Trouble-Shooting; 
Preventive Maintenance; Control of Moisture; 
Leaks; Care of V-Belts; Lapping Seals, Plates; 
Service Charts. 


Tables; Mollier Chart; Two and Three Stage 
Compression; Leaks and Moisture; Electric Cur- 
rents; Single and Three Phase Systems; Motor 
Troubles; etc. 


VOLUME 4 


Cleaning Parts Before Repairs; Compressor 
Noise; Compressors In Parallel; Frozen Compres- 
tors; Service Problems; Overloaded Motors; 
Making Money In the Service Business; Absorp- 
tion; Evaporative Cooling; The Heat Pump; 
Comparative Cost of Fuels. 


In Four Volumes J-1, J-2, J-3, J-4 
$1.50 per Volume 
USE THIS HANDY FORM 


Business News Publishing Co. 
450 W. Fort St., Detroit 26, Mich. 


Please send Paul Reed's books as follows: 
copies J-1, $1.50 each 
copies J-2, $1.50 each 


copies J-3, $1.50 each 
copies J-4, $1.50 each 


[] Bill me 


Chak tee &. owcndvss enclosed * 


State 


*Books sent post-paid if remittance accompanies 
order. 


9-24-51 


AN INTERNATIONAL INSTITUTION « SUBSCRIBERS ALL OVER THE WORLD 


Trade Mark Copyright 
registered 1951, 
U. S. Patent Business News 
Office; Atte Publishing Co. 
Est. 1926 —— 


F. M. COCKRELL, Founder 


Published Every Monday by BUSINESS NEWS PUBLISHING CO. 
450 W. Fort St., Detroit 26, Mich. Telephone Woodward 2-0924. 


Subscription Rates: U. S. and Possessions, Canada, and all countries in the Pan- 
American Postal Union: $5.00 per year; 2 years $8.00. All other foreign countries: 
$7.00 per year. Single copy price, 20 cents. Ten or more copies, 15 cents each; 
50 or more copies, 10 cents each. Please send remittance with order. 


GEORGE F. TAUBENECK 
Editor and Publisher 


PHIL B. REDEKER, Editorial Director 


C. DALE MERICLE, Associate Editor 


E. L. HENDERSON, General Manager 

ROBERT M. PRICE, Adv. Mgr. 

ALLEN SCHILDHAMMER, Western 
Adv. Mor. 

SHIRLEY J. KROHN, Adv. Secy. 

WALTER J. SCHULER, Production Mgr. 
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MARGARET DEAN, AS8sistant Editor 
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‘| have always felt that whatever the Divine Providence permitted 
to occur | was not too proud to report. The people are not served 
by pussyfooting, or by that sort of journalism in which nobody will 
ask who is the editor of a paper or the writer of an article, and 
nobody will care.'’—Charles A. Dana. 


Another Way To Profit 
In a Seller’s Market 


Extensive use of salesmen in market research is a successful 
method of preventing them from becoming mere “order-takers” 
in boom periods and times of product scarcity. 


This opinion has been expressed by Ward M. Canaday, presi- 
dent and chairman of Willys-Overland Motors, Inc. He cites the 
experience of his own company during World War II as proof of 
its effectiveness. 


“Almost overnight we were totally engaged in defense work, 
and the need for our sales, merchandising, and sales promotion 
departments had vanished,” he recalls. “It created quite a problem. 
We couldn’t cold-bloodedly eliminate these departments, nor could 
we use them efficiently in our current operations during that 
period.” 


His solution was to turn salesmen loose on a study of what 
the postwar market might be, and how their company could best 
fit into it. At that time the Jeep was in its infancy. Its versatility 
was being tested in the field by the Army, which had already 
proved its ruggedness and work-horse capacities. Salesmen-turned- 
researchers now concentrated on finding civilian uses for this 
vehicle and digging up ways it could be applied to peacetime 
commerce. 


Additionally they studied possible customers and figured out 
sound approaches to their needs. Wisdom of this effort has been 
verified by the Willys record of converted Jeep sales to civilian 
markets in recent years. 


Another measure which the company found useful, according 
to Mr. Canaday, was a program of round-table meetings in which 
sales, design, engineering, and production departments were able 
to pool their ideas for getting a fair slice of the peacetime business. 


Out of these discussions came plans for a directed-to-specific- 
markets line of Jeeps. Sales promotion was pointed toward farmers 
who found them particularly adaptable for use in the fields, for 
hauling of produce, and for general heavy-duty work. Another 
facet of the promotion was aimed at the suburbanites “station 
wagon set,’’ and still another toward the teen-age crowd. Service 
stations found Jeeps useful for towing and repair work, comme'- 
cial firms used them for light delivery trucks—each a specialized 
function that hadn’t been apprized before. 


“During normally competitive years,” Mr. Canaday adds, “the 
various departments have their hands full trying to keep a step 
ahead of competition. But the dislocation of war production giv: s 
you an occasional let-up where you can take key men from ¢'! 
departments, put them around a table and let them talk shop. t 
usually turns out profitably.” 


Perhaps, by following these ideas, factors in the air conditio - 
ing and refrigeration industry might find useful and producti ¢ 
ideas for the application of present products to new uses. Someo: e 
deep down “in the shop” may have an original idea about an ens i- 
neering improvement, or a different group to which a product c: 0 
be sold. It might be profitable to look for ideas from people w! 0 
seldom get a hearing. 


Additionally, giving research duties to salesmen will preve it 
them from loafing and becoming stagnant when there’s little 0 
sell. To keep them mentally alert and from degeneration, may 
it’s wise to give them unaccustomed assignments. 
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Carrier Stresses Winter 
Buying Advantages In 
Weathermaker Program 


SYRACUSE, -N. Y.— Special ad- 
vantages in fall and winter purchase 
of Carrier packaged Weathermaker 
air conditioning units were announc- 
ed in a rsajor campaign by Carrier 
Corp. 

Company officials said Carrier 
dealers will stress the lower installa- 
tion costs possible during the off- 
peak months to encourage buying in 
advance of the hot weather rush. 

Wintertime installation, it was 
pointed out, avoids the difficult in- 


Only 2 Ways to Replace 
Copper Inventories Open 


DETROIT—Apparently only two 
methods of replenishing dwindling 
inventories of brass mill products are 
open to distributors of these prod- 
ucts under NPA Order M-82, as re- 
ported in the Sept. 17 NEwSs. 

He can place an order with a brass 
mill each month to replace his in- 
ventory corresponding to the amount 
used during the month on “DO” or 
“CMP” rated orders. Or he can 
place orders for products to the 
amount of 5% of the difference be- 
tween his average monthly inventory 
during the base period and such in- 
ventory at the end of the last busi- 


Room Air Conditioners, 


Attic Fans Break All 
Nashville Sales Records 


NASHVILLE, Tenn.— Room air 
conditioners and attic fans sold in 
greater volume than ever before this 
summer in the Nashville area, the 
Nashville Electric Service reported 
recently. 

During the same four months’ 
period from May 1 to Aug. 31, win- 
dow fans-broke all records for sales, 
the utility said. 

Sparked by a month long utility 
sponsored promotion, running from 
May 15 to June 15, distributors and 
dealers sold the following volume of 


Correction 


Wolverine Began Operations 
Over 30 Years Ago 


A typographical error occurred 
in the Wolverine Tube Division’s 
advertisement, page 45 of the 
Sept. 17 issue of the NEWS. 


The caption under the top pic- 
ture stated that “Wolverine be- 
gan operations in this tiny, frame 
building 20 years ago.”’ This is in 
error. Wolverine has been operat- 
ing for over 30 years. 


6 Buffalo Appliance Stores 
Pay for Customer Parking 


Kold-Hold Names Golay 


Factory Representative 


LANSING, Mich.—A. L. (AI) 
Golay has been appointed factory 
representative of Kold-Hold Mfg. Co. 
here, and will 
work out of Kan- 
sas City, Mo., 
serving the sur- 
» rounding area. 
= Golay served a 
part of this same 
territory for Kold- 
Hold from 1944 
until 1948. Since 
April, 1950, he has 
been working in 
the home office of 


the company. 


stallation schedules and overtime . d f th th ; 
er work which have been necessary dur- "©SS G@Y OF the month. cooling equipment during the four aa During World War II, Golay 
ing the past few years to meet the Following are the pertinent parts hot weather months: sian tian i a e Broadway- Planned and supervised installations 
heavy volume of summertime sales. Of the M-82 order: ' ate PP : y- of industrial sub-zero and _strato- 
Room air conditioners .... 1,931 Fillmore shopping area are coop- P fA 
In addition, owners of stores, res- Sec. 4. Monthly X6 quotas. (a) Com- . : . : . sphere equipment in connection with 
; Attic fans 806 t & % d 
taurants, taverns, and other commer- ™encing on September 1, 1951, any dis- ieee Mie: erating in & new project \0 provide the manufacture of planes and other 
. ae , tributor who during the preceding month Window fans ............ 9,289 off-street parking facilities for cus- 
cial establishments will have a chance has delivered brass mill products from weapons of war. 
ir. 7 ‘ , : tomers. 
to beat their summer slump by ad- _ his inventory to fill orders bearing a DO This was the first time a major T ki —- tis He is a graduate of Indiana uni- 
er ising thei : ditioni rating, or authorized controlled material romotional effort was made b wo new parking lots have been : , 
vertinnng er Rew Gir conditioning orders placed with him, ma lace e : F y opened in the shopping district for versity and is a member of the 
before the summer begins. P * may place an  N.E.S. on summer cooling equipment, °P pping R.S.E.S. and the A.S.R.E. 
’ ; : order with a brass mill for replacement neq e the exclusive use of shoppers. The 
a The Carrier campaign is part of in his inventory of an equal weight of William D. Hall, sales promotion ii t ale 
the company’s program to spread the brass mill products, to which order the manager for the utility, declared. on eg oi yes Rig pone yal ‘ 
. sales throughout the year. allotment symbol X6 may be applied. Judging by the excellent results rs refund stamps to defray the Nels A, Hjelte ls Manager 
n addition, a distributor whose inven-  optaj : , parking charge. 
: = ined, he said, next year’s promo- : a 
tory (by weight) on the last business ‘ : Among appliance dealers partici- D M s W B b 
“ ‘ day of any month is less than his aver- tion will be bigger and better than ti : hee Matest Purni es oines -esco Dranc 
UMW Cease Picketing of age monthly inventory (by weight) dur- this year’s, and more emphasis will P&ns are: Lauter, Maise _— . 
ing the base period may place an order pe placed on the sales of air condi- ‘ure, Ed Maisel Furniture & Appli- 
. bearing the allotment symbol X6 with tioning units ance, Sattler’s, Sears, Roebuck & Co., DES MOINES, Iowa — Appoint- 
Webber Appliance Co a brass mill during the succeeding month a and Zolte’s ment of Nels A. Hijelte as manager 
° his "ia aie wae ae of the Des Moines branch of West- 
weight) during the base period and such Warren Refrigerator Co. Opens . r npn Ste See Oe. 
- INDIANAPOLIS—After two weeks inventory at the end of the month. The 9g P Harrison Handles Fresh'nd-Aire been announced. He succeeds Merton 
of patrolling the premises of the total weight of orders placed by any dis- NEW ORLEANS—Warren Refrig- M. Welton who has retired. 
Webber Appliance Co., pickets were tributor with brass mills in each month — grator Co., Inc., has opened for busi- DETROIT—Harrison Sales, Inc., Hjelte, who has been with the firm 
called off by the United Mine Work- and bearing the allotment symbol X6 eg ‘ 

a he - Webbe shall, however, in no event exceed 150 Ness in its new location at 758 Bar- has been appointed factory sales_ since 1932, was general lamp man- 
ers, pe ~gp rie Robert Cc. re 2 per cent of the average monthly weight onne St. R. J. Reinhardt is district representative in this territory for ager at Westinghouse Supply head- 
hag of t 4 company informe pod Penis na gM ay Bae Bay aid bay manager and C. J. Baggese sales Fresh’nd-Aire Co., announces J. W. quarters in New York for four years, 

e awe recen a base period. In determining average representative. Wallace, general sales manager. before taking up this new post here. 
In his words, One of the commit- monthly inventory during the base period ©— 
tee of the UMW informed C. M. or average monthly deliveries of brass 
Shelburn, vice president of the com- mill products during the base period, a 
ful pany, on Sept. 6 at approximately pee ogy nd may exclude any months 
'S ‘ ° uring the base period in which he was 
5 p.m. that they had taken a vote not engaged in the business of distribut- 
and decided not to picket the place’ ing brass mill products. ad q 
' any longer. Sec. 5. Limitations on acceptance of ee es 
si- be X6 orders by brass mills. (a) A brass 
| None of the 11 employes that mill need not accept a X6 order from 
he oe out asked for re-employ- any dlstrinater if ro Carrier was 
of ment. not a purchaser o rass mill prod- 
Pickets charged Webber with being ucts from such brass mill during the 
ae ‘ base period. 
“unfair” to District 50 when he re- : 
: : ‘ (b) A brass mill need not accept an 
rk fused to bargain until the National order rated X6 from a distributor for 
hen Labor’ Relations Board had deter- any item of brass mill products which 
ion mined that the union represented a agg Ree Pa oh ~—o — 
eit : e brass mi uring e base period. 
‘m. majority of his employes. Of his 33 c) Any distributor who is unable to 
ald employes, 11 walked out. The re-_ place an order bearing the allotment 
mainder continued on their jobs. symbol X6 due to the limitations of this 
1at J section should apply to the National Pro- 
duction Authority, Washington 25, D. C., 
. Ref: M-82, specifying the brass mills 
” Trion Opens New Sales, that refused to accept the order. The 
a National Production Authority will assist 
him in locating sources of supply. 
est Service Headquarters Sec. 6. Limitations on acceptance of 
ity orders by distributors. (a) A distributor 
, MCKEES ROCKS, Pa.—In keep- ™ay not accept (1) an order from any 
idy in with its a ansion ro me one person for more than 2,000 lbs. of 
& pa prog ’ any item of brass mill products without 
ed- Trion, Inc. here, designer and manu- the written approval of NPA, or (2) 
his facturer of electrostatic precipita- orders for any brass mill products in 
: tion equipment, has opened regional poe =a Rae greet me a 
: - such products 
ime sales and service headquarters in the in transit to the distributor) on the date 
Quinby building, 650 S. Grand Ave., of the receipt of such order. Distribu- A VALVE YOU CAN 
' Los Angeles. pre ~ not — to Fe ~, rated U SE FOR 
u P order for more an s. of any : 
9 Robert C. Aitkenhead has been ap- item of brass mill products or 50 per cent 
een pointed western regional sales man- of the distributor's inventory of such A Applicati 
ian ager of the Trion district offices in — whichever is less, unless otherwise ° ny PP ication 
! a ws : irected by NPA. For the purposes of imi 
- western states the quantity limitations of this section, ° Any Pressure Limit 
a distributor shall regard separate orders 
in placed for delivery in the same month - Any Superheat 
g Erie Food Market Inaugurates for the same item by any person as one o Aas Cacitian 
ich order. y 
a (b) A distributor may accept an order i 
ible Self. Serv e, Ser vice Meat Dept. for brass mill products for direct ship- . Any Ambient 
ment from the brass mill to the customer T 
ess. emperature 
ERIE, Pa.—With the installation of only to the extent that such order is a 
: 92 f : acceptable to the brass mill. Such a 
ific- - t. of McCray Koldfio refrigera-  (ransaction shall not be considered a sale 
ers tion cases, The State St. Food Mar-_ or delivery by a distributor for the pur- 
f : ket here has provided a dual serv- Poses : - —. wetness — 
or ai ey ec. 7. Inventory ons. No dis- 
her x Via tie wr ee ce ail tributor may accept delivery of brass mill 
; - products from domestic brass mills if his 
tion ing purchases direct from the new inventory is, or by such receipt would eee it’s the SENSATIONAL NEW 
. self-service section or at the regular become, in excess of his average monthly 
vice meat d t h Ps inventory during the base period (ex- 
‘eat department where experienced ¢jyding therefrom the months during no. 
ne!- betchers make cuts as requested. which he was not engaged in a business @ 
: The regular department has been Of distributing brass mill products) or BA 
ized noved to the rear of the store with _ — =. a ttgge o dl —_— THER OSTATIC EXPANSION VA LVE 
or nvento 
tre self-service section adjoining. Reg. . vibe + be ? " 
a . ’ 
‘the The UNIVERSAL expansion valve the whole industry’s talking about! 
step 
iv s You owe it to yourself to get the full story on this the job may be, you can “tailor-make” the No. 209 
1 e! remarkable new expansion valve — because it’s the to fit — instantly! 
3 most useful all-around valve ever designed! Now think what these practical features mean 
: UN IT C00 LERS Just think of these features: It’s adjustable for to you. They save you time and trouble — reduce 
| Any pressure limit or for ANY superheat. You can inventory — cut costs — increase profits. No won- 
iO install it in ANY position — in ANY ambient tem- der users call the No. 209 the greatest advance in 
ti: e L perature — on Any application. No matter what expansion-valve design in twenty years! 
eo! e 7 | 
ng i- | 
po Pees ae | DEPENDABLE Controls 
| riginal Ci RAMEK | 
wo The o gt tive Kramer 
A distinc hat 
ea A-P CONTROLS CORPORATION 
ve it has no equa. Write for Catalog R-225 ‘ 
le <0 (formerly Automatic Products Company) 
aye 2460 N. 32nd Street @ Milwaukee 45, Wisconsin 
Export address: 13 E. 40th St., New York, N. Y, ¢ In Canada: A-P Controls Corporation, Ltd. Cooksville, Ontario } 
Stocked and Sold By Good Refrigeration Wholesalers Everywhere @ Recommended and Installed By Leading Refrigeration Service Engineers | 
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What's New 


When requesting further information on new 
products, please use “Information Center” form. 


‘Relaxo’ Works on — me and Feet 


KEY NO. A-940——— 


NEW YORK CITY—You say your 
body aches, your feet are sore and 
you have trouble getting to sleep? 
Then ‘Relaxo” is just what you need, 
says Oscillation Equipment Co. here. 

The firm’s product is a new com- 
bination devised for restoring circu- 


Sunroc Water Purifier 
Has Replaceable Cartridge 


KEY NO. A-942 


GLEN RIDDLE, Pa.—A _ new 
water-purifying device has _ been 
developed by Sunroc Co. here, 
manufacturer of 
water-cooling and 
purifying equip- 
ment. 

The new purifier, 
known as the Sun- 
roc Purifier, model 
SF-5, is a filtering 
device and em- 
ploys a replaceable 
cartridge contain- 
ing “Sterilium,”’ 


G-E Introduces Tank-Type, Swivel Top Vacuum Cleaner 


KEY NO. A-945——— 


BRIDGEPORT, Conn.—A new vac- 
uum cleaner with a swivel-top fea- 
ture which allows the homemaker to 
clean an entire average-size room 
from one central point has been an- 
nounced by the General Electric Co. 

The extension tubes and _ hose 
which fit into the rotating cap of the 
cleaner give the user a reach of over 
eight feet in every direction without 
moving the cleaner, according to 
Robert Orr, manager of the com- 
pany’s vacuum cleaner and fan divi- 
sion. 

The cleaner designated the AVC- 
815, is said to be virtually tip-proof 
because the motor is mounted in the 


lation, massaging the feet, and gen- 
eral body massage. It consists of an an exclusive de- base for a low center of gravity. It 

aluminum cylinder mounted detach- velopment of the can be pulled along, while still in 13% in. high, and weighs 17% lbs. 

ably on a stand. Sunroc’ Research operation, and glides easily over rugs It is finished in two-tone gray with 

To usé Relaxo, you simply plug it Laboratories. and sills. chrome and permanent polished alu- 

This material Other features of the cleaner in- minum trim. An easily operated 

“step-on” control is located at the 


into any a.c. socket, pull up a chair, 
place those tired dogs on the cylin- 
der, and then move them back and 
forth. The oscillator then treats you 
to a mechanical massage guaranteed 
to stimulate that sluggish circuiation 
and relax those strained muscles. 

If you haven’t got the energy to 
take your shoes off, it doesn’t matter; 
Relaxo will do its job regardless. And 


while Relaxo is at work, you can. 


read a newspaper or a magazine or 
just plain do nothin’. 
If you want to massage your 


or mattress and sleep will be “in- 
duced,” according to the company 
(which didn’t explain who turns off 
Relaxo when its mission is accom- 


removes objectionable tastes, odors, 
and foreign matter from water with- 
out affecting the essential mineral 
properties which make water natur- 
ally palatable, according to the com- 
pany. 

The cartridge is easily replaced 
in the non-ferrous casing of the puri- 
fier without the use of tools. The 
company claims that replacements 
are inexpensive and infrequent since 
the filtering qualities remain effec- 
tive for months under normal condi- 
tions. 


clude a dirt storage capacity double 


* that of conventional tank-type clean- 


ers, a disposable dirt bag, a diffused 
exhaust system, and a complete set 
of attachments with holder, accord- 
ing to the manufacturer. 

The dirt bag is gathered at the 
neck so that when it is disposed of 
the user does not touch dust or dirt. 
The cleaner can also be operated 
without the bag. 

There is no concentrated air blast 
to stir up dust while the cleaner is 
in operation, Orr pointed out, since 


base. The cord is 20 ft. long, kinkless, 
and is wound around the cap when 
the cleaner is not in use. 

Complete with attachments, caddy, 
and three extra throw-away bags, it 
will carry a national recommended 
retail price of $99.95. 


Pipe Cement Forms Seal 
For Gas, Water, Acids 


aching body, just remove Relaxo plished). r 
from the stand and get busy. If you Relaxo will be distributed through The purifier was essentially de- the exhaust system is designed to KEY NO. A-946——— 
can’t sleep, tuck it under the pillow jobbers, agents, and retail outlets. signed to be used with Sunroc elec- diffuse the air uniformly through a 
tric water coolers, but it may be used narrow slot around the circumference CHICAGO—-A new pipe mending 
7 Q with any make, or even installed at of the cleaner. cement that is claimed to form a a 
BIC Dairy Case Features Greater Capacity the cold water faucet in any home The cleaner is quiet in operation. positive seal for water, gas, acids, P 
“by almost anyone with some me- Its motor is rubber mounted and and brine has recently been develop- p 
deep, and 40 in. high. Over-all height chanical ability,” it was stated by ©duipped with a noise suppressor to ed by Lake Chemical Co. here — od 
DAIRY PRODUCTS to top of superstructure is 58 in. the company. prevent interference with radio and Called ‘Plumber Krak-Stik, this t] 
The case is equipped with a \%4-hp., television reception. new cement can be applied to pipes ¥ 
hermetically sealed condensing unit Attachments—including two exten- while the water is flowing through d 
warranted for five years. Lateral full sion tubes, an upholstery nozzle, the crack, the company said, adding re 
flooded plate evaporators and floures- dusting brush, floor and wall brush,’ that, “no heating of pipe surface or in 
cent illumination are featured. crevice tool, utility brush, demothing _ stick is necessary.” 
Major feature of the dairy case is bag, liquid sprayer, and a 12-in. wide “Krak-Stik” ’can be applied in in 
rug nozzle with adjustable brush—- seconds to splits, pin holes, or cracks ne 


KEY NO. A-941 


BINGHAMTON, N. Y.—A _ new 
self-contained milk and dairy case 
has been announced by Brewer- 
Titchner Corp. here. 

Designated as model SS35-D, the 
cabinet measures 53 in. wide, 30 in. 


said to be its capacity. It contains 
240 quart milk containers as well as 
a 7-in. refrigerated by-product shelf. 

The entire cabinet is constructed 


_of Bonderized steel with baked white 


enamel finish. 

The case can be purchased with or 
without illuminated superstructure. 

Refrigerated Equipment Sales 
Corp., 19 West 44th St., New York 
18, N. Y., has been appointed exclu- 
sive factory representative for this 
item to dairy and chain organizations. 


For more information on What’s 


New products. 
current literature and catalogs available, equipment 
advertised in Air ConpiTioNING & REFRIGERATION News 
use Key Numbers where designated or specify products 
advertised and we'll see that you receive this information 


promptly. 
What’s New or Current Literature Available 


“Jet Blast’ Blower Cleans 
_¢ Condenser at 10,000 C.f.m. 


KEY NO. A-943——— 


NORWALK, Calif.—Made primar- 
ily for cleaning out dirty, plugged air 
condensers, a tiny “Jet Blast” blower 
that delivers 10,000 c.f.m. is being of- 
fered to refrigeration servicemen by 
A-1 Refrigeration Specialties located 
here. 

The blower measures 6 by 3 in. and 
is claimed to be easy to carry in a 
tool box. 

The unit operates at 14,000 r.p.m. 
off 110 volts, a.c. or d.c. 

A-1 Refrigeration Specialties, which 
is exclusive agent for the device, says 
that the jet blast blower can also be 
used at the work bench, for drying 
parts, and for cleaning furnaces and 
cars. 


are made of aluminum and plastic. 
Each fastens securely to the hose or 
extension tubes and is locked or re- 
leased by pressing a button. 

The attachment “caddy” has been 
designed to suit the homemaker’s 
preference for a basket type carrier 
rather than a conventional fitted type. 
Tools are held loosely in the basket 
section, while a fitted section is pro- 
vided for hose and wands. 

The cleaner is 11 in. in diameter, 


in pipes, vats, laundry tubs, galvan- 
ized pails, radiators, or gaskets, ac- 
cording to Lake Chemical. The seal 
contracts or expands with the sur- 
face. 

The cement’ reportedly ‘works 
equally well on metal, ceramic, or 
plastic surfaces, and makes an excel- 
lent caulking compound.” 

“Krak-Stik” comes in stick form, 
4 in. long by 1 in. in diameter. Cost 
of a box of 12 “Krak-Stiks” is $4.50. 
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as Wile Te odin peewevenneeas Key No. 
Ss KEY NO. A-944——— 


s Products Advertised CLEVELAND—Improved No. 30 
es (list name, page, and issue date ) flux that is claimed may offer a solu- 

tion to corrosion problems resulting 
from soft soldering operations has 
been introduced by Superior Flux 
& Mfg. Co. here. 

Mild activity of the new fiux is 
said to be neutralized by the heat of 
the soldering operation, leaving a 
residue that is normally non-cor- 
rosive, non-hygroscopic, non-conduc- 
tive to electricity, as well as non- 
fuming. 

It is not recommended as a gen- 
eral substitute for commonly used 
zine chloride fluxes, but is particu- 
Compans larly intended for those soft solder 
applications where rosin base fluxes 
be Street are unsatisfactory and where zinc 

chloride or similarly strong acid 
fluxes cannot be used because of the 
corrosion factor, the company fur- 
ther states. 

This flux has been successfully 
used by many of the leading elec- 
tronics parts manufacturers and by 
manufacturers producing cans and 
other sheet metal products, it is 
claimed. 

Samples for testing are available 
upon request. 
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What's New (Cont.) 


Sherer Adds 6-Ft. Model to ‘Convertible’ Case Line 


KEY NO. A-947. 


MARSHALL, Mich. The “revers- 
ible-convertible’ features of the 
Sherer UL2700C line are incorpor- 
ated in a new 6-ft. model UL2706C 
which, added to the 10-ft. model 
UL2710C, makes it available to fit 
any lineal display area from 10 ft. 
up in multiples of two feet. 

The ‘“reversible-convertible” fea- 
tures consist of plugs which can be 
reversed in the base of the case so 
that it can be converted from a 
front-door opening double duty case 
to a rear-door opening double duty. 

If two solid plugs are used (front 
and rear) the case operates as a 
single-duty case. If two sliding-door 
plugs are used front and rear, the 
refrigerated base performs a “pass- 
through” function which is fitting 
very well into many self-serve meat 
departments. These changes can be 
readily made even after the case is 
installed. 

The case also offers three options 
in that it is available with a counter 
height stainless steel cap so that 


nee * 
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2 New Roth Condensate 
Units Use Minimum Space 


KEY NO. A-948——— 


ROCK ISLAND, Ill.—Compactly 
designed to occupy a minimum of 
floor space, two new vertical conden- 
sate return units for applications up 
to 8,000 sq. ft. EDR at 20 p.s.i. have 
been announced by the Roy E. Roth 
Co. here. 

The Roth vertical condensate unit 
handles water to 210° F. without 
vapor lock. The new vertical design 
is particularly intended for installa- 
tions where the return piping is close 
to the floor level. 

The Roth condensate return unit is 
Supplied as a complete assembly in- 
cluding pump, choice of cast iron 
or steel receiver (10 or 15 gal.), en- 
closed float switch, single phase or 
three-phase motor (1750 r.p.m.). Sim- 
plex or duplex units are available. 


service from the rear is utilized; a 
59-in. high over-all low canopy with 
fixed reflective mirrors; and a 66-in. 
high over-all canopy with sliding 
door reflective mirrors for rear serv- 
icing of displays. 

The new six-ft. model incorporates 
the exclusive cooling system ‘“Atom- 
ized Air with Directional Flow” uti- 
lized in all of Sherer’s open, self- 
service cases. 

Use of a multiple-screen to break 
up air-flow which is guided around 
and among the perishables on dis- 
play, has resulted in an efficient oper- 
ation, attested by the low loss of 
refrigerated air. This air is returned 
by duct-work for recirculation. 


Plastic Screw Anchors 
Hold Materials Firmly 


KEY NO. A-949 


JAMAICA, N. Y.— “Scru-Tite” 
screw anchors made of Tenite plastic 
have been introduced by Mastercraft 
Products here. They are said to be 
light in weight, practically indestruc- 
tible, corrosion-proof, non-magnetic, 
have low thermal conductivity, and 
excellent electric insulators. Scru- 
Tites withstand extremes of temper- 
ature and are not affected by atmos- 
pheric conditions. 

The anchors are used in fastening 
all types of solid materials such as 
brick, wood, concrete, glass, metal, 
bakelite, or any solid, and are avail- 
able for all screw sizes. 

To use, just drill a hole to size, 
drive the anchor into the hole with a 
hammer, fasten material by insert- 
ing the screw and screwing it in, in 
the normal way. 


X-13 Liquid Prevents 
Rust, Tarnish of Metal 


KEY NO. A-9410——— 


NEW YORK CITY—A new liquid 
guaranteed to keep metal refrigera- 
tor parts free from rust and tarnish 
is now being offered to refrigerator 
repair shops by Sealed Unit Parts 
Co. here. 

Known as X-13, the liquid is “ex- 
pected to save thousands of dollars 
in cleaned metal parts which previ- 
ously had to be discarded because 
of overnight rust and tarnish,” the 
company said. 

“Application is simple. After the 
metal part has been cleaned with 
solvent and rinsed in clear water, it 
is dipped in X-13. The new liquid 
displaces all moisture on the surface 
of the part and coats it with an 
invisible microscopic film which is 
completely resistant to rust and 
tarnish. The water displaced by X-13 
falls to the bottom of the dipping 
container. 

“The film formed by X-13 is inert 
to all refrigerants and will last in- 
definitely. It is not necessary to wash 
off X-13 before installation.” 
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Literature “cadalle 


To obtain further information on the literature listed below, 
please refer to key number preceding listing. Please use the 
“Information Center” form on “What’s New” page. 


6-Page Bulletin Illustrates 
Electro Chemical Facilities 
KEY NO. M-940——— 


NEW YORK CITY—Emphasizing 
the wide scope of its metal fabricat- 
ing experience, Electro Chemical En- 
graving Co. has issued a new 6-page 
bulletin picturing its broad. facilities. 
The specialty of the company, which 
is the largest complete metal decorat- 
ing firm in the east, is the manufac- 
turing, finishing, and assembly of 
many different types of metal prod- 
ucts, including some for the refrig- 
eration industry. 

The bulletin illustrates many of the 
complicated precision parts turned 
out and shows such facilities as 
presses ranging from 5 to 600 tons 
which permit the production of parts 
varying in size from a miniature 
watch dial to panels a yard long, 
with draws up to 5 in. deep. 


Black, Sivalls & Bryson 
Issues ‘Safety Head’ Catalog 
KEY NO. M-941 


KANSAS CITY, Mo. — Black, 
Sivalls & Bryson, Inc., has announced 
publication of a new 52-page ‘Safety 
Head” catalog. 

Printed in two colors, the contents 
are arranged for easy reading, 
written in non-technical language, 
and fully illustrated with cut-away 
drawings and_ typical 
photos. 

There are numerous charts and 
tables covering almost any phase of 
Safety Head information desirable. 

This free catalog will be furnished 
upon written request on company 
letterhead. 


Mineral Wool Insulation 
Covered In Institute Book 
KEY NO. M-942 


NEW YORK CITY—A practical in- 
sulation handbook, ‘Mineral Wool In- 
sulation Specifications & Standards,” 
has been published by the Industrial 
Mineral Wool Institute. 

It is for use by buyers, engineers, 
plant superintendents, specifications 
writers, and contractors as a guide 
in properly selecting materials and 
application practices for government 
contracts and as a basis for specifi- 
cation within the industry itself. 

Bound in a tough flexible cover, 
the handbook includes 21 specifica- 
tions and standards by four govern- 
ment agencies and the American So- 
ciety For Testing Materials. 

Among the subjects covered are: 
types of products, physical properties, 
characteristics, construction,  selec- 
tion, standard dimensions, tempera- 
ture limits, thicknesses, auxiliary ma- 
terials, application techniques, and 
testing methods. Specifications by 
each of the five sources are placed 
together in sections identified by cel- 
luloid tabs. 

Removable binding posts permit 
insertion of additional material and 
newly-issued_ specifications as_ the 
need arises. 

Of the 15 specifications and stand- 
ards by governmental agencies, seven 
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DRINKMASTER 


252 ICE CUBES—300 COLD (12 OZ.) BOTTLES 
All within easy reach thru three slide back doors. 


POWERED BY SERVEL SUPERMETIC 
WITH FIVE YEAR WARRANTY. 


4 ft. Ig. 27” w. 38” High. 
6 Ft. and 8 Ft. also available. 


“A CASE OF COOL JUDGMENT” 


Stainless 


Steel 


Shipping wt. 400 Ibs. 


MENOMINEF, 
MICHIGAN. 


installation ._ 


are federal specifications approved 
y the director of procurement for 
the use of all departments and es- 
tablishments of the Government. 
Three specifications are by the Navy 
Department and two by the U. S. 


Maritime Commission. Also included - 


are Commercial Standards CS117-49, 
CS105-48, and CS131-46 issued by the 
National Bureau of Standards (U. S. 
Department of Commerce). 

Of the six A. S. T. M. specifica- 
tions, three tentative and two pro- 
posed specs previously have not been 
available to industry. The A.S.T.M. 
specifications cover six types of in- 
dustrial mineral wool insulation— 
mineral wool cement, batt, blanket, 
felt, and blanket-type and molded- 
type pipe insulation. 

Copies of the handbook may be 
obtained at $3.20 each. 


Modine Bulletin Describes 
Heat Transfer Surfaces 
KEY NO. M-943———. 


RACINE, Wis.—A new bulletin 
issued by Modine Mfg. Co. (Indus- 
trial Division) here illustrates a 
wide variety of specialized heat 
transfer surfaces which the company 
has developed for industrial products 
and processes. 

Surfaces shown are applicable to 
such equipment as solvent recovery, 
intercooling, regeneration, gas sepa- 
ration and liquefaction, heat econo- 
mizing, and drying. 


Booklet Shows Therm-O-Tile 
Underground Pipe Conduit 


KEY NO. M-944——— 


NEWARK, N. J.—An eight-page 
illustrated booklet, describing Therm- 
O-Tile underground pipe conduit, has 
been published by H. W. Porter & 
Co., Inc. and Reid Hayden, Inc., in- 
sulating engineers and contractors 
here. 

Therm-O-Tile is a complete con- 
duit system for the permanent pro- 
tection, support, and insulation of 
underground pipe lines—hot or cold. 
The booklet is labeled Bulletin 511. 


Kardex Filing Equipment 
Shown by Remmington Rand 


KEY NO. M-945——— 


NEW YORK CITY—A free book- 
let on “Kardex Cabinet Equipment” 
has been published by Remington 
Rand Inc. to remind businessmen 
that the problem of bulging and 
unsystematic files can be solved with 
a Kardex installation. 

The book describes and illustrates 
the five types of Kardex cabinets 
available, giving complete specifica- 
tions of each. 


McDonnell & Miller Lists 
Specialty Heating Items 


KEY NO. M-946 


CHICAGO — Supplemental catalog 
listing describing specialty items 
for steam and hot water heating 
systems has been issued by McDon- 
nell & Miller, Inc. here as a compan- 
ion to its condensed catalog and price 
list covering standard safety devices. 

Described in the supplemental cat- 
alog are boiler water feeders, make- 
up water feeders for receivers, low 
water fuel cut-offs, float-operated 
switches, small float valves, solvent 
still regulators, electrical switches, 
and flow switches. 
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MANUAL NO. K-2—Sheet 


figuring heat gain; air 


(air friction, condensation) ; 


insulation problems. 


Business News Publishing Co. 
450 West Fort Street 
Detroit 26, Michigan 


KRY AIR CONDITIONING 


COMPLETE AT LAST! 


A modern series of 3 simplified, practical training 
manuals and reference books to help you with the 
layout and installation of comfort air conditioning. 


The Key to Air Conditioning gives you a whole picture 
of comfort air conditioning in crystal clear language. 
It gives immediate answers to almost every problem 
in layout and installation. It covers the important 
details that add up to larger profits on your air 
The author, James LaSalyia, is 
an experienced engineer of 30 years with extensive 
background in teaching and writing. 


MANUAL NO. K-1—The physics of air 
methods of 
ventilation; figuring air requirements; re- 
frigeration problems in air conditioning; 
use of fans; methods of air distribution. 
Psychrometric chart included with book. 


(sizing methods, problems of design) ; dis- 
cussion of air cleaning devices; heat trans- 
mission coefficients; problems and tables for 
through cooling 
coils; selection of cooling coils, expansion 
valves, compressors, and water cooling coils. 


MANUAL NO. K-3—General discussion of 
heating systems; selection of heating coils 
description 
and operation of evaporative condensers; 
water cooling towers; automatic controls; 
piping refrigerant, water, and steam; and 


CLIP AND SEND THIS HANDY ORDER FORM 


Please send the following Key to Air Conditioning books. 


K.2) $2.00 cach, ||... copies, “C) check enclosed 
K-3, $2.00 each, ...... copies. C) bill me 
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Motor Maintenance 


Specific Suggestions List Items That Need Checking Regularly 
To Assure Uninterrupted Service During Peak Output 


WASHINGTON, D. C.—“To insure 
peak industrial productivity today, 
it is vitally important to establish 
in every shop, however small, a 
definite motor care and maintenance 
program and maintain a visual record 
which indicates that all the required 
practices of inspection, lubrication, 
cleaning, and other necessary work 
have been properly met.” 

So urges the U. S. Department of 
Commerce through Joseph de Feher 
of the Office of Technical Services. 

The specific suggestions outlined 
will be found useful for all branches 
of the refrigeration and air condi- 
tioning industry, not only in the prod- 
ucts it produces, installs, and serv- 
ices; but in its own shop equipment. 

A definite motor care and main- 
tenance program assures uninter- 
rupted service of motor-driven equip- 
ment, and “without it the highest 
rated capacity of your motors will 
remain unused and the useful life of 
the motors be greatly shortened,” 
cautions de Feher. 


CONSERVING MANPOWER, 
CRITICAL MATERIALS 


Besides avoiding stoppages for 
repairs, proper motor maintenance 
may eliminate problems of procur- 
ing critical repair parts or replace- 
ment motors and save the manpower 
necessary to make such repairs, it is 
pointed out. 

Some of the more important points 
in such a program may be considered 
briefly as follows: 


Apply a_ tested and approved 


method for the foundation or sus- 
pension of your motors. 

Apply necessary care in installa- 
tion of a new motor. If any special 


rules are recommended, same should 
be carefully observed. Wipe and brush 
the motor carefully before installa- 
tion. Check resistance between wind- 
ing and the frame with recommended 
instruments. If necessary, dry out 
the motor. Consult your terminal 
diagrams for selection of appropriate 
connection. 


MAKE CHECKS TO ASSURE 
PROPER ALIGNMENT 


See that proper alignment is kept 
between the motor and the machine 
tool, between the motor and the 
couplings, or the motor and the 
gear or chain drives. 

Maintain the required distance be- 
tween gear centers or when using 
cross belts. 

Use only approved belt joints to 
avoid hammering. 

Select a piece designed to main- 
tain proper belt tension automatic- 
ally when using short-length V-belts, 
or where moisture causes periodic 
loosening and tightening of a fixed 
center belt arrangement. 

Use fixed couplings where there is 
no chance of misalignment of the 
shafts; and in order to avoid undue 
strain on the shafts make sure that 
the couplings fit together smoothly. 

Use flexible connections on the 
shafts wherever misalignment may 
cause friction, and follow in such 
cases carefully the directions of the 
manufacturers to insure smooth op- 
eration in the connections. 

Watch for overheating, vibration, 
damage to the commutator, presence 
of too much dust and dirt in the 
windings and the rotor, lack of lubri- 


cation, faulty bearings, and damage 
la 


HARRY 


“Service doesn't falter when it comes from Harry Alter’’ 


‘The HARRY ALTER CO. Inc. 


New Edition No. 155 


airers DEPENDABOOK 


for Fall and Winter—1951-2 
Over 9,000 Refrigeration 


PARTS and Supplies 


Illustrated 
Pm Everything that’ savailable and everything Z 
~ at rock-bottom prices. The DE- 


PENDABOOK is a big help in 
ordering, and'will save 
you money, too... 
Write for your copy 
—on your letter- 
head—NOW! 


WHOLESALE 
ONLY 


1728 S. MICHIGAN AVE. 
CHICAGO 16, ILL. 


134 LAFAYETTE ST. 
NEW YORK 13,N. Y. 


to the cables and various connections. 

Since such conditions are respon- 
sible for the largest number of motor 
troubles, they may be studied briefly 
in detail as follows: 


ELIMINATION OF VIBRATION 


Always try to place the origin of 
vibration where it belongs. Vibra- 
tions may be caused by: 

1. An outside force, like the pass- 
ing of a heavy truck, or the intense 
jarring and shaking of some equip- 
ment located nearby. Such factors 
contribute to vibration and they may 
readily be isolated by providing a 
support through the use of vibration- 
damping materials, some of which 
have been fully tested and approved 
by modern industry. These materials 
and the necessary instructions for 
their application are readily obtain- 
able from your suppliers. 


DEFECTS INSIDE MOTOR 


2. An inside force in the motor it- 
self. Such a condition may be caused 
by various defects in the motor and 
a few may be enumerated as follows: 

a. Flat spots on the shaft or bear- 
ings worn too much. 

b. Tight or dry bearings which 
cause flat spots on hot spots, over- 
heating the shaft sufficiently to bend 
it, and the shaft so injured naturally 
will cause serious vibration. 

c. Misalignment of the shafts is an 
equally sure source of damaging vi- 
bration, especially so when the motor 
is geared to the machine off center. 

d. Loose poles, shortened field coils 
or rotor windings. 

e. Raised commutator bars when 
hitting the brushes will also cause 
vibration troubles. 

f. Misalignment of couplings, chains 
or sprockets on the shafts put undue 
strain on the rotor and will cause 
serious vibration conditions. 

g. If modifications in such drives 
are made without utmost care, im- 
proper changes will soon shake some 
of the parts of the motor loose. 
Sprocket wheels are apt to push out 
of line, creating undue tension in the 
joints and causing eventual break- 
down of the whole drive. 

h. Misalignment of belt pulleys is 
equally dangerous, and so are the 
push-apart effects in gear drives. 

3. Unbalance existing in the rotor 
itself. This is caused by some irregu- 
larities in the rotor mass. In such 
cases only wide experience in re- 
pairing motors and years of careful 
observation will enable the shops to 
isolate the causes of vibration. To get 
rid of such troubles permanently ob- 
tain outside aid from the manufac- 
turers. 


COMMUTATOR CARE AND 
MAINTENANCE 


Some of the most known symp- 
toms of ailments or causes of trouble 
may be enumerated briefly. Flying 
sparks indicate the following objec- 


SOLENOID 


OFF position. 
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SAVE ROOM—SAVE INSTALLATION COSTS 
by using A-B Combination Motor Starters 


Disconnect unit and magnetic starter are contained 
in ONE compact cabinet. Ideal for air conditioning and 
refrigeration jobs, because the Bulletin 712 Combina- 
tion Starter takes less room, saves wiring, speeds up 
installation, and affords added safety in operation. 
Cabinet cannot be opened unless disconnect lever is in 


Starter and disconnect unit both have silver alloy 
contacts which need no cleaning, filing, or dressing. 
Send for Bulletin 712. Allen-Bradley Co., 
First Street, Milwaukee 4, Wisconsin. 


1313 South 


ALLEN-BRADLEY MOTOR CONTROLS for Air Conditioning and Refrigeration ¢ Manual and 
automatic across-the-line starters ¢ Compression type velvet smooth starters © Pressure 
and temperature switches and controls ¢ 
Push buttons and selector switches. 


Relays and contactors from 1 to 12 poles 


K-BRA 


MOTOR)CONTROL | 


ne 
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tionable conditions: 

1. The commutator on a d.c. motor 
is rough or eccentric and they should 
be reground. 

2. The mica is high, is not suffi- 
ciently undercut, or, oil and dirt 
have leaked out of the bearing and 
have accumulated in the slots. They 
should be scraped out with a tool 
supplied for this purpose. 


3. The hole armature is in need 
of repair. This is a costly operation 
as the commutators are rather ex- 
pensive to replace. 

4. Another sure way to injure the 
commutators is through poor posi- 
tioning of the brushes. Correction 
should be made at once by shifting 
the brushes either by trial or with 
the aid of a voltmeter. 

5. The brushes are tight in the 
holders. Correction should be made 
by cleaning the holders and filing off 
the rough spots. If they are not 
properly seated they should be ground 
to full seat, making sure that all 


_ brush holders are securely fastened 


to the studs. 

6. The brushes are spanning too 
many bars. Correct by trimming 
down the faces or use thinner brushes 
if the holders are the clamp type. 

7. Blackening of the commutator 
rings. This is very often the direct 
result of sparking. 

8. Flat spots. This is a condition 
which is indicated frequently by fly- 
ing sparks and is the cause of poor 
commutation, excessive noise, and 
brush wear. In case of high bars, the 
commutator bolts should be tight- 
ened and the commutator ground off. 
Flat spots will show up on the com- 
mutators also where the mica or the 
bars are of various hardnesses. 

9. Damaged commutator rings. The 
cause may be too much oil leaking 
from the bearings or there is an 
open circuit in the armature. 


BEARING CARE AND 
MAINTENANCE 


Since the bearings of all motors 
need particular care, instruction pam- 
phlets are issued by all electrical 
motor manufacturers and the in- 
formation they contain should be 
very carefully observed. 

1. The first thing to consider is the 
necessary oil in the oil reservoir. 

a. In the sleeve-type bearing, oil 
should never be added while the ma- 
chine is running as the sight gauge 
will not give the proper reading, due 
to the obvious forces of rotation of 
the oil rings. 

b. If the oil is used in a ball bear- 
ing, make sure that the oil level does 
not rise above the center of the low- 
est ball. Too much oil is dangerous 
as it will escape and foul the com- 
mutator bars; in fact, it may soak 
the windings to the point where re- 
placement becomes necessary. 

2. While proper lubrication is fully 
recognized as one of the most im- 
portant measures in caring for 
motors, it is equally important to 
remember that many shutdowns, de- 
lays, and expenses are caused by 
over-lubrication. Therefore do not 
over-grease. Excess grease promotes 
only friction and along with it, heat. 
Such over-lubrication is often indi- 
cated by “clicks,” which are familiar 
sounds to the ears of all motor main- 
tenance crews. In addition, churn- 


ing noises will be heard if the bear- 


ings are over half full. 

3. Grease hardens over a period of 
time and should, therefore, be re- 
moved at least once a year; in fact, 
if moisture is present in the atmos- 
phere, most manufacturers recom- 
mend more frequent changes. When 
making new refills, wash out all of 
the old lubricants with a special sol- 
vent according to directions. 

4. When repacking of the ball 
bearings is undertaken with fresh 
grease, make sure that same is 
worked in and around the balls, and 


check at the same time on all seals 
to make sure they are in perfect 
condition to keep out dirt, dust, grit, 
water, and other contaminants. 


CABLE CARE AND 
MAINTENANCE 


Cords on portable tools become 
frayed in time. They should be in- 
spected for current-consuming de- 
fects. As these cords or their various 
connections wear loose, they will touch 
the frame and raise its potential. 
In such a case the passage of a very 
small current through the body of 
the operator may be sufficient to 
cause severe injuries or make him 
drop his tool with sure damage to it. 
Such portable cables contain critical 
materials which are now most difficult 
to replace and therefore they should 
be guarded against all avoidable in- 
juries. 

String such cables in the air in- 
stead of placing them on the ground 
where they may be run over and in- 
jured. Do not wedge them between 
sharp objects or pull them over sharp 
bends. 

If such cables should come in con- 
tact with oil or grease they should 
be wiped off as soon as possible. Be 
sure to store such cables in a cool, 
dry place and save all end pieces even 
if they are only one or two feet 
long. 

Impress on your operators the 
necessity of proper grounding, to be 
done according to the best local code 
requirements. All portable tools are 
provided with standard three-wire 
cable, one lead of which is for 
securing it to a suitable ground such 

(Concluded on next page) 
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Kedmond 


Prompt shipment! 
74 different models in stock 


FACTORY DISTRIBUTORS 


CYCLO-FREEZ CORP. 
2120 $. Lyndale, Dept. A, Mpls. 5, Minn. 


Plate Coils — Heat Exchangers. 
WATCHDOG OF THE NATION’S FOOD SuPPLY WN)’ 


THE ORIGINAL, PATENTED 
CROSS-FIN COIL 


The refrigeration coil that changed 
an industry stands today unchal- 
lenged for performance, user satis- 
faction and lasting durability. 
Made from only the finest ma- 
terials by skilled craftsmen under 
exacting standards, every Larkin 
Coil features imbedded fin-to-tube 
contact, swaged connection, silfos 
welded construction, and staggered 
tubing. Write for complete details. 


e 
Manufacturers of the original Cross-Fin 
Coil — Humi-Temp Units — Evaporative 
and Air Cooled Condensers — Air 
Conditioning Units and Coils — Direct Ex- 
pansion Water Coolers — Steel Vacuum 
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Shafts by Modern power 
compressors for the country’s 
leading lines of commercial 
refrigeration. For precision 
SHAFTS, in quantiry, consult... 


Modern Machine Works, |: ¢. 
Pioneer Shaft Manufacturers 
5354 S. KIRKWOOD AVENUE 
CUDAHY, WISCONSIN 
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Points To Check In Motor Maintenance Avstin Jones of Kerotest New England RSES 


(Concluded from preceding page) 
as a water pipe, for instance, before 
starting the motor. 


MAINTAIN GOOD ELECTRICAL 
CONNECTIONS 


To keep your motors in good op- 
erating condition, it is equally im- 
portant to check periodically on the 
performance of the fuses, relays, 
starters, and various other connec- 
tions. 

Inspect all soldered joints and wind- 
ing cords. The starter connections 
may be poor or one phase may be 
open. The bars and rings may be 
broken, the switch may be open, the 
brushes may be worn out, or your 
line connections to the starter are 
disrupted. The result is that the 
motor will not start. 

The primary circuit of the motor 
is open; the rotor bars are broken; 
the voltage at the motor terminals is 
too low; or the neutral setting of the 
brushes may have been shifted, and 
the result is that it will take the 
motor too long to start. 

A loose connection will cause extra 
resistance in the line, with addition- 
al loss of voltage during starting. 

Incorrect connections of the motor 
terminals will cause overload trip- 
ping. Check your connections care- 
fully. against those on the motor 
nameplate. 

All connections should be made 
tight enough so that vibration will 
not loosen them. Solder and wrap all 
joints carefully. 


TROUBLES CAUSED BY 
DUST AND DIRT 


They can reduce the capacity of 
the motor to hold its regular voltage 
unless proper consideration is given 
to periodic dust removal. It may not 
be sufficient, however, to simply wipe 
off the motor from time to time but 
it may be necessary to blow out the 
dust with a low-pressure nozzle. (Be 
sure to ground same.) Or, it may be 
necessary to wash out the insulation 
with naphtha. (Play safe in such a 
case and have a fire extinguisher 
handy.) 

The presence of too much dust and 
dirt will endanger in time the proper 
functioning of any motor and there- 
fore it pays to look out for the fol- 
lowing conditions: 

Dust is continually settling on the 
housing in the windings, the commu- 
tator, and the slip rings, working its 
way gradually into the interior of 
the motor and the bearings. As these 
layers thicken, they act as an insula- 
tor of heat, confining it in the in- 
terior of the motor and increasing 
its running temperature to a danger- 
ous degree. 

The gradual accumulation of dust 
will plug up all excess ventilation 
and interfere with the draft which is 


necessary to keep any motor cool. 

Such accumulation of dust will 
pick up various abrasive materials 
in time and accelerate the normal 
wear of the parts. 

The above conditions are reasons 
why many shops use properly con- 
structed guards for their open motors 
and make every effort to maintain 
all dust seals and oil filter caps in 
good condition in order to keep the 
dust out of vital parts of the motor. 


ELIMINATION OF 
OVERHEATING 


An overheated motor will smoke 
and the heat will gradually destroy 
the insulation. The following outline 
embraces in a general way a major- 
ity of the causes of overheating: 

The motor is drawing excessive 
current due to shortened coil. 

There may be a ground in the ar- 
mature, or the armature may be rub- 
bing the faces of the poles because of 
worn bearings. 

The load on the motor may be too 
heavy and it should be reduced. 

Improper ventilation. The blower 
may be clogged with dust and dirt 
and should be cleaned out. 

There may be a faulty connection 
somewhere in the line and all leads, 
terminals, and other’ connections 
should be checked. 

High friction brushes; in which 
case it is best to undercut the mica 
and use low friction brushes, or 

The brushes may be too high or 
will pay handsomely.” 


FOLLOW RECOMMENDATIONS 
OF MOTOR MANUFACTURERS 


“The above listed maintenance and 
safety precautions can be carried out 
only if the recommendations of your 
motor manufacturers are carefully 
followed,” sums up de Feher. 

“The unquestioned merit of their 
recommendations has been approved 
by the biggest users of motors in 
the country, and if they are followed 
faithfully, there need be little fear 
that your motors will give you seri- 
ous troubles. You will find that even 
a cursory study of their suggestions 
will pay handsomely in the long 
run.” 


2 Raleigh Firms Make Low Bids 
For Refrigeration, Air Cooling 


CHAPEL HILL, N. C.—Low bids 
totaling $997,095 were opened here 
Aug. 28 on the proposed 100-bed 
tubercular hospital to be erected at 
the University of North Carolina 
medical center. 

Low bidders included Morris & 
Correll, Inc., of Raleigh, air con- 
ditioning, $12,801; and Refrigeration 
Sales & Service, also of Raleigh, re- 
frigeration, $3,136. 


in New Headquarters 


COLUMBUS, Ohio—Austin Jones, 
district manager for Kerotest Mfg. 
Co., producer of refrigeration valves, 
fittings, and acces- 
sories, has new 
headquarters at 
2132 Ridgeview 
Rd., Columbus 12. 

His former 
headquarters were 
in Toledo. His 
territory will be 
the same area as 
it has been. 

Jones has _ been 
engaged in the re- 
frigeration field 
since the 1920’s, and is widely known 
for his extra-curricular activities in 
photographing refrigeration meetings 
and industry shows. 


New ‘United States’ Liner 
To Be Completely Air 
Conditioned by York 


YORK, Pa.—Stewart E. Lauer, 
president of York Corp., disclosed 
that the nation’s first superliner, the 
51,500-ton United States, would be 
the world’s largest completely air 
conditioned ship. 

“The United States is representa- 
tive of the great strides and achieve- 
ments made within recent years in 
maritime air conditioning,’ Lauer 
said. 

He noted that the air conditioning 
system of the mighty, new flagship 
of the United States Lines contains 
the latest advances in scientific air 
conditioning. 

Because present security regula- 
tions do not permit complete details 
to be revealed at this time, Lauer 
divulged only that numerous York 
turbo refrigeration compressors of 
large capacity would meet all re- 
quirements in fully air conditioning 
the ship year-round. 

Air conditioning will enable the 
ship to venture to the hottest cli- 
mates without bringing any discom- 
fort to either her 2,000 passengers 
or 1,000-man crew. This might be 
indicative of the ship being em- 
ployed in both winter and summer 
cruise lanes as well as on runs to 
European ports. 

High outside temperatures plus 
heat generated from various sections 
of the ship, such as engine rooms 
and galley, will be entirely dissipated, 
the company said. It was commented 
that such heat was often a contribut- 
ing factor to sea sickness. 

Should the last liner ever be con- 
verted to troop transport duty, air 
conditioning will provide for greater 
security because all port holes can 
be successfully “blacked out” as they 


Austin Jones 


To Hold 7th Annual 
Meeting Oct. 27-28 


SPRINGFIELD, Mass.—The New 
England States Association of the 
Refrigeration Service Engineers 
Society will hold its 7th annual con- 
vention Saturday and Sunday, Oct. 
27 and 28 at the Hotel Sheraton here. 

Walter E. Quimby of the Western 
Massachusetts Chapter was ap- 
pointed convention chairman. 

The Western Mass. Chapter of 
Springfield will play host to the New 
England service engineers with the 


ladies of the chapter providing en- . 


tertainment for women guests. 

Refrigeration educational speakers 
will conduct talks and demonstra- 
tions with question periods Sunday 
morning, followed by the banquet 
and a two-hour show. 

Further information regarding the 
convention may be obtained from 
Walter E. Quimby, 10 Athol St., 
Springfield, Mass. 


Stickers Inside, Out 
Westinghouse Ranges 
Present Sales Story 


MANSFIELD, Ohio—Two colorful 
vion stickers designed to aid sales- 
men in demonstrating the company’s 
electric range line are now available 
from the Westinghouse Electric Ap- 
pliance division. 

One sticker, size 12 in. by. 15 in., 
is placed on the work surface of the 
range. In addition to presenting the 
sales features, it gives a brief out- 
line of the consumer benefits of each. 

The second sticker, size 12 in. by 
12 in., is placed on the inside of the 
oven door. When the door is opened, 
the list of oven features is visible. 

A pocket-sized folder accompanies 
each package of stickers. The folder 
gives the salesman the complete sales 
story plus demonstration ideas. 

Called the “On the Spot Sales- 
maker,” the folder and stickers are 
part of the company’s fall promotion 
campaign. 


® will not have to be opened for ven- 
tilation. This would exclude any dis- 
comfort for the 14,000 troops the 


Another Leading Motor Repair Shop 


4 e 
- If there’s dust or rust on it... vessel can carry. Fin ds KL IXON Pr tect 
S- . It was learned that air condition- 
> It may he precious SCRAP! ing provided a greater troop carry- 0 ec or Ss 
“ ing capacity, thereby largely in- t t 4 
. creasing the ship’s potential war- P M B------ + 
~ time services than had she not been reven 0 or obe BAU Abd) 
Os air conditioned. 

Although the United States will be ‘ 
ing salt air so highly prized by most . : . . 

in 2 anemone wil te tenseek, “Oneal of A. L. Brown & Associates, authorized service station for 10 
- ship odors will be scotched,” Lauer | leading motor makes, distributor, and representative for 
- said. This is attributed to the con- 


stant circulation of fresh, filtered 
outside air and the speedy removal 
of inside air. 

The mammoth luxury liner, 
launched on June 23 at Newport 
News, is scheduled to be commis- 
sioned during the summer of 1952. 


Browning V-belt drives, recommends KLIXON Protectors for 
motor burnout protection. 


It's needed to make STEEL! 


ee RS 


“We find KLIXON Protectors prevent complete motor burn- 


One half of the output of open-hearth steel-making furnaces outs. Save customers costly repairs, and permit us to render 


comes from scrap. 

Today, the mills and foundries aren’t getting —— iron and 
steel scrap to keep up with greatly increased steel production. 

So—only by digging out all the never-to-be-used odds and ends 
of broken, worn-out and obsolete factory equipment . . . can mills 
and foundries get all the scrap they need. 

If they don’t get it, steel production rates will probably decline . . . 
and our country’s effort to maintain er strength and civilian 
prosperity at the same time, will be hampered. 


It’s YOUR Job to Furnish More Scrap 


faster, more dependable service. We recommend them highly!” 


Judson C. Burns Starts 
Housewares Division 


PHILADELPHIA—Appointment of 
J. J. McCormick as manager of the 
newly organized electric housewares 
division of Judson C. Burns, Inc., 


The KLIXON Protectors, illustrated, are built into the 


Non-Ferrous Scrap, Too! 


Institute a real scrap salvage program in 
your plant. — one top official in your 
company to take full responsibility. Have 
him consult with your local Scrap Mobiliza- 
tion Committee and local scrap dealer. 

Do this now. Write for a copy of the book- 
let “Top Management: Your Program for 


local appliance distributorship, has 
been announced by Samuel S. Glass, 
president. 

McCormick was associated with 
Raymond Rosen and Co. for eight 
years, being sales manager of the 
refrigeration division when he left. 


motor by the motor manufacturer. In such equipment 


as refrigerators, oil burners, washing ma- 
chines, etc., they keep motors working by 
preventing burnouts. If you would like in- 
creased customer-preference, reduced serv- 
ice calls and minimized repairs and re- 
placements, it will pay you well to ask for 
equipment with KLIXON Protectors. 


For the past three years he has been 
zone manager for air conditioning for 
ERTISIN Servel, Inc. in the New York region. 
vers Glass said that the new house- 
ENUE wares section will handle top lines. 
It will include a group of trained 
| specialists and demonstrators to 
assist dealers in merchandising. 


Emergency Scrap Recovery”’, to Advertisi 
Council, 25 W. us St., New York 19, N. Y. 


SPENCER THERMOSTAT 


Division of Metals & Controls Corp. 
2409 FOREST ST., ATTLEBORO, MASS. 
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Question & Answer 


On Discoloration 
Of Meats 


QUESTION: 


I have a customer who has always 
complained of the meat in a display 
case installed about a year ago, dry- 
ing and turning dark a few hours 
after cutting it and putting it in the 
case. This case faces some large 
windows on the west side of the 
store. 

Originally, there was a thermosta- 
tic control on this job, but we re- 
placed it with a pressure control, 
hoping that we might get more mois- 
ture. There is not much moisture 
on the coils during the off-cycle; just 
a few drops of water here and there 
in the defrost channel. 

The temperature is 38° in the case 
at all times. The pressure control is 
set at 17 lbs. cut-out and 34 Ibs. cut- 
in. Basement temperature is about 
60°. 

Customer buys the best grade of 
meats. Your advice will be appre- 
ciated. 


ANSWER: 


There are two possible causes of 
the trouble that you describe. (1) 
Actual drying of the surface of the 
meats. (2) Discoloration of the meat 
due to excessive light. 

The cut-out setting of the low- 
pressure control indicates the possi- 
bility of the meat becoming dis- 
colored due to drying. A cut-out of 
17 p.s.i.g. indicates that the average 
running pressure of the evaporator 
is probably about 19 p.s.i.g. This is 
somewhat low. An evaporator pres- 
sure of 19 p.s.i.g. corresponds to an 
average evaporator temperature of 
about 17°, assuming that the refrig- 
erant is ‘Freon-12.” 


The better-designed meat cases 
operate at average evaporator pres- 
sures of 24 or 25 p.s.i.g. A 17° eva- 
porator results in a great deal lower 
dewpoint temperature of the air, and 
consequently, much drier air which 
tends to dry out the meat. 


It is suggested that you check the 
evaporator coil to be sure that as 
much of it as possible is fully active, 
that is, that only a very small por- 
tion of the evaporator is devoted to 
superheating. 

One of the most common troubles 
is poor adjustment of the thermosta- 
tic expansion valve, and it is a fault 
of which, alas, many servicemen are 
guilty. It is surprising how many in- 
stallations there are, on which the 
thermostatic expansion valve is set 
for a wider superheat than is neces- 
sary. 

Reducing the superheat (opening 
the valve) increases the active area 
of the evaporator, raises the evapo- 
rator pressure and temperature, in- 
creases the capacity and efficiency 
of the compressor, reduces the run- 
ning time, and of particular interest 
to you, raises the dewpoint tempera- 
ture of the air in the refrigerator 
and reduces the tendency of the foods 
to dry out. 


Refrigeration Problems 


And Their Solution 


By Paul Reed 
For Service and Installation Engineers 


Paul Reed 


TROUBLE POSSIBLY DUE TO 
EXCESSIVE LIGHT 


However, you mention that the 
meat becomes darkened in only a 
few hours, which indicates that some- 
thing else may be having a greater 
effect than drying due to too low 
dewpoint of the air in the case. An 
average temperature of the evapora- 
tor of 17° is too low, but it does 
not seem to be so bad that it is 
causing the meat to discolor as 
rapidly as you describe. 

You mention that the case faces 
the side of the store that has large 
west windows. There may be too 
much light on the meats. Certainly 
the direct rays from the sun should 
not be permitted to fall on the case 
but the light may be reflected by a 
white or light colored building or 
even the street. Excessive light in- 
tensity discolors meats, and it is es- 
pecially noticeable in the case of 
lunch meats such as bologna, boiled 
ham, etc. Fresh meats are also af- 
fected. 

Discoloration of meats can be 
caused from high intensity of light 
from electric lights. It makes little 
or no difference whether the light is 
from fluorescent or ordinary incan- 
descent lights or from sunlight or 
combinations of these. 

The intensity of the light is the 
deciding factor. Light intensity is 
measured in “foot candles,’ which 
may be determined by using a ‘“foot- 
candle meter.” One form of foot candle 
meter is the photographer’s selenium 
cell type of exposure meter. Some of 
these, including the G-E and the 
Weston, are calibrated directly in 
foot-candles and may be used to 
measure the light intensity on the 
meats. 

Light intensities below 35 foot- 
candles are not likely to cause 
trouble, but light intensities of 60 


_foot candles or over can cause dark- 


ness of meats in just a few hours. 

Check the intensity of the light 
on meats. Excessive light intensity 
may be reduced by awnings or other 
shading methods. If it comes from 
electric lights, lower wattage lights in 
the store or in the case may be used. 
Brilliantly lighted stores and cases 
have sales appeal so some butchers 
are using colored cellophane to wrap 
or cover the meats to protect them 
against high light intensity. 

Some lay the meats on cardboard, 
wrap them in cellophane, and then 
turn the package face downward. 
This means a loss in display value, 
but is better than having the meats 
darkened. 

Drying of meats or discoloration 
from excessive light intensity do not 
make the meats unfit for use, but 
Mrs. Housewife understandably is 
afraid of them unless they have their 
natural fresh color. 


Texas Association Incorporates 


AUSTIN, Tex.—Records in the 
office of the Secretary of State here 
show the recent incorporation of the 
Heating, Piping & Air Conditioning 
Contractors’ Association of San 
Antonio and Bexar county. 

The association was chartered as 
a board of trade with no capital 
stock by L. C. Mosel, W. P. Shafer, 
Jr., and A. F. Seidel. 


Pressure Loss In 
Branch Ducts In Ratio 
To Velocity of Plenum 


PORTLAND, Ore.—For practical 
purposes, the pressure loss of branch 
take-offs from an extended-plenum 
type of air conditioning duct system 
is affected only by the ratio of the 
velocity in the branch duct to that 
of the plenum. 

Size or shape of the plenum, size of 
the take-off or its location with re- 
spect to other take-offs; do not affect 
the pressure loss of an independent 
take-off, it has also been found. 


These findings, which should be of 
interest to designers of residential 
and other small air conditioning in- 
stallations, were presented before 
the American Society of Heating 
and Ventilating Engineers at its 
semi-annual meeting here following 
studies made by four members of the 
mechanical engineering department 
of the University of Illinois—J. W. 
Holl, S. F. Gilman, R. J. Martin, and 
S. Konzo. 

“The extended-plenum type of air 
conditioning duct system,” the engi- 
neers explain, “is characterized by 
a main duct of the same size and 
shape throughout its length, desig- 
nated as the ‘extended plenum.’ The 
take-offs connecting the extended 
plenum with the branch ducts are 
one-piece fittings of simple construc- 
tion. 

“Because of the over-all simplicity 
of extended-plenum systems, both 
the fabrication and installation costs 
are often less than those of conven- 
tional trunk duct systems.” 

The laboratory study on the prob- 
lem was a cooperative research pro- 
ject sponsored by the Engineering 
Experiment Station of the Uni- 
versity of Illinois and the Commit- 
tee on Domestic Gas Research of the 
American Gas Association. 

For this project experiments were 
conducted with two sizes of extended 
plenums, each 24 in. wide, but one 
was 8 in. deep, the other 12 in. deep. 
Take-off of 7, 8, and 9-in. diameter 
were studied with these two plenums. 

High pressure losses in the branch 
take-off occur when there is a low 
velocity ratio between the take-off 
and plenum, it was explained. 

“To determine when low velocity 
ratios, and therefore high take-off 
losses, occur, consider the character- 
istics of an extended plenum system. 
A certain volume and velocity exist 
in the plenum just before the first 
take-off. A portion of the air in the 
plenum then flows into this take-off 
and thence into the branch duct, and 
the remainder continue down the 
plenum. 

“As a result, the volume flowing 
in the plenum just after the take-off 
is less than that in the plenum just 
before the take-off. Since the area 
of the plenum is constant through- 
out its length, the plenum velocity 
decreases after each take-off. 

“Current residential practice is to 
use design velocities of from 700 to 
900 f.p.m. for the sections of the 
plenum close to the conditioner. The 
plenum velocity may therefore be as 
high as 900 f.p.m. at the first take- 
off and 100 f.p.m. or less at the last 
take-off. 

“Since the design velocity for 
branch ducts of residential systems 
is generally of the order of 600 f.p.m., 
it is evident that low velocity ratios 
and large losses are characteristic of 
the first few take-offs, and‘ high 
velocity ratios and small losses are 
characteristic of the last few take- 
offs on an extended plenum. This 
indicates that during the design pro- 


High Leak Test Pressure 
Could Damage TX Valves 


More expansion valves are dam- 
aged during pressure leak testing 
operations than in other ways, be- 
lieves T. A. Williams of Worthing- 
ton. 

“Since moisture will accumulate in 
open lines during erection, it is 
necessary to dehydrate the system 
before placing it into service. The 
first step is to leak test the entire 
System. The pressure should be 
built up 150 to 250 p.s.ig. on the 
high side and 150 p.s.i.g. on the low 


* side. The actual pressure used should 


mS 


replacement installations. 


Theres always one thats better...and in controls ifs Renco! 


It’s easy to see that Ranco is the 

first choice of expert refrigeration men— 
more Ranco controls are in use than 

any other kind. How many? More than 
35,000,000! Use genuine Ranco controls— 


available for more than 4,000 


wy 


be determined by local codes. 

“If the pressures used exceed the 
setting of the relief valve or the op- 
erating range of the expansion valve, 
these should be removed from the 
system before building up the pres- 
sure,” he cautions. 

* * * 


Milk Cooler Bulb Location 
Changed by Westinghouse 


Mounting location of control bulb 
in Westinghouse milk coolers has 
been changed to give improved op- 
eration and to accommodate new, 
shorter cooling coil which has been 
introduced to conserve copper. 


In the new location and with the 
new coil, the bulb is clamped to cen- 
ter of upper right-hand tube of cool- 
ing coil. This puts the bulb between 
two milk cans where it is fully ex- 
posed to water flowing off the cans. 


Previcusly the bulb had been lo- 
cated directly under a milk can. This 
shielded the bulb from water flow 
and sometimes resulted in erratic 
ice bank formation. If all ice did not 
melt off bulb, a smaller ice bank 
than normal would form during the 
freezing cycle. The new location as- 
sures all the ice melting off the bulb. 

When changing the bulb location 
be sure the bulb is held at the same 
level as the tube. Westinghouse has 
a wrap-around clip for this. 


cess careful consideration should be 
given to the first few take-offs. 

“Whenever possible, velocity ratios 
for side take-offs should be greater 
than 0.70 in order that the resulting 
take-off loss will not exceed 35 ft. of 
round duct. In addition, velocity 
ratios for top take-offs should be 
greater than 1.0 to provide losses 
less than 45 ft. of round duct.” 

(Loss curves developed by the en- 
gineers showed that side take-offs 
had an equivalent loss of 80 ft. at 
a velocity ratio of 0.5; 32 ft. at 0.7; 
16 ft. at 1.0, leveling off at about 8 
ft. at a velocity ratio of 2.0. 

(For top take-offs, the equivalent 
loss was 68 ft. at 0.7; about 43 ft. at 
1.0; 27 ft. at 2.0.) 

If the design velocity ratios cannot 
exceed 0.70 for side take-offs and 
1.0 for top take-offs as suggested, 
the engineers advise considering one 
or more of the following changes in 
the system design: 

“Increase the plenum size to de- 
crease the plenum velocity. This pro- 
vides a higher velocity ratio and a 
smaller take-off loss. 

“Increase the branch duct velocity 
by increasing the airflow rate in the 
branch, or by decreasing the size of 
the branch duct. This may require a 
slightly higher pressure in the 
plenum. 

“Rearrange the layout so_ that 
the branch ducts having low equiva- 
lent lengths and large volume re- 
quirements will be connected to the 
first few take-offs. In this regard, the 
location of a top take-off on the 
plenum at a point close to the condi- 
tioner should be avoided, since the 
velocity ratio will tend to be low at 
this point.” 


Refrigeration Units 
WANTED 


Desire to purchase ¥ to 1-HP Sealed or Open type: 
standard brands; Complete condensing units; Also motors. 


Give full details. 


HARWOODE EXPORT CO. 
31 E. 4 Street, New York 3, N. Y. 


controls, valves. ete. 


SLANTS on Service 


“Slants on Service” is a new “package” devised by the NEWS 
to meet the needs of its busy readers in the service and contracting 
business. These helpful hints and suggestions for improved service 
methods and shortcuts have been assembled in capsule form. 


Upper-Story Installations 
Pose Vibration Problems 


Elimination of vibration is becom- 
ing increasingly important as more 
and more air conditioning equipment 
goes into the top floor or roof of 
buildings. 

In basement installations massive 
concrete bases eliminate or minimize 
vibration and the resultant noise, but 
the matter of weight requires that 
other means of preventing vibration 
be used in upper-story installations. 


Vibration eliminator‘ rails are 
recommended by Worthington for its 
equipment. In addition, flexible connec- 
tions in both suction and discharge 
lines in the horizontal will be re- 
quired, with possibly flexible con- 
nections in vertical lines as well. 

Whenever evaporative condenser is 
more than 10 ft. from compressor, a 
muffler should be installed in hot 
gas discharge line to quiet gas pul- 
sations. Install the muffler in a hori- 
zontal run as close to the compressor 
as possible. A properly sized oil 
separator, however, usually elimi- 
nates the need for a muffler, accord- 
ing to Worthington. 

Refrigerant lines beyond the flex- 
ible connections should be anchored 
into position with flexible hangers. 
Wherever possible, water lines should 
be attached to equipment with flexible 
connections, too. 

* * * 


Ways To Prevent Appliances 
Sliding on Slick Floors 


Refrigerators and other appliances 
which rest on a slick, highly polished 
cement floor sometimes slide a bit 
when doors are shut. This can be 
prevented by putting rubber foot 
cups under the feet or using mate- 
rials designed to go beneath rugs 
to keep them from sliding. 


42- 
i 


for all tubing or pipe§ 


NO KINKS a 
OR FLATS PORTABLE 
AT LEADING SUPPLY HOUSES 


HOLSCLAW BROS., INC. ( 


408 WILLOW RD - EVANSVILLE. IND 


' RG stands for ) 


Fast, dependable, 
world-wide service. 


Refrigeration and 
Air Conditioning parts 
and supplies. 


Write for current Catalog | 


AIRO SUPPLY CO.’ 


2732 N. Ashland Ave., Chicago 14, lil. 


THE ADVERTISING MEDIUM 


To reach all the equipment buyers in the 
refrigeration and air-conditioning industiy 
throughout Canada, 


CANADIAN 


* 
? 


JOURNAL 


A “National Business” Publication 
137 Wellington St. W., Toronto, Or i 
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| NEMA 7-Mos. Refrigerator Sales Hit 2,806,276 | Washington Water-- 


Summary for July and First Seven Months, 1951 
Complete Refrigerators Only—Sales by Sizes—Units 


JULY (16 Companies) 


Domestic 
(48 States Other 
Sizes and D. C.) Canadian Foreign Total 

1. Less than 4 cu. ft. ... nen wise pics 
S Be Te ac tixieeccsss 2,036 131 338 2,505 
me OO Se ke eaesctnsen nes -e on 
a eS e  Seeerrrerrer rr 16,676 680 2,800 20,156 
a oo. Seer ere 10,843 2,381 5,969 19,193 
i 2 SS Se eres 48,094 1,709 13,428 63,231 
F DW FE ke ecw veccass 27,447 1,541 1,170 30,158 
a fe Serer 27,640 1,038 3,224 31,902 
9. 11, 12, 18 cu. ft. & up 31,186 111 1,174 32,471 
| a rere err 163,922 7,591 28,103 199,616 

FIRST SEVEN MONTHS 

Domestic 

(48 States Other 

Sizes and D. C.) Canadian Foreign Total 

1. Less than 4 cu. ft. ... 118 — ae 118 
ae 2 Neri ere 20,376 729 3,779 24,884 
S BOR Oe ccivieuicder’ z isis is 1 
BO eee hp beeGsrees 173,653 10,155 21,062 204,870 
SF Ok. Fe sawiiv cineca 290,900 8,392 31,855 331,147 
SS Beer cee 902,052 11,748 67,218 981,018 
a fe See erry eee 361,527 15,125 19,907 396,559 
a Oe SS eer eee 404,925 5,278 18,013 428,216 
9. 11, 12, 18 cu. ft. & up 418,718 5,864 14,881 439,463 
DE dc kaa deleaeyeas 2,572,270 57,291 176,715 2,806,276 


Participating companies: Admiral Corp.; Avco Mfg. Corp.; The Coolerator 
Co.; Deepfreeze Div., Motor Products Corp.; Frigidaire Div., General Motors 
Corp.; General Electric Co.; Gibson Refrigerator Co.; Hotpoint Inc.; Inter- 
national Harvester Co.; Kelvinator Div., Nash-Kelvinator Corp.; A. J. Linde- 
mann & Hoverson Co.; Norge Div., Borg-Warner Corp.; Refrigeration Div., 
Phileco Corp.; Sanitary Refrigerator Co.; Seeger Refrigerator Co.; Westing- 


house Electric Corp. 


bo * * 


NEMA’S Refrigerator 
Sales Slump In July 
To 199,616 Units 


NEW YORK CITY—A precipitous 
drop in factory shipments of house- 
hold refrigerators during July was 
noted in statistics released by the 
National Electrical Manufacturers 
Association. 


Figures from 16 firms showed a 
total of 199,616 refrigerators sold 
during the month. This compared 
with 309,423 in June and 507,029 in 
July, 1950. 

The steep drop from last year could 
be attributed to two factors. One was 
the uncertainty about ceiling prices 
during July while the Office of Price 
Regulation was adjusting to the new 
rules laid down by Congress. The 
other was the surge of “scare’’ buy- 
ing that occurred in 1950. July was 
the first complete month after the 
outbreak of fighting in Korea. 


All of the loss in sales occurred 
in the domestic market. Shipments 
to foreign countries increased sharply 
over last year, rather than showing 
a decline. 

A total of 7,591 units were shipped 
to Canada last July as compared 
with 923 a year ago. Other countries 
took 28,103 units during the month 
as compared with 15,304 they ab- 
sorbed last year. 

For the seven months, these manu- 
facturers sold 2,806,276 units this 
year as compared with 3,569,318 last 
year, a decline of 28%, according to 
NEMA figures. 

Again, all of this loss was in the 
domestic market. Shipments’ to 
Canada during that period rose from 
1,595 last year to 57,291 this year. 
Other foreign countries bought 94,984 
last year and 176,715 during this 
year. 
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C. F. PEARSON 


F. L. SACHA 
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Gibson Appointments 


(Concluded from Page 1, Column 2) 


Other assignments in the industry 
following World War II included po- 
sitions at Hotpoint Inc. as general 
sales manager of commercial cooking 
equipment, and manager, water heat- 
er sales division. Prior to the war, 
he was range sales manager for the 
same company. 

During the years following Sacha’s 
graduation from Georgia Tech in 
1930, he held various appliance posi- 
tions with both General Electric and 
Hotpoint, both in the field and at 
their headquarters. 

Sacha succeeds G. L. Rees who 
was recently appointed vice president 
in charge of sales for Coolerator Co. 

Pearson came to Gibson from Ser- 
vel, Inc., where he was sales pro- 
motion manager—covering all Ser- 
vel products. In addition to sales 
promotion, Pearson also headed up 
Servel’s sales. training activities, 
home economics and publication pro- 
grams, as well as all trade shows 
and exhibits at the national level. 

Previous to his association with 
Servel, Pearson was assistant sales 
promotion manager at Hotpoint. 
He attended Univ. of Florida and 
Chicago Academy of Fine Arts. 


; 
What D’ya Know? 


clue, score 1. 


1. a) Milwaukee control manu- 
acturer introduces new TEV. b) 
‘alls it “No. 209.” c) You’ll find the 
ritials “A-P” on it. 

2. a) One way to conserve man- 
ower, critical materials. b) Sug- 
{estions for increasing motor life. 
‘) Department of Commerce out- 
| nes methods of motor maintenance 
tor refrigeration and air condition- 
iig industry. 

3. a) Advertisement stresses re- 
r acement units. b) Nine hundred 
¢ »mpressor models is a goodly num- 
bor to be able to fit. c) “Seal with 
Cc rtainty!” is this firm’s claim. 


A swers: 
‘b) ‘3d ‘Aolpeig-uelly “¢ 


ee 


Try your memory on these clues about news and advertising. 
get the answer on the first clue, score 5; second clue, score 3; final 
Excellent, 25-30; Good, 18-24; Fair, 12-17; below 12, Poor. 


‘IT “3d ‘A10jS MB] XB] BSIOXe PosTAdyY “p ‘ZI ‘3d “0D [eeg 
A: Noy “g ‘eT-pI ‘dd ‘A10js souevuszUTeUl 10}0,q “Z 


What did you see in this issue? 
If you 


4. a) Revised excise tax laws 
leave parts wholesaler’s position 
static. b) Can’t pass along tax 
exemption unless he is also a manu- 
facturer. c) REMA spearheaded 
efforts to change rulings. 


5. a) Motor control maker talks 
about its combination motor starter. 
b) Refers to it as “Bulletin 712.” c) 
Octagon containing letters “A-B” 
are sure to appear on the cabinet. 


6. a) Readers tell us what they 
think. b) Some compliment, some 
criticize, some ask questions. c) 
Anyway, they get it off their chests. 


‘6I “3d ‘jseyD 94} HO. ‘9 
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(Concluded from Page 1, Column 5) 


pull on the water system greater 
than any other day in the week 
could disturb that balance. 

In addition there is always the 
chance that a breakdown at one of 
the pumping stations or a breach in 
the canal-dyke which supplies most 
of the water could reduce the water 
available to the danger point. 

City officials say that a combina- 
tion of any two of these “possibili- 
ties’”” at one time could create a real 
problem in Washington. 

“The safety margin is just too 
thin,” says Water Superintendent 
David W. Auld. 

With August gone, the danger for 
1951 is probably past, Auld believes. 
But he also. believes something 
should be done before 1952 when the 
problem may again be acute. 

He pointed out that this year 
Washington used an average as high 
as 190-million gallons per day during 
July and early August. 

In addition, suburban Washington 
areas used an additional 20-million 
gallons per day, most of it from the 
same water systems. Daily fluctua- 
tions ranged up to 20-million gallons, 
and were in direct proportion to the 
temperatures. 

The District’s two large filtration 
plants, Dalecarlia and McMillan, 
were designed for a normal total out- 
put of 185-million gallons per day. 
Enlargements now in progress will 
lift this to a maximum of 234-million 
gallons by June, 1952. 

Until these additions are in use, 
however, present normal capacity 
plus possible overload make it possi- 
ble to supply only 230-million gallons 


per day. This overload cannot be © 


. a 


carried more than a maximum of 
five days without serious damage to 
the installations. 


HEAT PERIODS LASTED LONGER 


Some of the 1951 heat periods 
lasted longer than the allowable five 
days of overload, and the plants 
were straining and water-level drop- 
ping when the heat broke. 

Auld pointed out that today’s air 
conditioning in Washington would 
not have been possible at all except 
for the modern advances which the 
air conditioning industry has brought 
about. 

He indicated that modern plants 
now require from one tenth to one 
thirtieth of the water they once used. 
In many of the larger installations 
the water is circulated through cool- 
ing towers or evaporation condensers 
and used over and over again. 

Only a few of the big wasteful 
pre-war units which use water once 
for direct cooling then pump it into 
sewers now remain, he said. 

About 90% of the big apartments 
and other Washington constructions 
which have gone up since the war 
are now completely air conditioned, 
and these have waste-less cooling, 
comparatively speaking. 


HOME UNITS NOT AS EFFICIENT 


In the case of home units, how- 
ever, the same thing is not true. The 
units are less saving of water as 
individual conditioners; and they are 
not as efficient per gallon of water 
used as the larger units which serve 
entire buildings. 

More and more of Washington’s 
architecture is air conditioned. The 
government has units in the Capitol, 
in House and Senate buildings, in the 
Supreme Court, and Library of Con- 
gress. 

All of these draw water from the 
Anacostia river. The Pentagon, with 
its 17 miles of office-lined corridors, 
is air conditioned, too, with water 
from the Potomac. Many of the other 
government buildings, particularly 
those on the Federal Triangle, have 
refrigeration units connected with 
the Tidal Basin. 

These various government build- 
ings, despite the use of such inde- 
pendent sources of water, draw an 
average of 9-million gallons of water 
per day from the city system as 
well. 

Principal reason why present water 
output can be increased only with 
difficulty is the limited capacity of 
the raw-water conduit which leads 
from Great Falls to the Dalecarlia 
filtration plant. Its limited carrying 
capacity is augmented by pumping 
from the C. & O. Canal at present. 
This is a temporary expedient at 
best and is not a particularly trust- 
worthy source since high waters of 
the Potomac regularly breach its 
dykes. 

A new source of water is being 
developed at Little Falls, just above 


‘ Washington’s famous Chain Bridge. 


U. S. Water Supply Urgent -- 


(Concluded from Page 1, Column 4) 


need for nationwide cooperation in 
meeting the problem. 

The visual program, which includes 
a 25-minute sound-color film, ‘“Pipe- 
line to the Clouds,” is designed to 
portray the growing seriousness of 
water shortages and to enlist support 
behind community waterworks proj- 
ects. The packaged program, latest 
in the company’s ‘More Power to 
America” series, is expected to be 
used in hundreds of communities 
throughout the country. 

Dr. Scheele, head of the U. S. 
Public Health Service, declared that 
the increase in normal U. S. water 
requirements has been “prodigious.” 
The demand for water is four times 
as great today as it was 50 years 
ago, he said, and the average per 
capita consumption has leaped from 
90 gals. a day to nearly 200 gals. a 
day since 1900. 

While water is relatively abundant 
in most parts of the nation, the prob- 
lem is to make it available in proper 
quantity and quality at the right 
place and at the right time, Dr. 
Scheele said. He emphasized that 
this problem is aggravated in times 
of national emergency when great 
population shifts bring unexpected 
water demands. 

Congress, he said, recognized this 
problem by authorizing the Public 
Health Service on Sept. 1 to provide 
financial assistance to communities 
in critical need of improved water 
facilities for defense workers and 
military personnel. 

Dr. Scheele estimated that con- 
struction of needed water supply fa- 
cilities would cost approximately two 


and a half billion dollars. He added: 
“The protection and improvement of 
our water supplies is an issue which 
commands the attention of every 
thinking citizen.” 

Capen, who also is chief engineer 
of the North Jersey District Water 
Supply Commission, declared that 
lack of water can stifle community 
growth and national strength as ef- 
fectively as enemy bombing. 

Lack of water in certain areas 
could force a redistribution of the 
nation’s population, he said. He urged 
that immediate action be taken to 
meet not only present needs but an- 
ticipated requirements for 50 years. 

“If this is not  done,”. Capen 


' warned, “the growth of some of our 


largest communities will be stifled, 
and an entire rearrangement of pop- 
ulation centers will have to take 
place regardless of whether or not 
it is convenient to the masses of 
people affected.” 

Capen said the nation’s water 
works engineers are “fully aware of 
the mounting need for quick, effec- 
tive action to produce additional 
water supplies.” 

But they are hampered, he said, by 
public apathy and lack of funds. He 
called for public education, higher 
water rents, and larger allocations of 
money for water works as positive 
answers to the growing problem. 

Objectives of the program and its 
relation to the ‘‘More Power to Amer- 
ica” series were explained by Wil- 
liam V. O’Brien, G-E commercial 
vice president and manager of Ap- 
paratus marketing, and Hans R. 
Wallrath, construction industry ex- 
pert of the company. 


them Juhl. 
But ACRN's 


ACRN subscribers. 


scene. 


influence entered elsewhere. 
E. Van Fleet, Silver-Stahl sales manager, reads ACRN; William 
Holman and W. H. Lambdin, service manager for V & L Super- 
Cold Refrigeration Service, Inc., installed the case and they 
read ACRN; Super-Cold Corp., maker of the unit, subscribes 
to ACRN, and is also an ACRN advertiser; parts and supplies 
for this and other Silver-Stahl jobs are brought from Cali- 
fornia Refrigerator Co. and Pacific Metals, Ltd., who are 


Hatroan JUHL is glad business is going to the dogs. 
As owner of Juhl's Pet Supply Store, San Francisco, he sells 
them 300 Ibs. of fresh horsemeat daily. Last summer Juhl 
bought a Super-Cold display case which put fresh meat on 
display. This was very tantalizing to the dogs (as witness): 
in one month sales increased 15%. 


Where did Juhl get the idea? Well, M. J. Swarts, star 
salesman for Silver-Stahl Corp., commercial refrigeration dis- 
tributor, read about selling display cases to pet stores in. 
AIR CONDITIONING & REFRIGERATION NEWS.  Silver-Stahl 
went to work and developed a considerable market, among 


Here's how: 


Where else could you find such wide industry influence 
through the complete chain of manufacturing, selling, and 
servicing . . . except in ACRN? If you are selling anything 
to the air conditioning and refrigeration market, then AIR 
CONDITIONING & REFRIGERATION NEWS belongs on the 
Let us tell you more about it. 


BUSINESS NEWS PUBLISHING COMPANY, 460 W. FORT ST. 
DETROIT 26, MICHIGAN 


ATR CONDITIONING & 


REFRIGERATION N CWS ’ 
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AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 24, 1951 


PATENTS 


Week of June 19 (Cont.) 


2,557,750. TEMPERATURE REGULA- 
TOR FOR REFRIGERATORS. Graham S. 
McCloy, Springfield, Mass., assignor to 
Westinghouse Electric Cor . 


1. In a-refrigerator comprising an in- 
sulated chamber, a refrigerant evapora- 
tor having a conduit including an en- 
trance and an exit spaced from one an- 
other, a refrigerant circulating and lique- 
fying apparatus including a compressor 
communicating with said exit for lower- 
ing the pressure in said conduit, with- 
drawing vaporized refrigerant therefrom, 
and compressing said vapor, a condenser 
receiving compressed refrigerant from 
said compressor to liquefy the same, and 
means for conducting liquid refrigerant 
from said condenser to the entrance of 
the conduit and impeding the flow of said 
liquid, the combination with said _ re- 
frigerator of a thermostat for controlling 
said apparatus to maintain the tempera- 
ture of said conduit at a point spaced 
from the exit thereof between predeter- 
mined temperature limits, said refrigerant 
circulating and liquefying apparatus being 
such that the rate of lowering of the 
pressure in said conduit, after said ap- 
paratus is started by said thermostat, 
decreases when the ambient temperature 
of the apparatus increases within the 
normal range of such temperatures, and 
a secondary refrigerating circuit hav- 
ing a heat-rejecting portion in heat-trans- 
fer relationship with a portion of said 
conduit located between said point and 
said exit, said circuit also having a heat- 
absorbing portion in heat-transfer rela- 
tionship with said chamber. 


2,557,886. SHAFT DRIVEN REFRIG- 
ERATING APPARATUS. Thomas Winter 
Nichols, Hutton, England. 


1. Refrigerating apparatus comprising 
a rotary compressor, an inlet passage in 
said compressor, a container for gas and 
oil, a discharge passage from said com- 
pressor to said container, a gas discharge 
from said container, an oil discharge pas- 
sage from said container to said com- 
pressor for supplying sealing oil to said 
compressor, shutoff valves in each of 
said compressor connected passages, and 
unions in each of said passages between 
said valves and said compressor, whereby 
said compressor may be disconnected from 
said container without material loss of 
gas or oil from either the compressor or 
the container. 


Week of June 26 


2,558,087. FLUID SEAL FOR ROTARY 
FLUID VALVES. James W. F. Holl, Los 
Angeles, Calif. Original application Feb. 
28, 1944, Serial No. 524,216. Divided and 
this ayplication Dec. 3, 1945, Serial No. 
632,388. 6 Claims. (Cl. 251—87.) 


2. Means for forming a fluid seal be- 
tween a cylindrical bore of a pressure 


fluid passage and a plate member par- 
tially closing one end of said passage, 
including: a tubular sleeve adapted to 
fit loosely into said cylindrical bore so 
as to be axially movable therein, one end 
of said sleeve being adapted to engage 
said plate member; an annular packing 
element around said sleeve and supported 
entirely thereby, said element having a 
peripheral face of less width than that of 
its internal face and adapted to engage 
said cylindrical bore to form a fluid seal 
between said sleeve and said bore; and 
means for holding said sleeve in pres- 
sure engagement with said plate member. 


2,558,063. DEVICE FOR CONTROLLING 
ICE FORMATIONS. Marvin L. Seyffert, 
Clayton, Mo., assignor, by mesne assign- 
ments, to Missouri Automatic Control 
Corp., a corporation of Missouri. 


. ' ™ 
y 

1. In a device of the class described, 
electrically operable means for changing 
water to ice, a source of power, control 
means for said electrically operable de- 
vice including a circuit connected through 
the water to be frozen and operative upon 
the flow of current through the water 
to render said electrically operable means 
operative, and upon the decrease in cur- 
rent flow through the water when the 
same is frozen to render said electrically 
operable means inoperative. 


2,558,161. VALVE ASSEMBLY. Theodore 
BR. Thoren, Cleveland, and Leslie L. As- 
pelin, Cleveland Heights, Ohio, assignors 
to Thompson Products, Inc., Cleveland, 
Ohio, a corporation of Ohio. Application 
Dec. 21, 1945, Serial No. 636,450. 17 Claims. 
(Cl. 277—45.) 


1. A combination relief and by-pass 
valve assembly which comprises a rigid 
relief valve head having a hollow dome 
with a seating face therearound, a valve 
stem depending from the apex of the 
dome of said head, a valve stem guide 
slidably supporting said stem and pro- 
jecting into the head beyond the seat- 
ing face of the head, said head having 
apertures therein, a flexible liner in said 
head covering said apertures, and deflect- 
able spring means yieldingly holding the 
liner against the head to seal the aper- 
tures. 


2,558,260. VALVE ASSEMBLY. Walter 
Maky, Cleveland, Ohio, assignor to The 
Parker Appliance Co., Cleveland, Ohio, a 
corporation of Ohio. Application Sept. 5, 
1944, Serial No. 552,774. 3 Claims. (Cl. 251 
—113.) 


1. In a valve assembly of the char- 
acter described, a casing element having 
at least one inlet flow passage and at 
least one outlet flow passage, a spheroidal 
rotor element having a flow passage there- 
in and turnable for permitting or prevent- 
ing flow of fluid through selected casing 
and rotor flow passages, and sealing ring 


. means carried by the casing element in 


position for engaging the rotor element 
about the casing element flow passage for 
sealing the latter off when the rotor ele- 
ment flow passage is turned out of com- 
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Receive the greatest trade paper in the Industry—Air 
Conpitioninc & RerriceraTion News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing. and contracting. Only $5 per year, 52 issues. 


Fill in coupon and mail today 


AIR CONDITIONING & REFRIGERATION NEWS 
450 West Fort Street, Detroit 26, Michigan 


Gentlemen: Send the NEWS for one year. 
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munication therewith, said sealing ring 
means including a follower ring having 
a groove of fixed size facing said rotor, 
a deformable sealing ring in said groove 
and normally projecting slightly there- 
from for sealing contact against said 
rotor element, said ring being of slightly 
less cross-sectional area than said groove 
so that it can be pressed completely 
within said groove thereby to prevent 
pinching of the sealing ring, and spring 
means bearing against said follower for 
yieldably pressing the sealing ring into 
sealing contact with said rotor. 


2,588,292. CLOSURE FOR PRESSURE 
REDUCING VALVES. Donald D. Faller, 
Denver, Colo., assignor, by mesne as- 
signments, to Penn Electric Switch Co., 
Goshen, Ind., a corporation of Iowa. Ap- 
plication Aug. 19, 1946, Serial No. 691,464. 


PAA 
” 


Covering means for pressure regulating 
valves of the type having a cover portion 
and a spring tube projecting therefrom, 
comprising: a hexagonal bushing threaded 
into said spring tube, the hexagonal faces 
of said bushing extending above said 
tube; a threaded pipe socket in said bush- 
ing; a bleed port communicating between 
said tube and said socket; and a cup- 
shaped cap frictionally engaging the 
edges between the said wrench faces; a 
perforated ear formed on said cover por- 
tion; a second perforation formed in said 
cup-shaped cap; and a sealing device ex- 
tending between said perforations to pre- 
vent unauthorized removal of said cup- 
shaped member. 


2,558,316. THERMOSTAT AND LIKE 
CONTROL INSTRUMENT HAVING 
SINGLE MEANS FOR ADJUSTING SEN- 
SITIVITY AND REVERSING ACTION. 
Otto Scharpf, Milwaukee, Wis., assignor 
to Johnson Service Co., Milwaukee, Wis., 
a corporation of Wisconsin. Application 
Aug. 28, 1950, Serial No. 181,806. 7 Claims. 
(Cl. 74—99.) 


1. In a sensitivity adjusting device, the 
combination of a support rotatable about 
a geometric axis; a trunnion bearing 
mounted on said support with its axis 
intersecting said geometric axis at 90°; 
a plate-like reactor tiltable on said trun- 
nion bearing within a range of posi- 
tions approximating the position in which 
it is normal to said geometric axis; a push 
rod in thrust engagement with a face of 
the reactor and adapted to be shifted by 
a responsive element; a follower in thrust 
engagement with a face of the reactor and 
adapted to actuate a controller; and yield- 
ing means maintaining engagement be- 
tween the push rod, reactor and follower, 
the points of engagement being similarly 
spaced radially from said geometrical axis 
and being angularly spaced from each 
other about said axis by an angle of sub- 
stantially more than zero degrees and 
substantially less than 180°, the parts 
being so arranged that the support and 
reactor may be rotated within a range 
which carries one but not both points 
of contact from one to the other side of 
the trunnion axis and_ simultaneously 
changes the distance of each therefrom, 
whereby the transmitted motion may be 
reversed and the effective leverage ratio 
may be progressively varied on opposite 
sides of the point of reversal. 


2,558,345. CONDENSER COIL ASSEM- 


BLY. Harold G. Dickman, Pleasant 
Ridge, Mich. Application June 30, 1948, 
Serial No. 36,254. Claims. (Cl. 257— 
262.12.) 

: ; a 
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3. A condenser coil assembly compris- 
ing a continuous serpentine tube having 
a series of spaced, parallel legs and a 
series of resilient heat transfer members, 
one clipped on each of said legs, each 
resilient member comprising a pair of 
walls joined together along one edge to 
form a resilient clip, each wall formed 
at its free edge to receive and partially 
embrace the leg to which it is clipped and 
each wall having at its free edge a sub- 
stantially flat member extending laterally 
therefrom, said flat members all extend- 
ing in substantially the same plane and 
forming a_ substantially continuous flat 
wall extending between said legs. 


2,558,421. DIFFUSER A DE- 
TACHABLE DEFLECTOR MEMBER. 
Harry Daninhirsch, Brooklyn, N. Y., as- 
signor, by mesne assignments, to W. B. 
Connor Engineering Corp., New York, N. 
¥., a corporation of New York. Applica- 
tion March 5, 1948, Serial No. 13,148. 4 
Claims. (Cl. 98—40.) 


1. A diffuser comprising an outer cas- 
ing defining an outwardly flaring portion 


and a central tubular neck portion, a de- 
flector element adapted for detachable as- 
sociation in spaced relationship with said 
outer casing, a threaded stem mounted 
centrally upon said deflector element, a 
damper member carried by said stem and 
movable within said neck portion, a 
plurality of mounting elements depending 
from said outer casing, each of said ele- 
ments having an enlarged head, each of 
said elements having a stop member, a 
movable washer and a compression spring 
interposed therebetween, said deflector 
element having a plurality of mounting 
apertures therein, each of said apertures 
having a diameter slightly greater than 
that of the enlarged heads of said mount- 
ing elements and slotted retaining ele- 
ments insertable between the outer sur- 
face of said deflector element and the 
enlarged heads of respective mounting 
elements. 


2,558,449. FREEZER. Leo S. Maranz, 
Chicago, Il., assignor to Freeze King 
Corp., Chicago, Il. 
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1. In a machine for dispensing frozen 
custards or the like including a freezing 
chamber closed at its rear end and hav- 
ing at its front end a closure provided 
with an inlet for a non-frozen “mix” and 
a controlled vending discharge for said 
“mix” after it is frozen, a partition wall 
dividing the chamber into front and rear 
compartments, a driven shaft extending 
through the rear chamber wall into the 
rear compartment, a beater mounted in 
the rear compartment rotatable with and 
having a hub mounted on said shaft, a 
second hub on said beater co-axial with 
and spaced from the first hub, a co-axial 
non-circular seat in said last mentioned 
hub, a beater mounted in the other com- 
partment having one of its hubs seated 
in said non-circular seat whereby the two 
beaters will rotate in unison, a tube ex- 
tending through said hubs and supported 
at one end by the closure so as to re- 
ceive “mix” flowing through said inlet, 
said tube having an opening at its other 
end to discharge “mix” into the rear com- 
partment, and the partition having a pas- 
sageway therethrough to permit “mix” to 
pass from the rear into the front com- 
partment. 


2,558,462. DEHYDRATOR. Jess C. Ram- 
sey and Margaret J. Ramsey. Billings, 
Mont. 

4. A dehydrator for fluid under pres- 
sure comprising an axially elongated cyl- 
indrical casing having closed ends, an 
outlet adapter on one of said ends for 
discharging dehydrated fluid from _ said 
casing, a wick arranged axially in said 
casing and spaced from the sidewall there- 
of, said wick reaching inwardly from the 
other of said ends into substantially 
spaced relation to the said one end of 
the casing, an absorbent body, surround- 
ing said wick and filling the space be- 
tween said wick and the casing sidewall 
adjacent said other casing end, an im- 
perforate separator surrounding said wick 
and extending across the space between 


inward end of said absorbent body, a 
stripping body of metallic wool surround- 
ing said wick and reaching inwardly 
from said imperforate sparator to a point 


adjacent to the inward end of the wick, 
a baffling body of solid comminuted mois- 
ture baffling material filling the space in 
said casing between the inward end of 
said stripping body and the said one 
end of the casing and in contact with 
the inward end of said wick, a first sedi- 
ment screen extending across said casing 
between said stripping body and said 
baffling body, a second sediment screen 
extending across said casing between 
said baffling body and the said one end 
of said cylinder, and a fluid inlet adapter 
traversing the sidewall of said casing at 
a point between said imperforate parti- 
tion and said first screen whereby the 
fluid to be dehydrated is passed into the 
casing through said stripping body, said 
comminuted moisture baffling material 
consisting of gravel. 


2,588,602. TWO-TEMPERATURE CABI-. 
NET. Leanard W. Atchison, Erie, Pa., as- 
signor to General Electric Co. 


4. In a _ two-temperature refrigerator 
cabinet having a frozen food compartment 
in the lower portion thereof, vertical 
walls including an upper shoulder de- 
fining said frozen food compartment, a 
combined food supporting shelf and cover 
adapted to engage said shoulder for 
closing said compartment, a substantially 
vertical shaft secured to an outer corner 
of said combined shelf and cover, a 
bracket rigidly secured to one of said 
walls at an outer corner of said com- 
partment, said shaft being in axially 
slidable and rotational engagement with 
said bracket, a pair of cams for axially 
positioning said shaft in said bracket, 
said cams being rotatably mounted on 
said shaft and having an axis transverse 
to the axis thereof, each of said cams 
having a smooth curved surface with a 
gradually increasing radius about the 
axis thereof and a flat surface adjacent 
the curved surface of greatest radius, 
a handle pivotally secured to said com- 
bined shelf and cover, and means re- 
sponsive to the movement of said handle 
for rotating said cams to raise said com- 
bined shelf and cover out of engagement 
with said shoulder to a_ position per- 
mitting horizontal swinging movement of 
said combined shelf and cover wherein 
said flat surfaces on said cams are in 
slidable engagement with said _ bracket. 


2,558,610. CONTROL DEVICE. Earl F. 
Diekhoff, Minneapolis, Minn., assignor to 
Minneapolis-Honeywell Regulator Co. 


1. In a thermostat, a base, a bimetal 
element having one portion secured to 
said base and a second portion movable 
with respect thereto on change in tem- 
perature, a lever supported by the second 
portion of said element by a pivotal con- 
nection therebetween, first and second 
switches mounted on said base and havy- 
ing actuators disposed on opposite sides 
of a portion of said lever remote from 
the pivotal connection to said element, 
first and second fulcrums disposed adja- 
cent opposite sides of a third portion of 
said lever, means for positioning each 
of said fulcrums toward and away trom 
said lever, and cooperating indicia of 
temperature on said base and on said 
means for indicating the temperature al 
which said element will actuate each of 
said switches. 


(To Be Continued) 


too! 


New York 19, N. Y. 


Ve Je or “hh 


Send for this new booklet 
—it tells how you can help 
out in the emergency facing the nation. 


*For copy of “how-to-do-it" booklet, ad- 
dress Advertising Council, 25 W. 45 St., 


Arr ConpiTioninc & REFRIGERATION News 


Many thousands of manufacturing plants now face 
serious shortages of steel and products made of steel. 

Unless the steel mills and foundries get more scrap 
iron and steel, it will be impossible to meet current de- 
mands for both military and civilian production. 

You have the needed scrap—in the 
form of “idle” iron and steel: obsolete 
machinery, no-longer-usable jigs and 
fixtures, chain, gears, pulleys, pipe, etc. 

Set up a Scrap Salvage Program in 
your plant* and help keep the steel 
coming! Non-ferrous scrap is needed, 
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Government Contracts 


PROCUREMENT INFORMATION 


The following is a list of proposed procurements issued by the 
arious indicated U. S. Government procurement offices. This 
‘ist is compiled and made available daily on a free pick-up basis. 
>rospective bidders may obtain a. bid sets by a request 
to the purchasing office under whic purchase is listed in 
his Synopsis. Be sure to identify completely the bid invitation 
vou wish by including in your request the item description, the 
yvitation number or reference number and the opening date. 
his will save time in filling your request. For reasons of 
‘onomy, specifications are normally not included with the bid 
\vitations unless the specification is a new one. First time 
idders on a particular item should request a copy of applicable 
oecifications and drawings at the time the request for a bid 


PAs. spec. WW-V-54 and Amend. 
Seon Officer, Code 532, Naval Shipyard, Portsmouth, N. H. 
rigerators, electric, domes- 206 102-8652 3 Oct 51 

= type, capacity 6 cu. ft. 
Commanding General, Columbus General De 
Ohio, Attn: Quartermaster Purchasing Divisio 
Cooling system parts-mater- 

ials various handling equip- 


ment /8 line items/ 
a oe Louis 1, igen 


oy Columbus 15, 


52-828 12 Oct 51 


Dist. Engineer—St. Louis 
Valve—thermostat control— (ENG- t 
automatic—NPT—female in- 065-52-168B) 
lets and outlets—2 inch—mil 
spec mil-V-1152—DTD 11 
May 1951—except for size 


made. 


DEPARTMENT OF DEFENSE BLE 


It is not necessary to refer solely to the issuing office for 


HQ, AMC, Wright Patterson Air Force Base, Dayton, Ohio 


oe tg FOR PROPOSALS Le ECL UDING | 7 Ate AVAIL- 
AT NEAREST REGIONAL 


OFFICE. 


FOR __INSPECTION 


DISTRIBUTION NOT AMADE FROM 


GENERAL 
WRIGHT PATTERSON AIR FORCE BASE. 


iditional data on a bid invitation issued by any of the follow- Development of a refrigerator 1 ea 52-237-Q 1 Oct 51 
wg U. S. Army Ordnance Offices: @rdnance Tank Automotive for liquid oxygen storage 

Center; Detroit Arsenal; Frankford Arsenal; Picatinny Arsenal; tanks 

) aritan Arsenal; pringfiel Armory: Methylene chloride 22000 gis 52-163-B 5 Oct 51 


Rock Island Arsenal; 
\ atertown Arsenal; Arse 


and he ip opnng nal 


Complete informa- 


De Hunt Dist. C. Of E. USA., 237 4th Ave., Huntington, W. Va. 


t on on any pesenage listed b of those offices alone can be Z 
‘ tained from the Ordnance tr ct Office nearest you. Its ad- ah et roserGer-comigemere 6 no NS OB) 11 Oct 51 
c-ess is on file in your nearest Department of Commerce Field Senhanain, er-con | butt rfl all 

(fice. Do not ask an Ordnance District Office for information —* | cat operated butterfly 
- \ @ purehene unless it és listed by ome ot the above. named control valves 

» fices. rdnance stric ces do not have information on 
; _y other purchases. U. S. JUSTICE DEPARTMENT 

Invitations for Bids numbers will be followed by the letter Description Quantity Reference ann. Bid 
* 3." Requests for proposals or quotations will be indicated in 0. ate 
tis column by the letter “Q” or. if numbered, the number Federal Correctional Institution, La Tuna, Texas 
v ll be followed by the letter ‘‘Q. Valves, bronze, gate, screwed, 24 ea 13-4324 10-1-51 
: 125 ib. W -54 
1 -seription Quantity cargos Opening Unions, brass, %”, round | 24 ea 13-4324 10-1-51 

ate joints, screwed, TPS. 250 
Commanding Officer, Signal Corps ee... Agency, WW-U-516 
Philadelphia, Penna. Nipples, pipe, brass, grade A, 72 ea 13-4324 10-1-51 
lesiccants var 136-16 2 Nov 51 ete. \ eee grade A, 
dant Of The Ma Cc hi » © : — 

pm "Dept. - B.R_. eK, m Wenge, DS. O ate Tubing, copper, seamless (for 840 ft. 13-4324 10-1-51 
Pipe Mttings. malleable iron, 12 itms 161 4 Oct 51 soldered fittings) WW-T-799a 

type II, Fed. spec. WW-P-521B Fittings, copper, sweat solder 76 ea 13-4324 10-1-51 
v none. qnalleable, ee. a 4000 ea 161 4 Oct 51 

ed. spec -U- 

Nipples, Pipe, wrong i . 5 szs 161 4 Oct 51 CONTRACTS AWARDED AS OF SEPT. 13, 1951 

by ph Bh ge tas Ships Parts Control Center, Naval Supply Depot, Mechanicsburg, 
Pipe fittings, bushin BS, 8, type 3000 e«, 161 4 Oct 51 Pennsylvania 

II, Fed. spec. Repair Parts for Air Conditioning Equipment.—5,355_ ea., 

Amendment ; $34,873.—General Electric Co., Air Conditioning Dept., 5 
Valves, bronze, gate-type I, 3000 ea 161 4 Oct 51 Lawrence Street, Bloomfield, J. 


Optimistic 


OPS Official Sees Eager 
Buying Of Appliances 
During Christmas Season 


MILWAUKEE — The Christmas 
season will be a merry one for busi- 
nessmen if the prediction of Saul 
Nelson, deputy economic adviser of 
the Office of Price Stabilization, 
comes true. 

“The next Christmas buying sea- 
son should find ready and eager pur- 
chasers for virtually all goods which 
can be offered,” he told the Retail 
Credit Men’s Association recently. 


Nelson said demand for many ¢ 


products, including radios and tele- 
vision sets, should catch up with 
supply before the end of the year. 

He pointed out that although con- 
sumers may have purchased more 
than an ordinary amount of durable 
goods such as refrigerators and tele- 
vision sets since the Korean war 
started, this excess has totaled only 
about $2 billion. This is less than 
one month’s sales, he declared, add- 
ing: 
“If these figures are correct, work- 
ing off this fat should not take too 
long a time.” 

Nelson said revival of strong con- 
sumer demand “should permit a 
fairly prompt reduction of retailers’ 
inventories to a satisfactory operat- 
ing level.” These inventories are not 
as heavy as some people might sup- 
pose, he asserted, because about two 
thirds of the increase in retail inven- 
tories was due to higher prices. 


MORE THAN ONE WAY TO BE 
TAKEN TO THE CLEANERS 


American Stores Co. 
2120 W. Lafayette Ave. 
Baltimore, Md. 
Editor: 

You have been selling ice boxes 
to the Eskimos for years. 

Page 2 of Sept. 10 issue cites evi- 
dence that the air conditioning boys 
have got their foot in the door of the 
barber shops. 

Now while these barber boys are 
still seeking customers for $1.25 
haircuts, what would be wrong with 
sending the vacuum cleaner sales- 
men to see them? 

Every time “Joe’’ pulls my collar 
out from my neck and sweeps all 
the clippings down inside, I pray for 
the day that he will reach under the 
chair and come up with a vacuum 
hose to do the job. 

Every shop should be a prospect. 


WALTER E. PATTEN 


BAKER’S HATCHER GOT 
ONE TOO MANY '‘T’S’ 


Baker Refrigeration Corp. 
South Windham, Me. 
Editor: 

Thanks very much for the excel- 
lent editorial space given Baker in 
your July 23 edition—Subject ‘Self 
Contained Packaged Conditioners.” 
We have used this material to great 
advantage at various sales and dis- 
tributor meetings. 

I do want to go on record, how- 
ever, as correcting a point or two. 
First of all, the presentation was 
made by Mark E. Mooney, our sales 
manager, who also was the man be- 
hinc the wheel in preparing the easel. 
Mooney’s wide experiences in the air 


INTERNAL REVENUE OFFICE 
HAS EXCISE RULINGS 


Gibson Refrigerator Co. 
Belding, Mich. 
Editor: 

On the front page of your Sept. 10 
issue you carried a story under the 
heading, “Ruling Changes Excise 
Taxes on Components.” 

Would you please be so kind as to 
let us know where we can get a copy 
of the official statement you report 
was made by the Commissioner of 
Internal Revenue to the Refrigeration 
Equipment Manufacturers Associa- 
tion. 

B. M. KING, 
Service Manager 


Answer: For the official statement 
on an interpretation of the refriger- 
ator excise tax, we suggest you con- 
tact Charles J. Valaer, Deputy Com- 
missioner, Office of Commissioner of 
Internal Revenue, Washington, D. C. 


WANTS MORE DATA ON 
COOKING FROZEN MEAT 


American Fixture Sales Co. 
Mount Vernon, N. Y. 
Editor: 

Your issue of Sept. 10, 1951, con- 
tains an article under the heading 
“Meat Should Not Be Thawed Out 
Before Cooking.” 

Since I could not find any trace of 
Nutrition News in any publication 
here in New York City, please ad- 
vise me by return mail where I 
could get some additional informa- 
tion concerning this article. What I 
particularly am interested in is the 
amount of extra time to allow when 
frozen meats are cooked. 

Mrs. I. TAUBER 


Answer: For futher information on 


conditioning and refrigeration in- the subject “Meat Should Not Be 
dustry is very valuable in preparing Thawed Out Before Cooking” you 
Such presentations. might get in touch with Nutrition 
Sccondly, my name is_ spelled Foundation, Inc., Chrysler building, 


HA’ CHER, but I have been Thatch- 
er’'d and Hatch’d to death. 
C. M. HATCHER, Manager, 
Advertising & Sales Promotion 


[WANTED 


[OMPRESSOR 
DESIGNER 


‘ompressor Designer wanted by 
rominent Chicago manufacturer of 
open type”’ refrigeration compressors, 
+ HP to 10 HP range. Must have 
‘lid background in this type of en- 
neering design work with ability to 
aalyze present design and make com- 
Pete recommendations of redesign for 
& eater efficiency and capacity. Age 
'» 50. Good salary. Write Box 3814, 
“'¢ Conditioning & Refrigeration News 


ee 
nee 


“Ww 


2 ,- 


New York 17, N. Y. 


GERMAN SERVICEMAN 
SEEKS AMERICAN JOB 


Am Kreuth 5 
Starnberg / Obbay 
Germany 
Editor: 

I would like to know, if I perhaps 
by your help, could find a job and 
come over to America. 

I am 34 years old, my wife is 31, 
and my son 5 years old. I have five 
years’ experience on German refrig- 
eration equipment as a refrigeration 
mechanic and I am now handling 
Technical Training School for refrig- 
eration technicians (up to July 22) 
at Eucom Exchange System—Ans- 
bach Depot—-Ansbach, Germany. 

HORST SKOPNIK 


© 


CLASSIFIED ADVERTISING 


RATES for 
per insertion. 
word over 50. 


RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 


ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


“Positions Wanted" $5.00 
Limit 50 words. 10¢ per 


POSITIONS WANTED 


EXECUTIVE ENGINEER available—Age 
41. Diversified experience in major appli- 
ances—manufacturing and engineering. 
Former’ positions—production manager, 
works manager, ass’t chief engineer. Sea- 
soned in development, product design, 
production engineering, manufacturing 
methods, tool engineering and industrial 
engineering covering freezers, domestic 
refrigerators, commercial products, wash- 
ing machines, dryers, and ironers, etc. 
Salary—five figures. BOX 3815, Air Condi- 
tioning & Refrigeration News. 


POSITIONS AVAILABLE 


ENGINEER—CABINET design and sheet 
metal experience. Refrigeration engineer 
preferred. BEN-HUR MFG. CO., 634 East 
Keefe Ave., Milwaukee 12, Wisconsin. 


MANUFACTURER’S REPRESENTATIVE 
to represent exclusive refrigeration spe- 
cialty. Closed territory with dealers 
already established. Give qualifications 
and complete information. Write BOX 
3805, Air Conditioning & Refrigeration 
News. 


MAJOR AIR conditioning and refrigera- 
tion manufacturer, in New England, needs 
design engineers with three to ten years’ 
experience—to conduct research, develop- 
ment and production engineering work on 
open and hermetic compressors, central- 
plant air conditioners, room coolers, prod- 
uct coolers, and refrigerant and water 
coils of all types. Write BOX 3806, Air 
Conditioning & Refrigeration News, de- 
scribing education, training and experi- 
ence, and giving business and personal 
references. 


CHIEF ENGINEER with solid experience 
in air conditioning and refrigeration. Ad- 
vise salary requirements. Mid-west terri- 
tery. For job lay-out, estimating and 
contract engineering. Please submit resume 
and photo. Should be familiar with Carrier 
equipment. Able to work under pressure. 
Permanent. BOX 3813, Air Conditioning 
& Refrigeration News. 


EQUIPMENT WANTED 


WANTED TO _ buy—5-hp. compressors 
high suction, air conditioning evaporator 
% hp. up with fan or blower assembly, 
1%-hp. to 5-hp. sealed motor-compressor 
for air conditioning, complete machineries, 
equipment to manufacture’ showcases, 
package type air conditioners. All above, 
new or re-built. Write MEELEX, 1448-B 
Quezon Blvd., Manila, P. I. 


EQUIPMENT FOR SALE 


REFRIGERATOR DOORS. 3’6” by 6/6” 
double batten auto close doors complete 
with removable track heads for a 72” 


track. 1%” corkboard insulation. 16 
gauge metal clad. Brand new. $95.00 
each. Freight prepaid in U.S. Door 


height will be altered for anything up to 
an 11 ft. 2 in. track for $15.00 additional. 
BIMEL CoO., Cincinnati, Ohio. 
MANUFACTURER NEEDS space _ for 
government contracts and has for dis- 
posal at cost new 6 ft. 8 ft. and 10 ft. 
double duty refrigerator display cases. 
Write for photo & price. GOLDSMAN, 
1325-27 N. Lawrence St., Phila. 22, Pa. 


%-HP open and sealed type prominent 
brands condensing units complete; brand 
new; limited quantity; act now; $52 each 
FOB New York; write for specifications, 
other sizes also available; MANN RE- 
FRIGERATION SUPPLY CO., 15 Astor 
Place, New York 3, N. Y. 


PLENUM CHAMBER for GE 21FD-50 
with standard double deflecting register 
9” x 35” adjustable. Brand new in cartons 
$6.50 ea. Quant. 180. R. & R. EQUIPMENT 
COMPANY, 2724 Third Ave., Bronx, N.Y. 


FOR SALE—Standard makes-new her- 
metic units-static & fan-cooled cond. \- 
%, “, 4%, 4%. Open units %, %. Relays 
and overload protectors. Driers, T.X.V. 
valves, pressure controls, belts, fittings. 
Water-cooling coils for carbonated water. 
Send for your lists and prices on our 
many other parts and supplies at great 
savings. Sold on money back guarantee. 
WALTER W. STARR, 2833 Lincoln, Chi- 
cago, Ill. 


Egyptian Firm Seeking 
Refrigerators, Appliances 


WASHINGTON, D. C.—Hassanein 
M. S. El Gabri of Cairo, Egypt, who 
was scheduled to arrive in this 
country the latter part of August 
for a two-month visit, told the De- 
partment of Commerce he is inter- 
ested in purchasing household elec- 
trical appliances and radios, among 
other items. 

He represents the Gabri Co. and 
Egyptian Co. for European Trade in 
Cairo. His U: S. address is Victor 
Hohenberg Export Co., 24 Stone St., 
New York 4. 


SALE—AIR conditioners, big name, top 
brand, 5 HP, 3 phase, new 1951 models, 
$898.00 each. Reply BOX 3811, Air Con- 
ditioning & Refrigeration News. 


SURPLUS INVENTORY. _ Triple-glazed 
Thermopane units to fit 8 ft. display cases. 
Size 24” x 86”, panes 4” thick. Packed 
six to a crate. Brand new and in original 
crates, never opened. $25.00 per unit. 
F.O.B. Philadelphia. BOX 3819, Air Con- 
ditioning & Refrigeration News. 


BUSINESS OPPORTUNITIES 


WANTED BY national manufacturer ex- 
perienced industrial sales engineer, Freon 
and ammonia, for an Ohio territory. Aged 
30 to 40 years. Must be able to engineer, 
estimate and have proven sales record. 
Base salary, override, pension and insur- 
ance benefits. Complete background first 
letter. All replies confidential. BOX 3816, 
Air Conditioning & Refrigeration News. 


SALESMAN—AN unusual opportunity for 
salesman experienced in refrigeration to 
sell full line of refrigeration and display. 
cases to bakeries, hotels, restaurants and 
institutions for large bakery and hotel 
equipment supplier: State salary require- 
ments and experience. BOX 3817, Air 
Conditioning & Refrigeration News. 


WANTED: SERVICE and installation man 
to work for refrigeration and air condi- 
tioning contractor located in Detroit area. 
Must have experience and capable of han- 


dling all tonnages. Top pay. Address 
* BOX 3818, Air Conditioning & Refrigera- 
tion News. 


FOR SALE: Complete electric shop—in- 
cluding—refrigeration, wiring, automatic 
washer, radio & appliance repair. Employs 
four men. Excellent paying proposition. 
Selling because of other interests. Write 
BOX 496, Cody, Wyo. 


WANTED TO buy—A refrigeration whole- 
sale supply business, a distributorship or 
or any allied line. Will also consider 
a manufacturing proposition making a 
refrigeration ‘product. State all details 
first letter, all response strictly confiden- 
tial. BOX 3820, Air Conditioning & Refrig- 
eration News. 


MISCELLANEOUS 


NORGE SEALED units remanufactured 
or exchanged—all models 1939 through 
1946, $49.50. Ship inoperative units to us 
freight collect. Replacement will go for- 
ward immediately freight collect. All re- 
placement units are charged with Freon- 
12 and covered by a one year warranty. 
NORD HERMETIC CoO., 1701 San Leandro 
Bivd., San Leandro, California. 


At Last! 


“Stories of 
\ the Week’ 


“In Handy 


In response to hundreds of re- 
quests from Aim Conoitioninc & 
EFRIGERATION News subscribers, 
the conductor of its “Inside Dope” 
column has collected and grouped 
his best “Stories of the Week.” 
They are now available in con- 
venient book-form for your read- 
ing and working pleasure. The 
book is entitled: “You'll Love 
This One.” 


Everyone will enjoy reading this 
book, we hope, but for the sales- 
man—and for anyone who may be 
called upon to “say a few words” 
at a meeting—it should have espe- 
cial appeal. 


Here’s why: this book of good 
stories you can tell is printed on 
thin paper, bound in flexible 
leatherette, and designed to fit 
neatly into your inside coat pocket. 


While waiting in an ante-room 
to see Mr. Bigdome, the sales 
representative can thumb through 
it and pick out four or five perti- 
nent jokes which are guaranteed 
to put his prospect in a good mood. 


The man about to make a speech 
—or one who figures he may be 
asked to rise and shine extempo- 
raneously—can consult it surrepti- 
tiousl y while the toastmaster is do- 
ing his stuff. Although it’s jam- 
og with grand tales, it isn’t 
sulky. Rather, it’s unobtrusive. 
Looks more like a leather wallet 
than a book. 


You can be the life of the party 
if you've memorized some of the 
anecdotes in this book. Everybody 
loves a good story well told—and 
all the jokes in this book have 
been tested on tough audience 
both large and intimate, by 
author. 


Within its 236 thin-paper pages ’ 
more than 200 sure-fire laughs are 
presented. You can use it profit- 
ably, and so can your friends. It’s 
handsomely turned out, and will 
make an appreciated Christmas 
present. 


$ 450 


(Write for quantity discounts on 
5 or more copies.) 


PRICE: 


Order directly from: Business 
News Publishing Co., 450 West 
Fort St., Detroit 26, Mich. 


BUSINESS NEWS PUBLISHING CO. 
450 W. Fort St., Detroit 26, Mich. 
GENTLEMEN : 

Please send me copies of “You l? 
Love This One” at $1.50 per copy. [] Cheeb 
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Locker Plants as ‘Frozen Food Centers’-- 


(Concluded from Page 1, Column 3) 
hibit space was completely sold out. 

Four of the 50-odd exhibits fea- 
tured refrigeration equipment on dis- 
play: Dole, Frigidaire, Crosley, and 
Deepfreeze. 

Center of attraction in the Crosley 
booth was its new 8-cu. ft. custom 
model CDF-8 freezer with a Shel- 
vador on the chest-type lid. Pur- 
pose of the Shelvador feature is to 
let the housewife plan her menu for 
an evening’s meal well ahead of time 
by placing the items she intends to 
use in the Shelvador racks which 
hold 15 meal-size packages. 

The special shelf feature is pro- 
vided on both the Crosley 8-cu. ft. 
freezers (deluxe and custom), both 
14.5-cu. ft. models, and the 20-cu. ft. 
freezer. 

Several freezers and one refrigera- 
tor model made up the Deepfreeze 
display where one of the major talk- 
ing points was refinement of design 
to obtain somewhat larger storage 
capacity with no increase in outside 
dimensions. 

In the Frigidaire booth was a 
variety of items, including a home 
freezer, frozen food display case, con- 
densing units, coils, and an operat- 
ing bottle-type water cooler. 

The Dole booth had samples of its 
plate type coils for locker plants. 


PRICE, SLAUGHTER CONTROLS 


As part of the convention’s general 
theme of how to make profits in the 
locker business, it got into the prob- 
lem of price and slaughter controls 
at a general session addressed by 
two top officials of the Office of 
Price Stabilization—Irvin Rice, chief 
of the Livestock and Meat Branch, 
and L. H. Rhodes, chief of the Meat 
Branch. 

After briefly outlining their posi- 
tion, the two OPA men faced ques- 
tions from locker operators. The 
officials were surprised to learn, it 
was indicated, that locker plants 
were not getting all the meat they 
should. 

Before the convention was over 
the National Frozen Food Locker In- 
stitute officially went on record ask- 
ing abolishment or amending of 
CPR-25, the appointment of an “ex- 
perienced retail meat man” to head 
up the OPA meat division, and 
greater margins. 

The institute’s resolution § called 
this regulation ‘drastic and unfair,” 
said it deprived the public of its 
share of better cuts of meat, and 
further indicated that the govern- 
ment didn’t trust meat retailers and 
locker operators. 

In his talk, which came at the 
end of the convention, Pearce re- 
vealed that Sears’ home _ freezer 
volume in 1950 amounted to $34,266,- 
111 and that its 1951 volume may 
reach 127,000 units. 


‘FREEZER MARKET ONLY 
7-8% SATURATED’ 


“The home freezer market is only 
7% to 8% saturated,” he declared in 
predicting continued sales increases. 

He also surprised locker operators 
with the statement that “67% of our 
national volume on freezers comes 


out of cities.” 


Locker operators were urged by 
Pearce to cooperate with home freez- 
er dealers and capitalize on the pro- 
motional efforts being made on both 
freezers and frozen foods by freezer 
manufacturers generally. At the same 
time, he paid tribute to locker plant 
operators in helping educate owners 
of home freezers to get the most 
benefit out of the appliance. 

“I have seen home freezer users 
who wrapped meat in newspapers 
and used paper bags for vegetables,” 
Pearce declared. “This was partly 
our fault,” he admitted, “because 
we didn’t educate them properly. 
We're now studying plans to send 
home economists out to follow up 
every freezer sale.” 

In the clinic session devoted to 
home freezers, operators were like- 
wise urged to set themselves up as 
“frozen food centers’ to help rather 
than hinder home freezers and thus 
be able to cash in on sales of frozen 
foods, meats, and processing. 

“I don’t think the grocer ever 
looked on the pantry shelf as com- 
peting with his business, yet many 
locker plant operators do look at the 
home freezer as competition,’ com- 
mented Mrs. Nancy Masterman, ad- 
visor to Crosley division, Avco Mfg. 
Corp. 

Several operators have _ success- 
fully sold home freezers themselves 
and have profited by sales of frozen 
foods as well as renting lockers to 
such customers, it was brought out. 

One operator in Indianapolis re- 


vealed that he recently installed 41 
upright 18-cu. ft. freezers in three 
new apartment buildings and rents 
space in the freezers to the occu- 
pants. The freezers are divided into 
three 6-cu. ft. “lockers” or six 3-ft. 
compartments. Renters phone in their 
orders for frozen foods once a week 
to the locker plant operator who 
makes deliveries to the freezers. 
Rental is $3 a month for 6 cu. St. 
$1.50 for 3 cu. ft. 

“Between the rentals and sales of 
frozen foods these freezers will pay 
for themselves in 38 months,” be- 
lieves W. R. Frederick of Speedway, 
Ind., the operator. 

Another clinic discussion on frozen 
foods pointed up current trend 
toward changes in the distribution 
policies of frozen food packers that 
may work to benefit lockermen. 


WAREHOUSING POLICY FAVORS 
OPERATOR 


“The trend today is for packers 
to put in warehouse stocks of frozen 
foods, so the operator doesn’t have 
to take carload lots to get a very 
favorable price,’ indicated one op- 
erator. 

Smaller locker plants might also 
investigate the possibility of coop- 
erative buying from the packers to 
obtain good prices, but this can 
probably be best done on a limited 
regional basis rather than statewide. 

Ice cream was cited at another 
clinic as offering good profit possi- 
bilities for locker plants. Generally 
the approach was that of retailing 
ice cream, but one operator told how 
his plant manufactures and retails 
700 to 800 gals. of ice cream a week 
with the gross margin running be- © 
tween 40 and 50% on sales. 


LOCKER ASSN. GAINS GROUND 


As for the locker association itself, 
the NFFLI has gained considerable 
ground since the operators and 
the manufacturer-supplier-contractor 
groups merged into a single organi- 
zation just a year ago, it was em- 
phasized at this convention. Although 
not all state locker associations 
have become affiliated, progress is 
being made along these lines and 
membership in the national associa- 
tion is growing, it was indicated. 

Omaha was selected as the site 
for next year’s convention. 

Heading up the institute for the 
coming year as president will be A. 
L. Sprague, locker operator in Jack- 
son Center, Ohio. Vice presidents in- 
clude E. E. Jackson, W. S. Win- 
stead, and C. W. Frese. Robert L. 
Madeira and M. J. Nehring continue 
as secretary and treasurer. 

Directors include L. E. Smith of 
Dole, Bryce Vollmar of Master, Wil- 
liam Fox of Crown Cork, Emil Otten 
of Morton Salt, and three operators: 
Lake Terrel, E. H. Pond, and Doug- 
las Quereau. 


DX Symbol Will Denote 
Urgent Defense Needs 


WASHINGTON, D. C.—A _ new 
emergency symbol, DX, will be ap- 
plied by the National Production 
Authority on orders for products, 
components, and materials other 
than steel, copper, or aluminum when 
delay in delivery would jeopardize 
top-urgency defense programs, the 
agency announced recently. 

NPA officials emphasized that the 
new symbol does not constitute an 
additional priority band, but is an 
emergency device, strictly limited in 
use. It will be employed only by a 
central NPA headquarters unit when 
specially requested by the agency 
that needs the materials to assure 
completion of vitally needed produc- 
tion on schedule. 

The DX symbol, when applied to 
a delivery order, may be extended 
by any supplier on whom it is served. 
That is, he may use it on his own 
orders for materials or products 
needed to fill his customer’s DX 
order. 

In this way, the DX order will 
differ from the special directives that 
NPA has been issuing in such cases. 
Directives could not be extended. 

The DX symbol was brought into 
being by amendments to NPA Regu- 
lation 2 and CMP Regulation 3. 

Another change in Regulation 2 
provides that DO-rated orders bear- 
ing program identifications A, B, C, 
or E, which have been accepted and 
scheduled for delivery, are to be 
given preference in delivery if the 
supplier is unable to deliver on time 
all DO orders on his books. 


ASHVE Will Move to 
New Headquarters 


NEW YORK CITY—The American 
Society of Heating and Ventilating 
Engineers will move its headquarters 
from 51 Madison Ave. here to 62 
Worth St. on Oct. 1, it was announced 
by A. V. Hutchinson, executive secre- 
tary. 

He said the growth of the society, 
whose membership has _ virtually 
tripled in the past decade, made the 


- present space, occupied since 1930, 


inadequate. 

“The change will enable the society 
to serve the requirements of today’s 
membership, meet the needs of growth 
expected in the future, and assure 
pleasant working conditions for per- 
sonnel,” said Hutchinson. 

The new offices, occupying the entire 
fourth floor at the Worth St. address 
in a building recently renovated and 
air conditioned, will take up about | 
2,750 sq. ft. of floor space as compared 
with approximately 1,600 sq. ft. at the 
present quarters on the 30th floor of 
the New York Life Insurance build- 
ing. 

The new location is near Broadway, 
not far from the municipal and court 
center of New York, and conveniently 
accessible by various forms of trans- 
portation. This is only the third time 
the society has moved its headquarters 
in 40 ‘years, and in each instance it 
was made necessary by substantial 
increase in membership. 

From 1911 to 1930 the headquarters 
were in the Engineering Societies 
building, New York City, and member- 
ship during the period increased from 
400 to 2,000. 

Since the society occupied its pres- 


ent headquarters the membership has 
risen from 2,000 to more than 8,000. 
The society was founded in 1894 with 
75 charter members. 

Hutchinson said the growth of the 
society reflected the tremendous de- 
velopment of the field of heating, 
ventilating, and air conditioning in 
this country. 


Gov't Reconsiders Bids - - 


(Concluded from Page 1, Column 5) 
purchasing agent) for the duration 
of the job.” 

The bulletin continued: 

“As between the parties, who has 
responsibility for the successful in- 
stallation of the work—the erecting 
engineer, the purchasing agent, or 
the refrigeration contractor. 

“Has the refrigeration contractor 
any control over the installation? 
Does the refrigeration contractor 
merely ask a friend if he wants a job 
for which no charge could be made? 
Or should he supervise the installa- 
tion and be entitled to a fee for his 
service? 

“The association has represented 
to this federal department that ac- 
cepted building practices should be 
adhered to; that is, either the prime 
contractor do and be responsible for 
the entire installation, or the job be 
sublet. 

“The name of the federal depart- 
ment is not given because its repre- 
sentatives have been most coopera- 
tive and have agreed to reconsider 
the request for bid.” 

The bulletin added: “Of course 
they have been laughingly advised 
that since we are still a democracy 
we can always kick to our Congress- 
men.” 


Kight To Head Victor’s 
National User Dept. 


HAGERSTOWN, Md.—J. K. Noel, 
Jr., vice president in charge of sales 
for Victor Products Corp., has an- 
nounced an ex- 
panded program 
in the company’s 
National Users de- 
partment to be 
headed by  Lin- 
wood S. Kight. 

Until recently, 
Kight was general 
merchandise man- 
ager of Potomac 
Edison System, di- 

~ recting all activi- 
L.S. Kight ties in the mer- 
chandising department since 1933. 

Kight’s experience in the refrigera- 
tion field dates back to the mid- 
twenties when he joined R. F. Trant 
Co., Norfolk, Va., distributor. For 
many years he was active in dealer 
development and sales supervision, 
covering the largest area of the 
Trant territory. 

Kight worked closely with Victor 
in the early days of milk cooler de- 
velopment and maintained a personal 
relationship with the company in 
subsequent years, according to the 
announcement. 


MISSING SOMETHING? 


More and better useful 
information is yours for 
the asking. See “‘What’s 
New” page. 
Use Key No. for fastest service. 


or product and comfort cooling 


Buy the Best - and the Best is Bush 


BUSH Standard Unit Coolers have 
won high regard throughout the 
Commercial Refrigeration and Air 
Conditioning Industry; they’ll as- 
sure long, dependable service for 
your customers .. 
for you. 


. and more profit 


t a pS See i 


CEILING-JET UNIT COOLERS Permits complete 
utilization of profit-paying storage space, 


ELECTRIC DEFROST UNIT COOLERS Have 


_ built-in electrical defrosting equipment. 


re ——— —E as 


AMMONIA and BRINE UNITS For low tempera- 
ture installations. 


STANDARD UNIT COOLERS Slotted hangers 
for quick installation. Nine standard models. 


of wall and ceiling. Simple to service. 


r eee 


WATER DEFROST UNIT COOLERS Defrosts with 


tap water in five minutes. 


if 


PLASTI-COOLERS Scien- 
tifically pitched plastic 
bafftes. 


WJ UNIT COOLERS For installation at juncture 


CEILING-WALL MOUNTED PANEL COOLERS 
Designed for low-head-room box installation. 


7% tons. 


JR and WALL-MOUNTED PANEL COOLERS 
Compact Units for limited space installctions. 


c © ME or 
CONDITIONER 
With nominal 
ings of 3, 5, 


J 


STANDARD UNIT COOLERS for use with 
AMMONIA and BRINE in 35° to 40° boxes. 
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